ANH HUONG MARKETING TRUYEN THONG XA HOI PEN QUYET PINH LUA

CHON TRUONG PAI HQC

Bio Trung®, Nguyén Vin Thinh?, Nguyén Thi Kim Phung!

Truong Dai hoc Tai chinh - Marketing
“Tac gia lién hé: Email: baotrung@ufm.edu.vn

Ngay nhdn: 15/04/2025

Ngay nhdn lai: 06/07/2025

DOI: 10.52932/jfmr.v16i6.901
Phu luc 1. Thang do

Ngay dang: 25/12/2025

Truyén miéng dién tir (EWOM)

Nguon

™1

T™M2

T™M3

T™M4

T6i mudn chia sé thong tin trudng dai hoc X dén cac ban bé cta t6i thong
qua cac phuong tién truyén thong xa hoi.

T6i mubn chuyén thong tin danh gia vé truong dai hoc X trén cac phuong
tién truyén thong xa hoi.

T6i tin twdng cac thong tin dwgc truyén miéng trén cic phuong tién truyén
thong x4 hoi vé truong dai hoc X

Céc thong tin t6i nhan dugc trén cic phuong tién truyén thong xa hoi vé
trudong dai hoc X rat dang tin cay.

Giai tri (Entertainment)

Cheung va cong su
(2019)
Nghién cuu dinh tinh

Nguon

GT1  Tbi cam thiy vui vé va hao himg khi sir dung cac phuong tién truyén théng Cheung va cong su
xa hoi tra ctru vé truong dai hoc X. (2019)
GT2 Thong tin trén cac phuong tién truyén thong xa hoi rat tha vi va hiru ich. Nghién cuu dinh tinh
GT3  Tai thich viéc thu thap thong tin vé truong dai hoc X trén cac phuwong tién
truyén thong xa hoi.
GT4  Toi sir dung phuong tién truyén thong xa hoi dé tim doc thong tin vé
truong dai hoc X mdi khi ranh.
Twong tac (Interactivity) Ngu(“)n

TT1  (TT1) T6i dé dang chia sé ¥ kién, quan diém ca nhén vé truong dai hoc X~ Cheung va cong sur
trén cac phuong tién truyén théng xa hoi. (2019)

TT2  (TT2) Téi d& dang trao ddi ¥ kién va quan diém c4 nhan voi ban bé vé Nghién ctru dinh tinh
truong dai hoc X thong qua cac phuong tién truyén thong xa hoi.

TT3  (TT3) T6i c6 thé tuong tac hai chidu véi truong dai hoe X ma toi dang sir
dung thong qua cac phwong tién truyén thong xa hoi.

TT4  (TT4) Tat ca cac thong tin t6i phan anh thong qua cac phuong tién truyén
thong xa hoi déu duogc truong dai hoc X ghi nhan va phan hoi.
Xu hudéng (Trendiness) Nguén

XH1 Noi dung t6i tim thay trén cac phwong tién truyén thong xa hoi vé truong Cheung va cong su
dai hoc X déu 1a ndi dung m&i nhét. (2019)

XH2  Viéc sir dung cac phuong tién truyén thong xa hoi gitip t6i cap nhat cac xu ~ Nghién ctru dinh tinh
huéng méi vé truong dai hoc X.

XH3  Toi ludn c6 xu hudng tim kiém cac thong tin méi nhét vé truong dai hoc X

trén mang xa hoi.




Truyén miéng dién tir (EWOM) Ngudn

XH4  Trudng dai hoc X ludn cip nhat nhung théng tin méi nhat trén cac phuong

tién truyén thong xa hoi.

Tuy chinh (Customization) Ngu(“)n
TC1l  Téico thé tim kiém thong tin vé truong dai hoc X theo cach riéng cua Cheung va cong su
minh. (2019)
Nghién cuu dinh tinh

TC2  Trudng dai hoc X thudng cung cp cac dich vu c nhan hoa theo nhu cau

nguoi dung.

TC3  Hinh anh truong dai hoc X trén cac phuong tién truyén thong xa hoi chinh

1a nhitng hinh anh t6i dang quan tim va tim kiém.

TC4  Téi cam thiy cac thong tin vé trudong dai hoc X phu hop v6i mong mubn

cua toi.
Quyét dinh Ira chon truong dai hoc (University Choice Decision) Ngu(“)n
LC1 Toi quyét dinh lya chon truong dai hoc X nho vao thong tin chia sé trén Nghién ctu dinh tinh

phuong tién truyén thong xa hoi cua truong

LC2 Toi quyét dinh lya chon truong dai hoc X nhd nhan duge thong tin vui vé,

hao himg trén phuong tién truyén thong xa hoi ciia truong,

LC3 Toi quyét dinh lya chon truong dai hoc X nhd vao su tuong tac hai chiéu

trén phuong tién truyén thong xa hoi cla truong

LC4 Toi quyét dinh lya chon truong dai hoc X nhd vao thong tin phu hop véi

xu hudng trén phuong tién truyén thong xa hoi cia truong.

LC5 Toi quyét dinh lya chon truong dai hoc X nhd vao thong tin phu hop véi

c4 nhan trén phuong tién truyén thong xa hoi.

Phu luc 2. Thang do gdc tiéng Anh ciia Cheung va cong su (2019)

Factors

Items

Entertainment

The content found in Brand X’s social media seems interesting

It is exciting to use Brand X’s social media

It is fun to collect information on products through Brand X’s social media

It is easy to Kill time using Brand X’s social media

Customisation

It is possible to search for customised information on Brand X’s social media

Brand X’s social media provide customised services

Brand X’s social media provide lively feed information | am interested in

It is easy to use Brand X’s social media

Brand X’s social media can be used anytime, anywhere

It is easy to convey my opinion through Brand X’s social media.

Interaction It is possible to have two-way interaction through Brand X’s social media
It is possible to share information with other users through Brand X’s social media
EWOM I would like to pass information on brands, products or services from Brand X’s

social media to my friends




Factors Items

I would like to upload content from Brand X’s social media on my Facebook page
or my blog.

I would like to share opinions on brands, items or services acquired from Brand X’s
social media with my friends

Content found on Brand X’s social media is up-to-date

. Using Brand X’s social media is very trend
Trendiness g y y

The content on Brand X’s social media is the newest
information

Phu luc 3. Gia tri Cronbach’s Alpha cua thang do

Yéu to Trung binh thang Phwong sai thang Twong quan  Hé sé Cronbach’s
do néu loai bién  do néu loai bién bién téng Alpha néu
loai bién

Truyén miéng dién tir a=0,743

™1 10,04 6,566 0,521 0,693
T™M2 10,48 5,927 0,566 0,667
T™M3 10,99 6,229 0,539 0,683
T™M4 10,81 6,706 0,522 0,693

Giai tri a=0,790

GT1 11,43 6,509 0,565 0,754

GT2 11,36 6,097 0,661 0,708

GT3 11,42 5,695 0,688 0,690

GT4 11,57 6,186 0,497 0,794
Twong tac a=0,785

TT1 10,36 7,336 0,629 0,712

TT2 9,96 7,728 0,633 0,711

TT3 10,13 7,663 0,629 0,713

TT4 10,49 8,431 0,480 0,786

Xu hwong a=0,731

XH1 11,85 5,368 0,522 0,669
XH2 11,36 5,315 0,599 0,627
XH3 11,49 5,303 0,466 0,707
XH4 11,59 5,709 0,508 0,678

Tuy chinh a=0,784

TC1 10,86 6,183 0,522 0,766

TC2 11,32 5,986 0,596 0,729

TC3 11,06 5,726 0,644 0,704

TC4 10,96 6,044 0,603 0,725
Phu luc 4. Két qua do luong d¢ tin cdy thang do Cronbach’s Alpha bién phu thudc
Yéu té Trung binh thang Phwong sai Twong quan bién He¢ s6 Cronbach’s

do néu loai bién thang do néu tong Alpha néu
loai bién loai bién

Quyét dinh lya chon a=0,879

truong dai hoc

LC1 14,31 13,600 0,689 0,859

LC2 14,45 13,023 0,751 0,844

LC3 14,52 13,378 0,717 0,852

LC4 14,46 13,220 0,766 0,840



Yéu té Trung binh thang Phwong sai Twong quan bién Hé s6 Cronbach’s

do néu loai bién  thang donéu  tong Alpha néu
loai bién loai bién
LC5 14,18 14,150 0,636 0,871

Phu luc 5. Hé s6 KMO va kiém dinh Bartlett

Kaiser-Meyer-Olkin Measure of Sampling Adequacy. 0,887
Bartlett's Test of Gia tri chi binh phuong xap xi Approx. Chi-Square 1933,093
Sphericity Bac tu do (df) 153

Mtc ¥ nghia (Sig.) 0,000

Phu luc 6. Ma trdn xoay nhén t6 lan 2

Bién quan sit Nhén t6 1 Nhin to 2 Nhin to 3 Nhin to 4 Nhin to 5

XH4 0,707
TC1 0,658
XH2 0,650
TC2 0,620
TC3 0,594
XH1 0,515

GT1 0,767
GT3 0,734
GT2 0,722
GT4 0,535

TT3 0,782
TT1 0,698
TT2 0,667
TT4 0,621

T™2 0,863
™1 0,713

T™M3 0,831
T™M4 0,729

Phuong phép trich Extraction sir dung (Extraction Method): Phan tich thanh phan chinh (Principal Component
Analysis).

Phép xoay str dung (Rotation Method): Varimax with Kaiser Normalization.




Phu luc 7. Tong hop va dit tén nhan té méi

Nhén té Bién quan sat Tén goi méi

1 XH1, XH2, XH4, TC1, TC2, TC3 Xu hudng va Tuy chinh (XHTC)
2 GT1, GT2,GT3, GT4 Giai tri (GT)

3 TTL1,TT2, TT3, TT4 Tuong tac (TT)

4 TM1, TM2 Truyén miéng dién tir A (TM_a)
5 TM3, TM4 Truyén miéng dién tir B (TM_b)

Phu luc 8. Phén tich twong quan

LC XHTC GT TT TM_a TM_b
Quyét dinh lya chon truong dai hoc (LC) 1
Xu hudng va tiy chinh (XHTC) 0,634™ 1
Giai tri (GT) 0,585™ 0,541™ 1
Tuong tac (TT) 0,555 0,556 0,540™ 1
Truyén miéng dién tir a (TM_a) 0,430 0,440 0,468™ 0,402™ 1
Truyén miéng dién tir b (TM_b) 0,501™ 0,469 0,482™ 0,342™ 0,385" 1
Ghi ch(: Ky hiéu ** thé hién twong quan cé y nghia thong ké tai mirc 0,01.
Phu luc 9. Kiém tra gia dinh céc phan du c6 phan phdi chuan
Histogram
Dependent Variable: LC
Mean = -1.13E-15
50 Std. Dev. = 0.991
N =267
40
=
(5]
S =
3
o
b
T
20
10
o
-2 o 2 1

Regression Standardized Residual

Hinh 2. B thi phan phdi tan suat cta phan du da chuén hoa



Normal P-P Plot of Regression Standardized Residual

Dependent Variable: LC
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Hinh 3. o thi P-P Plot ctia phan du chuan hoa

Phu luc 10. DO thi phan tan giita gi4 tri du doan va phan du tir hoi quUy

Scatterplot
Dependent Variable: LC
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	Ghi chú: Ký hiệu ** thể hiện tương quan có ý nghĩa thống kê tại mức 0,01.
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