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Appendix 2. Detailed description of research clusters 

Cluster Cluster name Keywords Color Meaning of the content Development 

phase 

Cluster 

1 

Consumer 

Decision & 

Behavioral 

Intention 

purchase intention, 

consumer behavior, 

behavioral intention, 

sales 

Dark 

green 

This research focuses on the 

purchasing decision-making process 

and the factors influencing consumer 

behavioral intentions in a 

personalized environment. The 

studies in this cluster explore how 

personalization directly impacts 

different stages of the purchasing 

journey. 

2023.6-2024.0 

(Green - 

Turquoise) 

Cluster 

2 

Personalization 

Strategies & 

Technologies 

personalization, 

personalizations, 

artificial intelligence 

Yellow Focusing on strategies, technologies, 

and techniques for personalization, 

particularly the application of AI and 

machine learning in creating 

customized experiences, this is the 

latest cluster reflecting digital 

transformation and the application of 

AI in marketing. 

2024.0-2024.4 

(Dark yellow) 

Cluster 

3 

Digital 

Commerce 

Contexts 

purchasing, social 

media, e-commerce 

Pale 

purple 

Focus on digital commerce contexts 
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is implemented, including traditional 

e-commerce, social commerce, and 

other digital channels. 

2023.4-2023.8 

(Purple-blue) 
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Appendix 3. Authors’ own research, based on VOSviewer results 

 

Appendix 4. Most influential authors (2023-2024) 

Ranking Author Main publication 

year 

Number of 

citations 

Total link 

system 

Main research topic 

1 Lim 2024 156 28 AI-driven personalization, consumer 

trust 

2 Guo 2023 142 25 E-commerce personalization, 

behavioral intention 

3 Save 2023 118 22 Digital marketing, personalization 

strategies 

4 Panggati 2023 95 19 Mobile commerce, personalized 

recommendations 

5 Prodanova 2024 87 17 Social commerce, influencer 

marketing 

6 Odoom 2022 76 15 Customer experience, personalization 

effects 

7 Haneefa 2025 68 14 AI chatbots, conversational 

commerce 

8 Thakur 2025 61 13 Privacy concerns, personalization 

paradox 

9 Meiyi 2023 54 11 Cross-cultural personalization 

 


