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Appendix 1. Number of published articles per year during the period 2014-2024
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Appendix 2. Number of articles and citations in the top 10 journals with the highest number of publications
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Appendix 3. The most productive authors

Authors Number of publications Number of citations  Total link strength
(n>2)
"asante boadi, evans" 2 71 6
"boadi, eric kofi" 2 71 6
"bosompem, josephine" 2 71 6
"he, zheng" 2 71 6
"hermana, deni" 2 12 6
"kisahwan, daniel" 2 12 6
"ramdhan, rudy m." 2 12 6
"winarno, alex" 2 12 6
"hur, won-moo" 3 113 3
"moon, tae-won" 2 35 3
"choi, wook-hee" 2 36 2
"dekoulou, paraskevi" 2 35 2
"trivellas, panagiotis" 2 35 2
"castanheira, filipa" 2 71 0
"nurunnabi, mohammad" 2 120 0
"bui, nhat vuong" 2 2 0
Appendix 4. Articles and authors with the highest number of citations
Ranking The most Source Title Best The
citing articles FWCI Quartile number
of citations
1 (Korschun et al., 2014)  Journal of Marketing 11.37 Q1 334
2 (Story & Neves, 2015)  Business Ethics 7.08 Ql 186
3 (Kim et al., 2017) International Journal of Hospitality 5.61 Q1 157
Management
4 (Vlachos et al., 2014) Journal of Organizational Behavior 2.21 Ql 154
5 (Newman et al., 2015)  International Journal of Human 2.34 Ql 114
Resource Management
6 (Manzoor et al., 2019)  Sustainability (Switzerland) 4.77 Q2 96
7 (Donia et al., 2019) Journal of Business Ethics 6.90 Q1 90
8 (Wang et al., 2017) Frontiers in Psychology 2.36 Q2 87
9 (Shin et al., 2016) Sustainability (Switzerland) 2.58 Q2 78
10 (Sun & Yu, 2015) Review of Accounting and Finance 0.95 Ql 72




Appendix 4. Diagram of variables used in quantitative studies

Collectivism, psychological capital, National
development and cultural type, customer incivility
and coworker incivility, Employee Well-being
Attribution, Industry HR Attribution, and Employee
Exploitation HR Attribution, responsible leadership
style, CEO’s humble leadership, PRESOR
importance, organizational reputation, type of
employment, employees’ belief in the importance of
organizational justice, perceived organizational
support, company size, autonomous motivation and
controlled motivation, perceived importance of CSR
and gender, intrinsic and extrinsic motivation,
authentic leadership and meaningful work; moral
identity, directive leadership style and Manager’s
Involvement in Implementing Deliberate CSR

CSR

Job
Performance

Strategy.
Moderators
Mediators
Employee well-being, employee resilience,
organization-based self-esteem, perceived obligation,
and Experienced meaningfulness, perceived
organizational ~ support,  Psychological = Needs

Fulfillment, organizational identification, work
engagement, perceived external prestige, organizational
pride, psychological empowerment, organizational
commitment, job satisfaction, perceived
meaningfulness, job burnout, employee-customer
identification, Industrial Relations Climate and
psychological ~ contract  fulfillment,  perceived
organizational justice, job proactivity, business ethical
values, job pursuit intention and quality of work-life,
employee engagement, person—organization fit and job-
related attitudes, organizational citizenship behavior;
quality of work-life, organizational pride, satisfaction
with management and creative behavior; customer
orientation; and CSR-related work performance




