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In the context of globalization, the Vietnamese market is experiencing
an influx of diverse imported products, posing significant challenges to
domestic goods. Local products are an area of interest, such as the OCOP
program in Vietnam, to promote domestic consumption and expand
exports. This study aims to assess the factors that influence consumers’
attitudes and purchase intentions towards local products in Ho Chi Minh
City. The research method combines qualitative and quantitative research,
collected from 1,051 residents in Ho Chi Minh City who are aware of
local products. It also uses the Partial Least Squares Structural Equation
Modeling (PLS-SEM) to test the hypotheses in the model. The research
results show that product certification, attitude, subjective norm, moral
norm, and perceived behavioral control affect purchase intention in
descending order. In addition, context has the greatest impact, followed
by nationalism, consumer knowledge, and perceived quality, which
affect attitudes towards local products. Based on the research results,
the authors propose managerial implications to improve attitudes and

JEL codes: increase the purchase intention of local products among residents of Ho
M31, M37, M10 Chi Minh City.
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Y PINH MUA SAN PHAM PIA PHUONG CUA NGUOI TIEU DUNG
TAI THANH PHO HO CHI MINH

Nguyén Minh Toan!, Nguyén Ngoc Hién!"
I'Truong Pai hoc Cong nghiép Thanh phé H6 Chi Minh

THONG TIN TOM TAT
DOL: Trong boi canh toan cau héa hién nay, thi truong Viét Nam dang d6i mat
10.52932/jfmr.v16i6.680  vOi lan séng da dang cdc sdn phdm ngoai nhap. Diéu nay dit ra nhiéu
o thach thtic d6i v6i hang hoéa noi dia. San phdm dia phuong la mét linh
Ity g i vic dugc quan tdm nhu chuong trinh OCOP & Viét Nam dé thuc ddy
29/11/2024 tiéu dung trong nudc va md rong ra xudt khiu. Nghién ctu nay nhim
Ngay chdp nhan: danh gia cac yéu t6 chi phoi thai d¢ va y dinh mua san phdm dia phuong
02/06/2025 ctia ngudi tiéu dung tai TPHCM. Phuong phap nghién ctu két hop gitia
Ngay ding: nghiér'l cuu dinh t,in}}Ayél Elgh}én c1’Iﬁu diph lugng thu;[heflp tli 1.7051 ngli(‘)’Ai
Y dan tai TPHCM c6 biét dén san phdm dia phuong. Dong thoi st dung mo
hinh cdu truc tuyén tinh (PLS-SEM) dé€ kiém dinh cac gia thuyét trong
md hinh. Két qua nghién ctiu cho théy, ching nhén san phim, thai do,
Tit khéa: chuén cht quan, chuin dao dic, kiém soat hanh vi nhéan thuc tac dong
, e dén y dinh mua theo tht ty gidm dan. Bén canh do, ngti canh anh
Cht nghia dén tdc; ) . Ko LA AKm 18 Ao o A A ik , Yt 4i A A
. . .. hudnglén nhit, ké dén la chu nghia dan tdc, kién thic ngudi tiéu dung
Chting nhan san phdm; . | 9 \ N ) x rs A AK: ke 1 .2 o
\ . va chét lugng cdm nhan c6 anh huéng dén thai do déi véi cac san phdm
San phdm dia phuong. . 1A A, . e am w1,
dia phuong. Tu két qua nghién ctiu, nhom tac gia dé xudt cac ham y
Ma JEL: quan tri nhdm cai thién thai d¢ cing nhu nang cao y dinh mua san
M31, M37, M10 phdm dia phuong ctia ngudi dan TPHCM.

1. Gi6i thiéu 2016-2020 va 2021-2025 da tao dong luc phat
trién san phdm dic trung dia phuong. Két qua

Hién tugng tiéu dung san phdm dia phuong thong ké dén 30/6/2023 cho thdy, ca nudc co

tai cac thanh pho 16n ctia Viét Nam dang phat
trién theo mot chiéu huéng dang cha vy, vugt
xa khoi khuon khd thong thudng ctia méi quan
hé cung-cau don thudn. Chinh sach phat trién
kinh t€ ving, chuong trinh muc tiéu qudc gia
xay dung noéng théon méi OCOP giai doan

*Tdc gid lién hé:

Email: nguyenngochien.qn@iuh.edu.vn

5.069 chu thé OCOP va 9.852 san phdm OCOP
dat tii 3 sao tr& 1én (Hanh Phuc, 2023). Diéu
nay phan anh tiém ning phat trién cla san
phdm dia phuong trong boéi canh chinh sach
quoéc gia. Va xu hudng tiéu dung san phdm dia
phuong ngay cang ré nét thong qua cac chuong
trinh nhu “Ngudi Viét Nam uu tién dung hang
Viét Nam”, “Ty hao hang Viét Nam” cling nhu
cac soO liéu thong ké xu hudng tiéu dung san
phdm dac trung dia phuong luén nam trong
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danh sach dan d4u trong cac bao cdo xu hudng
ndm gan day. Theo s6 liéu thong ké, ty 1é hang
noi dia chiém 80-90% tai cac kénh phéan phoi
hién dai va 60% tai kénh ban 1é truyén thong.
bang chu y, bao cao ctia Cimigo (2022) chi ra
82% nguoi tiéu dung Viét Nam uu tién lya chon
hang Viét Nam. Xu huéng nay dugc cung cd
bai viéc thiét 1ap trén 100 diém ban hang c6
dinh “Ty hao hang Viét Nam” tai 61 tinh thanh.
DPong thoi, thong qua thuc trang san xudt va
tiéu thu san phdm dia phuong con ton tai nhiéu
thach thtc. Viét Nam c6 nhiéu dic san néi
tiéng nhung mang luéi thu mua chua dap tng
nhu cau thong thuong gitia ndng dan va nguoi
tiéu dung; san xuat con manh mun, thiéu tam
nhin dai han; phu thu¢c vao thuong lai nuéc
ngoai. Bén canh d6, mot s6 nhan hiéu tap thé
dugc bao ho nhung chua phat huy hiéu qua do
xay dung thi€u bai ban hodac bi lgi dung, danh
trao gdy mat uy tin. Hon thé ntia, TPHCM véi
vai tro la trung tam kinh t€ 16n, cé stic mua
cao va da dang nhu cau tiéu dung. Noi day sé
1a thi trudng tiém nang cho cac san phidm dia
phuong. Trong béi canh thuc t€ vé san phdm
dia phuong, nghién ctiu y dinh mua san phdm
dia phuong cua ngudi tiéu dung TPHCM c6 y
nghia quan trong.

Vé bdi canh ly thuyét, van dé y dinh mua
san phdm dia phuong da dugc nghién ctu kha
nhiéu & nudc ngoai. Cac nghién ctiu ctia Conoly
va cong su (2023), Silalahi va cong su (2022),
Peral-Peral va cong su (2022), Kwant (2021),
Putri and Roostika (2021) va nhiéu tac gia khac
da kham pha cht dé nay duéi nhiéu goc do khac
nhau. Két qua cho thdy, ba yéu t6 chinh cta
mo hinh ly thuyét hanh vi c6 ké hoach (TPB)
bao goém thai do, chudn chu quan va nhan thtic
kiém soat hanh vi thuong xuyén xudt hién va
6 tac dong tich cuc dén y dinh mua san phidm
dia phuong. Tai Viét Nam, cac nghién ctiu vé
y dinh mua san phdm dia phuong cling dang
phat trién manh mé, dic biét tai cac do thi 16n,
dugc minh chiing qua loat céng trinh ctia cac
hoc gia trong nudc tii 2020-2023. Hau hét cac
nghién ctiu trong nudc chi tap trung vao y dinh
mua san phdm noi chung ma chua di siu vao
san phdm dia phuong. Trong tdm cta cac bai
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nghién ctu trudc day thuong xoay quanh cac
yéu t6 anh huéng dén y dinh mua sdm nhu
gid ca, hinh anh thuong hiéu, nhan thtc vé
moi trudng, su thich thua véi san phdm... Cac
nghién ctiu nay cling dua ra cac goi y quan ly
dé thac ddy y dinh mua san phim cta ngudi
tiéu dung noéi chung ma khong lién quan dédc
thu san phdm dia phuong. Py chinh la khoang
trong nghién ctu can dugc b6 sung. Pac biét,
cac nghién ctu trudc day chua c6 moé hinh nao
két hgp dong thoi ca nam yéu t6: thai do, chuédn
cht quan, nhén thic kiém sodt hanh vi, chuin
dao diic va chling nhan san phdm trong viéc
nghién ctiu y dinh mua san phdm dia phuong.
Hai yéu t6 sau cling - chuédn dao dtc va chiing
nhan san phdm - médc du da dugc nghién ctu
riéng 1é¢ nhung chua tting dugc tich hgp clung
ltc vao mo hinh TPB mé rong. Nén nghién ctiu
cta nhém tac gida b8 sung chudn dao diic va
chiing nhén san phdm vao mo6 hinh TPB.

Nghién ctiu dugc t6 chiic thanh ndm phan
chat ché, dam bao tinh hé¢ thong va khoa hoc.
Phan md dau phac hoa btc tranh téng thé vé
thi trudng va tdm quan trong ctia nghién ctu
hanh vi tiéu dung dia phuong, tii d6 xac dinh r6
muc tiéu nghién ctu. Phan hai xay dung khung
ly thuyét doc dao bang cach két hgp ly thuyét
TPB v6i ly thuyét bang chii cai, dong thoi tong
hgp cac nghién ctu lién quan dé€ phat trién mo
hinh va gia thuyét nghién cttu. Phan ba trinh
bay chi tiét vé phuong phap nghién ctiu, tu thiét
ké thang do, quy trinh thu thap di liéu dén
phuong phap xt ly s6 liéu. Phin bén tip trung
phan tich dii liéu va kiém dinh gia thuyét thong
qua md hinh PLS-SEM. Phén két lu4n t6ng hgp
cac phat hién thanh ham y quan tri, dong thoi
chi ra han ché va dé xuit huéng nghién ctiu
tuong lai.

2. Co s6 ly thuyét va gia thuyét nghién ciu

2.1. Ly thuyét nén

Nén tang ly thuyét cua nghién ctiu dugc
xay dung dua trén cac ly thuyét nguéon. Mot
la m6 hinh thuyét hanh dong hop ly (Theory
of Reasoned Action — TRA) dugc dé xuit bai
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Fishbein va Ajzen nam 1975. Theo ly thuyét
ban dau nay, hanh vi clia con ngudi sé phan
anh nhiting y dinh ctia ho va nhiing y dinh nay
lai phu thudc vao thai do ca nhan déi véi hanh
vi cing nhu chudn cht quan. Giai doan sau,
Ly thuyét vé hanh vi c6 ké hoach (Theory of
Planned Behavior — TPB) ctia Ajzen (1991) b6
sung thém mot yéu té thit ba la kiém soat hanh
vi nhan thic cé tac dong tich cuc dén y dinh. Vi
thé, dé€ du dodn y dinh can hiéu dugc thai do va
chuén cht quan ctia ngudi d6 ciing nhu kiém
soat hanh vi nhéin thdc. Hai 1a duya trén mo
hinh ly thuyét bang chii cdi ctia Zepeda va Deal
(2009) nham xay dung khung phén tich toan
dién vé cac yéu t6 anh hudng dén thai do tiéu
dung. M0 hinh nay khong chi giai thich cac yéu
t0 anh hudng dén thai d6 ma con cho théy su
thay doi tu thai d6 dén hanh vi. Ly thuyét dua
trén su két hgp cua ly thuyét gia tri, niém tin,
cdc quy chudn va ly thuyét bdi canh hanh vi thai
do. Bén canh do, hai tac gid con b6 sung thém 4
thanh t6 méi khac nhu tim kiém thong tin, kién
thic, thoi quen, ngii canh d€ nghién ctiu hanh
vi ngudi tiéu diing d6i véi san phdm dia phuong
va san phdm hiiu co. Nam 2015, ly thuyét bang
chii cai dugc phat trién thém boi Feldmann va
Hamm. M6 hinh nay ddc biét chu trong vao
viéc két hgp ca bién nhan khiu hoc, bién kién
thtic, bién tim kiém thong tin va bién ngii canh
ma trong d6 ngudi tiéu dung thuc hién hanh vi
mua hang. M6 hinh nay dé xuit ring, tit ca cac
bién nay c6 moi quan hé¢ va anh hudng lan nhau
trong viéc hinh thanh hanh vi mua thuc phdm
dia phuong cua nguoi tiéu dung. Gan day, theo
Truong Hitu Nghia va Nguyén Thi Ttc (2023)
va Kwant (2021), bon yéu t6 chu dao dugc xac
dinh gom: kién thtic nguei tiéu dung, cht nghia
dan toc, chét lugng cam nhan va ngti canh co6
anh hudng dén thai do. Vi thé ly thuyét nén ma
nghién ctu st dung gitp lam ro cac yéu t6 tac
dong dén thai do va y dinh mua san phidm dia
phuong 6 boi canh van hod - xa hoi, khu vuc dia
Iy & TPHCM Viét Nam.

2.2. Sdn phdm dia phuong

Trong bdi canh hién dai, dinh nghia vé san
phdm dia phuong da c6 su tién hoa vugt xa khoi
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ranh gi6i thuan tay vé mat dia ly. Cac nghién
ctiu tii van de Kop va cong su (2006) dic két
khédi niém nay bang viéc gan lién san phidm
dia phuong véi tinh ddc trung cua viing mién,
truyén thong hodc van hoa ctia khu vuc. Nhiing
ddc diém c6t 16i ctia san phdm dia phuong bao
gom tinh nguyén ban trong chat luong, su ké
thita phuong phap ché bién theo truyén thong,
va kha ndng biéu trung cho ban sic viing mién
- nhiing yéu t6 tao nén su khac biét ro rét so
v6i hang hda san xuét cong nghiép. Theo dong
phat trién ctia nghién ctiu, Martinez (2010) va
cac hoc gia nhu Kwant (2021), Arenas-Gaitan
va cong su (2020), Chen (2020) da mé rong goc
nhin nay biang cich nhdn manh tinh da dang
van hda trong quy trinh san xudt truyén thong
6 nhiing dia phuong khac nhau. Pang chu vy,
Vi Puc Cuodng (2019) bs sung thém cac tiéu
chi vé danh tiéng va chat lugng vuot tréi nhu
nhiing yéu t6 dinh danh quan trong, xem san
phédm dia phuong la nhiing thi gan lién véi mot
vung mién, c6 chat lugng dac biét nho diéu kién
tu nhién va cach lam truyén théng & do. Pac
biét, trong ky nguyén s6, Solomon (2024) da dé
xudt mot cach tiép cdn méi mé khi xem xét san
phdm dia phuong nhu mot hién tugng van hoa-
xa hoi, vugt qua giéi han dia ly d€ két ndi nhiing
cdng dong c6 chung gia tri va sé thich, du khong
nhat thiét phai chia sé cing mot khong gian dia
ly. Cho nén, san phdm dia phuong khong chi
don gian la “dugc lam & dau” lién quan nguon
goc hay xudt xti ma con lién quan dén véan hoa,
truyén thong va cam xudc ctia ngudi dung hay
mot nhém nguoi dung.

2.3. Y dinh mua sdn phdm dia phuong

Theo Ajzen (1991), y dinh mua dugc xay
dung dua trén thai do cd nhan d6i véi san phdm
hodc dich vy, chudn muc xa hoi lién quan va
cam nhan vé kha néng kiém sodt trén hanh vi
mua hang. Y dinh mua 12 sy sén long hoic ké
hoach ctia m¢t ngudi tiéu dung d€ mua mot san
phdm hodc dich vu cu thé trong tuong lai, du 1a
gan hay xa (Blackwell va cong su, 2001). C6 thé
noi rang, y dinh mua san phidm dia phuong la
két qua ctia qua trinh danh gia da chiéu vé chat
lugng, do an toan, tdc dong moi truong va gia
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tri stiic khoe ctia san phdm (Suciu va cong sy,
2019). Pearson va cong su (2011) nhan manh
dong luc phat trién kinh té dia phuong, trong
khi Conner va cong su (2010) chua trong dén
loi ich moi trudng va hiéu qua chi phi. Bianchi
va Mortimer (2015) cung Eicaité va Dabkiené
(2015) dé cao tinh tuci ngon va minh bach
nguon goc. Pac biét, Schiffman va Wisenblit
(2024) b6 sung vai tro ctia truyén thong s6 va
danh gia truc tuyén trong viéc dinh hinh y dinh
mua. Nhin chung, y dinh mua san phdm dia
phuong 1a khai niém thé hién sy tuong tac gitia
nhu cau ca nhan nguoi dung, y thic cong dong
va xu huéng tiéu dung bén viing trong thoi dai
ky nguyén s6. Vay, y dinh mua la mét khai niém
phtic tap, khong chilién quan y muén mua don
thuan ma con lién quan qua trinh ra quyét dinh,
thai do, niém tin va su san sang hanh déng hay
tuong tac trong boi canh thi trudng nang dong
va ky thuat so.

2.4. Kién thiic ciia nguoi tiéu dung

Kién thtic ctia ngudi tiéu dung cho théy, su
hiéu biét vé san phdm dia phuong. Néu mot
khach hang biét rit ro vé€ san phdm san phim
dia phuong cu thé, ho sé c6 nhiéu kha nang
danh gid cao san phdm d6 hon so vé6i nhiing
nguoi khong co kién thic ro rang. Theo Kwant
(2021) khao sat & Netherland va & Denmark,
kién thtic c6 tac dong tich cuc dén thai do. Khi
kién thuc ctia nguai tiéu dung vé thuc phdm dia
phuong tang 1én thi thai do d6i véi thuc phdm
dia phuong cling tang lén. Bai bdo ciia Nguyén
Thi Bich Ngoc va Lé Nguyén (2023) kham pha
ra rang, kién thiic ngudi tiéu dung vé san phdm
xanh c6 tac dong thuan chiéu dén thai do doi véi
san phdm xanh. Bai bdo ctia Truong Hiiu Nghia
va Nguyén Thi Ttc (2023) két luan, kién thtic
ngudi vé san phdm dia phuong la nhan t6 bén
trong nguoi tiéu dung c6 tac dong thuén chiéu
dén thai do nguoi tiéu dung tai TPHCM d6i véi
san phdm dia phuong dugc quang ba trén cac
nén tang mang xa hoi. Nghién cttu Lhoucine va
cong su (2024), két qua cho thay, nhan thtic cta
ho vé san phdm dia phuong cé chét lugng tét,
du ching c6 dugc dan nhan hay khong. Ho dua
trén niém tin, két hgp véi sy quen thudc véi san
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phdm tlit qué hon la mot nhan hiéu khong xac
dinh. Kién thtic nguoi tiéu dung vé “tao” tac
dong dén thai do ctia ho doi véi tao dia phuong
ciing vay. Khong c6 kién thiic vé san phdm tdo
nhung ho van mua vi su quen thudc va thoéi
quen dn uéng, mua sam hon la vin dé stic khoe.
Hai tac gia da két luan kién thtic ctia nguoi tiéu
dung vé san phdm dia phuong la “tdo” khong c6
tac dong dén thai do nguoi tiéu dung 6 Ma-rdc.
Cac thi trudng khac nhau, bién kién thtc cé
anh hudng khac nhau. Nghién ctu dit ra nhu
cau kiém dinh vai tro cua kién thiic khach hang
vé cac san phdm dia phuong trong béi canh thi
truong Viét Nam dé gép phan ning cao thai do
ngudi dan TPHCM vé san phdm. Nghién ctu
ddt ra gia thuyét H1.

Gid thuyét HI: Kién thic ctia ngudi tiéu
dung anh hudng thuan chiéu dén thai do cta
ngudi tiéu dung & TPHCM déi v6i san phdm
dia phuong.

2.5. Chu nghia dan toc

Chu nghia dan toc ctia ngudi tiéu dung dugc
hiéu 1a tinh yéu qudc gia, long tu hao va niém
tin vao cdc san phdm dia phuong nudc minh.
Ngudi tiéu dung cé chu nghia dan toc thuong
c6 quan tam dén kinh té nudc nha, san sang
mua san phidm noi dia hon (Wang & Chen,
2004), thuong cé xu huéng uu ai cho cac san
phdm dén tu quéc gia ctia ho va cho rang cac
san phdm dia phuong nay chit lugng cao hon
hodc it nhdt la t6t nhu cdc san phdm nhép khiu
ti nudc ngoai. Nghién ctiu cuia Kwant (2021)
lan lugt & cac thi truong Belgium, dén Germany
va & Netherland cho thdy, méi quan tam kinh
té€ dia phuong c6 anh hudng tich cuc dén thai
do¢ déi vé6i thuc phdm dia phuong. Tuy nhién,
bai bao cta Truong Hiiu Nghia va Nguyén Thi
Ttac (2023) duc két rang, nhan t6 nay co tac
dong ngugc chiéu dén thai do ngudi tiéu dung
tai TPHCM d6i v6i san phdm dia phuong dugc
quang ba trén cac nén tadng mang xa hoi. Su
khac biét nay phu hgp véi nhan dinh ctia Shimp
va Sharma (1987) vé tinh da dang van hoéa trong
tac dong cua chu nghia dan toc. Thi truong
khac nhau, cht nghia dan toc ctia ngudi tiéu
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dung c6 thé anh hudng cung chiéu hodc ngugc
chiéu lén thdi d0. D6 laly do dan dén gia thuyét
H2, tac gia mudn kiém dinh & thi truong Viét
Nam mot 1an nita d€ nang cao thai do nguoi
dan thong qua dé xuét khuyén nghi nang cao
tinh chti nghia dan tdc trong long dan.

Gid thuyét H2: Cht nghia dan tdc clia nguoi
tiéu dung anh hudng ngugc chiéu dén thai do
cua nguoi tiéu dung 6 TPHCM d6i véi san
phdm dia phuong.

2.6. Chdt lugng cam nhdn

Chat lugng cam nhén 1a su nhan dinh cua
ca nhan nguoi dung vé gia tri gia ting ngoai
san phdm nhu cam két v6i cong dong hodc moi
truong, dua trén chat lugng thuc té clia san
phdm, dya trén trai nghiém ctia chinh ho va c6
su so sanh véi san phdm thay thé khac va ciing
nhu tin tuéng vao thuong hiéu ma khong chi
dua trén nhiing thong tin chinh thtic ti nha san
xudt. Nghién ctiu cuia Kwant (2021) tai Bi va
Pan Mach xac nhan tac dong tich cuc cta yéu
t6 nay lén thai d6 d6i v6i san phdm dia phuong.
Cé nghia khi chat lugng cam nhén tidng lén vi
du nhu do tuoci va huong vi thi thai do doéi véi
thuc phdm dia phuong ting 1én. Bai bao cua
Truong Hiiu Nghia va Nguyén Thi Ttc (2023)
dé cap nhan t6 chat lugng cam nhén cé sy anh
hudng cung chiéu dén thai d6 nguoi tiéu dung
tai TPHCM dung d6i v6i san phdm dia phuong
dugc quang ba trén cac nén tang mang xa hoi.
Dé€ cai thién thai d¢ thi viéc nang cao chatlugng
cam nhén san phdm dia phuong cho nguoi dan
la diéu khong thé bo qua. Nghién ctiu dé xuét
gia thuyét H3.

Gid thuyét H3: Chat lugng cam nhan anh
hudng thuan chiéu dén thai d¢ ctia ngudi tiéu
dung 6 TPHCM d6i vé6i san phdm dia phuong.

2.7. Ngii canh

Ngii canh la nhiing han ché hoac nhiing
khuyén khich mua thuc phdm dia phuong. Ngii
canh bao gdm ngii canh van hoa lich st, ngi
canh kinh té, ngii canh xa hdi va chinh tri, ngi
canh ca nhin. Feldmann va Hamm (2015) dé
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cap cac yéu t6 ngl canh/ bdi canh xuat hién
thuong xuyén nhét 1a sy san co, su tién loi,
gid ca, su da dang theo mua va anh hudng cta
cac ddc diém loai san phdm gan lién véi thuc
phdm dia phuong. Néu ngudi tiéu dung séng
trong mot ngli canh van héa ma uu tién cac
gia tri truyén thong, ho c6 thé c6 thai do tich
cuc hon doi véi cac san phdm dia phuong do
chung phan anh cac phong tuc va truyén thong
dia phuong. Néu ngudi tiéu dung song trong
mot tinh hudng kinh t€ khé khan, ho c¢6 thé
quyét dinh mua san phdm dia phuong hon la
san phdm nhép khiu dé€ hoé trg nén kinh té dia
phuong. Mdi trudng xa hoi va chinh tri cling
c6 thé anh hudng dén thai do ctia nguai tiéu
dung. Vi du, néu c6 mdt phong trao xanh hoac
phong trao “Mua hang trong nudc”, nguoi tiéu
dung c6 thé tré nén vu tién hon doi véi cac san
phdm dia phuong. Va diéu nay dang dién ra &
Viét Nam véi nhiéu chuong trinh, nhiéu hoat
dong ton vinh va khuyén khich tiéu dung hang
Viét nhu Ké& hoach trién khai Cudc Van dong
“Ngudi Viét Nam uu tién dung hang Viét Nam”
ndm 2023 (Nguyén Hoa, 2024). Thai do ca
nhan, niém tin va gid tri déu cd thé anh hudng
dén cach ma mot nguoi tiéu dung nhin nhan
cac san phdm dia phuong. Ngudi tiéu dung c6
thé cam thdy tu hao khi mua hang dia phuong
néu ho tin rang hanh déng nhu vay hé trg cdng
dong dia phuong cua ho. Tl d6 dan dén thai
dd ctia nguoi tiéu dung d6i véi san phadm dia
phuong ciing thay d6i. Kwant (2021) kham ph4
NC c6 tac dong tich cuc 1én thai do doi véi thuc
phdm dia phuong. Tuy nhién, két qua khao sat
cua Kwant (2021) & Netherlands thi nhan t6
NC bi loai ra khdi moé hinh nghién ctiu. Khao
sat gan day cua Truong Hiiu Nghia va Nguyén
Thi Ttc (2023), nhan t6 NC c6 tac dong cung
chiéu dén thai do nguoi tiéu tai TPHCM dung
déi véi san phdm dia phuong dugc quang ba
trén cac nén tang mang xa hoi. Cho nén & quoc
gia ma NC c6 tac dong dén thai do, viéc tao ra
mot bdi canh thudn 1gi xung quanh viéc mua
cac san phdm thuc phdm dia phuong dong
nghia la tao ra thai do cao hon déi véi cac san
phdm dia phuong va sau d6 1a y dinh mua cac
san phdm thuc phdm dia phuong. T4c gia muén
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kiém dinh & thi trudng Viét Nam trong ndm
2025 nén H4 dugc hinh thanh.

Gid thuyét H4: Ngii canh anh hudng thuan
chiéu dén thai do cua nguoi tiéu dung &
TPHCM d6i v6i san phdm dia phuong.

2.8. Thdi d6

Thai d6 d6i v6i san phdm dugc xem nhu sy
tin tudng, cam xuc va hiing thd ma nguai tiéu
dung c6 d6i v6i san phdm. Theo Ivancevich
va cong su (2009), thai d6 véi san phdm dia
phuong thé hién trang thai tinh than dugc hinh
thanh tu trai nghiém, tac dong truc tiép dén
phan tng ctia nguoi tiéu dung. Trong mo6 hinh
TPB, thai d¢ la mdt trong ba yéu t6 c6t 161 quyét
dinh y dinh, phan anh mtc d¢ danh gia tich
cuc hodc tiéu cuc do6i véi san phidm (Klockner,
2013; Ajzen, 1991). Theo Putri va Roostika
(2021), thai d¢ doi véi thuong hiéu anh hudng
tich cyc dén y dinh mua san phdm dia phuong
ctia nguoi tiéu dung. Két qua thé hién rang, thai
do tich cuc cua ngudi tiéu dung déi véi thuong
hiéu cang cao thi y dinh mua hang trdi day tu
hanh vi lya chon cta khach hang cang cao.
Theo Kwant (2021) khdo sat ¢ Netherlands cho
thdy, thai do d6i véi sain phdm dia phuong anh
hudng tich cyc dén y dinh mua thyc phdm dia
phuong. Nghién ctiu Putri va Roostika (2021)
duc két thai do doi véi thuong hiéu ctia ngudi
quang cao la nguoi c6 tdm anh hudng cé tac
dong tich cuc va dang k€ dén y dinh mua hang
ctia khach hang. Ng6 Thai Bao va Nguyén Thi
Quynh Nga (2023) cho thdy, thai do c6 su tac
dong cung chiéu v6i y dinh mua cic san phim
OCOP. Nghién ctiu cua Letsoin va Riorini
(2023) thi bién thai do nguoi tiéu dung cé tac
dong cting chiéu lén y dinh ngudi tiéu dung do6i
v6i san phdm. Gin day nhat la theo Lhoucine va
cong su (2024), thai do ctia ngudi tiéu dung doi
v6i san phdm tao dia phuong co tac dong tich
cyc dén y dinh mua hang. Cac két qua trén cho
thdy, tang y dinh mua hang cta nguoi tiéu dung
thong qua tang thai do ctia ho. Cac nghién ctiu
trén déu xac nhan moi quan hé tich cuc gitia
thai d¢ va y dinh mua san phdm. Tt d6, nghién
ctu dé xuat gia thuyét H5.
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Gid thuyét H5: Thai d¢ ctia ngudi tiéu dung
anh hudng tich cuc dén y dinh mua san phim
dia phuong cua ngudi tiéu dung & TPHCM.

2.9. Chudn chii quan

Chuén cht quan theo Ajzen (1991) dinh
nghia nhu mot dang ap luc xa hdi c6 kha nang
dinh huéng hanh vi cd nhin. Ban chat ctia chudn
cht quan thé hién & stic ép tii moi trudng xa
hoi lén mot tién trinh ra quyét dinh cta tiing ca
nhan. Trong moéi hanh vi, cd nhén thuong chiu
anh huéng ti phan tng du doan cla nhiing
nguoi xung quanh, tit d6 hinh thanh dong luc
thuc ddy hanh vi hodc kim ham viéc thuc hién
hanh vi d6. Kham pha cua Lé Thi Hong Nghia
va Nguyén T6 Nhu (2020) cho thay, nhan t6
chuén cht quan c6 tac dong thuin chiéu dén y
dinh ctia nguoi tiéu dung d6i véi sain phdm Sam
Ngoc Linh. Nguyén Kim Thoa va cdng su (2020)
két luan co tac dong cling chiéu dén y dinh st
dung my phdm c6 ngudn goéc thién nhién cta
nguoi tiéu dung tai Long Xuyén. Conoly va
codng su (2023) kham phé chuin chu quan cta
sinh vién lién quan san phdm dia phuong c6
anh hudng tich cuc dén y dinh mua thyc phdm
dugc trong tai dia phuong. Ng6é Vi Quynh Thi
va cong su (2022) cho thdy, chudn chua quan
cd tac dong cung chiéu dén y dinh mua thuc
phdm hiiu co. Nghién ctiu cia Ng6 Thai Bao va
Nguyén Thi Quynh Nga (2023) cho thdy, chudn
chu quan c6 méi quan hé tac dong cung chiéu
v6i y dinh mua cac san phdm OCOP. Két qua
nay minh ching y dinh mua san phdm chiu su
tac dong tich cuc ctia chudn chu quan vé san
phdm. Diéu nay thé hién ring, khi mdt ngudsi
nhan dugc nhiing gop y tii xa hoi xung quanh
theo hudng tich cuc sé lam gia tang y dinh mua
san phdm hodc ngugc lai. Tt d6, nghién ctiu dé
xudt gia thuyét He.

Gid thuyét H6: Chudn cht quan danh hudéng
tich cuc dén y dinh mua san phdm dia phuong
ctia nguoi tiéu dung § TPHCM.

2.10. Nhan thiic kiém sodt hanh vi

Nhén thiic kiém soat hanh vila nhan thic cia
nguoi tiéu dung vé kha ning, kiém soat vé viéc
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thuc hién hay khong thuc hién hanh vi cu thé.
Ajen (1991) ly thuyét hanh vi c6 ké hoach cho
thdy, yéu t6 KS ctia nguoi tiéu duing dugc chiing
minh 13 ¢6 anh huéng dén y dinh mua. Khdam
pha ctia Lé Thi Hong Nghia va Nguyén T6 Nhu
(2020) cho thay, c6 tac dong thuan chiéu dén
y dinh cua ngudi tiéu dung déi véi san phdm
Sam Ngoc Linh. Nguyén Kim Thoa va cfng su
(2020) cho rang, nhan thiic kiém soat hanh vila
nhén t6 c6 tac dong cung chiéu dén y dinh st
dung my phdm c6é nguén goéc thién nhién cua
ngudi tiéu dung tai Long Xuyén. Nghién ctiu
cta Conoly va cong su (2023) kham pha KS cta
sinh vién lién quan san phdm dia phuong c6
anh hudng tich cuc dén y dinh mua thuc phdm
dugc trong tai dia phuong. Peral-Peral va cong
su (2022) két ludn rdng yéu t6 KS c6 anh hudng
tich cuc dén y dinh hanh vi. Ng6 Vi Quynh
Thi va cong su (2022) nghién ctiu va phat hién
yéu té KS ¢6 tac dong duong dén y dinh mua
thuc phdm hitu co. Két qua nghién ctiu ctia Ngo
Thai Bao va Nguyén Thi Quynh Nga (2023) cho
thdy, yéu t6 KS c¢6 méi quan hé tac dong cluing
chiéu véi y dinh mua cac san phdm OCOP. Cac
két qua nay minh chiing rang nhén thtic kiém
soat hanh vi lién quan san phdm cang t6t thi
thic ddy y dinh mua san phdm cang cao. T
moi quan hé nhan qua nay, nghién ctiu dé xuat
gia thuyét H7.

Gid thuyét H7: Nhan thtic ki€ém soat hanh vi
anh hudng tich cuc dén y dinh mua san phidm
dia phuong cua nguoi tiéu dung 6 TPHCM.

2.11. Chudn dao diic

Chuin dao diic dugc dinh nghia la hé
thong quy tac dao diic ma con ngudi tuan theo
(Harms & Skyrms, 2008), phan danh quan niém
ca nhéan vé dung sai dugc hinh thanh tu chuidn
muc noéi tai va gia tri cdng dong (Schwartz,
1977). Nghién ctu cta Conoly va cdng su
(2023) kham phé chuédn dao dtic c6 tic dong
tich cuc dén y dinh mua thuc phdm dugc trong
tai dia phuong. Nghién ctiu cia Conoly va cong
su (2023) chi ra anh hudng tich cuc ctia chuin
dao dtic dén y dinh mua thuc phdm dia phuong
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va ddc biét nhan manh vai tro ctia né trong du
doan xu huéng tiéu dung thuc phim hiu co
cta sinh vién. Nghién ctiu ctia Ng6 Thai Bao va
Nguyén Thi Quynh Nga (2023) cho thdy, chuin
dao dtic c6 anh hudng tich cuc dén y dinh mua
san phdm OCOP. Két qua ndi lén moi ngudi
6 moi khu vuc hinh thanh tiéu chi dao dic ro
rang sé ¢6 khuynh huéng thic ddy y dinh mua
san phdm phu hgp quan niém ca nhan. Nghién
ctiu dé xuat gia thuyét HS.

Gid thuyét H8: Chudn dao dtic anh hudng
tich cuc dén y dinh mua san phdm dia phuong
cua nguoi tiéu dung 6 TPHCM.

2.12. Chiing nhdn sdn phdm

Chuing nhén san phdm la viéc cung cip danh
gid va xac nhan ctia bén thi ba doc lap vé sy dap
ting cac yéu cau quy dinh da dugc chiing minh,
do cac t6 chiic ching nhén tuan tha Tiéu chuidn
qudc gia TCVN ISO/IEC 17065:2013 (IEC/ISO
17065: 2012) tién hanh. Vi thé mdt san phdm
dia phuong c6 chiing nhin san phdm sé mang
lai sy tin tudng cho khach hang ciing nhu san
phdm do6 du diéu kién d€ dua ra thi trudng tiéu
thu. Dekhili va Nguyen (2021) kham pha nguoi
tiéu dung Viét Nam con thi€u hiéu biét vé cac
ching nhén sinh thai. Mot nghién ctiu & thi
truong Indonesia ctia Letsoin va Riorini (2023)
cho thdy, my phdm c6 chiing nhan Halal c¢6 anh
huéng tich cuc dén y dinh mua my phdm ctia
ni gidi. Tl dd, cac nha quan ly can cai thién
chiing nh4n Halal cho cac nhan hiéu my phidm
dia phuong d€ thuc ddy hanh vi mua. Xuit phat
tti d6, nghién ctu dit ra nhu ciu kiém dinh vai
tro ctia chiing nhén san phdm cho cac san phdm
dia phuong trong béi canh thi truong Viét Nam
dé gop phén thuc ddy y dinh mua ngudi dan
TPHCM. Gia thuyét H9 dugc hinh thanh.

Gid thuyét H9: Ching nhén cta san phim
dia phuong anh hudéng thuén chiéu dén y dinh
mua san phdm dia phuong ctia ngudi tiéu dung
¢ TPHCM.

Hinh 1 thé€ hién cac gia thuyét nghién ctiu
va téong hgp mo hinh nghién ctiu dugc dé xuit.
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Kién thtc Hi1 . Théi do
nguoi tiéu dung nguoi tiéu dung
H2 H5
Cht nghia nhan toc Chuén chu quan
o MA L
Chit lugng Kiém soét a| Y dinhmua
cam nhén H hanh vi nhan thtc H7 7| sinphim
i dia phuong
Ngii cinh Chuén dao dtic H3
Chuing nhan H9
san phdm

Hinh 1. M6 hinh nghién ctiu dé xuat

3. Phuong phap nghién ctiu

Nghién ctiu thiét ké mot khung phén tich
téng hop véi 9 cdu truc c6t 16i nhim déanh
gid moi quan hé gitia thai do va y dinh mua
san phidm dia phuong ctia nguoi tiéu dung tai
TPHCM (Hinh 1). Hé thong bién quan sat dugc
lua chon va chi tiét hoa trong Bang 2, dua trén
cac thang do da dugc kiém dinh qua cic nghién
ctu trudc vé hanh vi tiéu dung san phdm dia
phuong. Phuong phap nghién ctiu dugc thiét
ké theo hudng ti€p can da chiéu ctia McMillan
va Hwang (2002), bao gom ba giai doan chinh:
(1) ra soat tong thé tai liéu lién quan; (2) thu
thap y kién chuyén gia thong qua phéan tich
dinh tinh; va (3) tién hanh khao sat cat ngang
dé kiém dinh céc gid thuyét nghién ctiu theo
phuong phap dinh lugng.

Nghién ctiu dinh tinh dugc thuc hién qua
thao luan 6 chuyén gia (gom giang vién day
chuyén nganh Marketing va nhan vién kinh
doanh san phdm dia phuong dong thoi la ngusi
c6 tiéu dung san phdm dia phuong; 1 ho gia
dinh san xuit, cung tng san phdm cam hiiu
co dat chiing nhan OCOP) nham khdam pha va
diéu chinh noi dung cac thang do két thuia theo
cac tac gia da trinh bay trong Bang 2. Nghién
ctu dinh lugng tién hanh trén phiéu khao sat
Google biéu mau. Trén phiéu ngay tu diu tac
gid c6 dinh nghia thém san phdm dia phuong
la gi dua theo dinh nghia ctia nghién ctiu va ké

dén la cau hoi gan loc Anh/Chi c6 tling biét san
phdm dia phuong khong hay khong? Néu dap
vién bam “Co” thi tiép tuc tra 161 ti cau Gidi
tinh tré di dén cau cudi cung. Néu dap vién
chon “Khoéng” thi biéu mau khao sat online lap
ttic khong chuyén qua ciu ké tiép ma diing cudc
phong van, dong thai biéu mau khao sat hién
dong chi “Gtii” d€ xac nhan dép vién khong
thudc doi tugng khao sat ctia cudc phong van.
Vi thé trong téng s6 dap vién click vao duong
link 1a 1101 dap vién, trong dé c6 1051 dap vién
bam “Cé”, 50 dap vién chon “Khong”. Bén canh
doé, néu dap vién khong thudc noéi thanh hoac
ngooai thanh cia TPHCM thi dling cu¢c phong
van. Diéu nay chiing té cac cau hoéi nay gan loc
dugc dap vién thuéc TPHCM tham gia khao
sat. Vi thé, s6 phiéu hgp 1é c6 doi tugng khao
sat phut hgp la 1051. Budc nay dam bao dugc
dap vién la nhiing ngudi c6 biét dén san phdm
dia phuong theo cach hiéu trong nghién ctiu va
dang song 6 TPHCM va loai dugc nhiing ngudi
khong pht hgp ra khoéi cudc khao sat. Phuong
phap 14y mau thuén tién cho tac gia thu thap
dugc 1051 nguoi dan tai TPHCM c6 biét dén
san phidm dia phuong.

3.1. Thang do luong

Nghién ctiu ap dung thang do Likert 5 mtc
do, tii “Hoan toan khong dong y” (1) dén “Hoan
toan dong y” (5), dé do ludng cac bién s6 trong
mo hinh. Hé thong thang do dugc ké thiia va
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diéu chinh tii cac nghién ctiu c6 do tin cay cao,
trong do ba thang do c6t16i gom Thai do (4 bién
quan sat), Chudn cht quan (4 bién quan sat), va
Y dinh mua sin phdm dia phuong (3 bién quan
sat) dugc phat trién dua trén nén tang nghién
cuu cua Skallerud va Wien (2019), Kumar va
Smith (2018). Cac thang do chuyén biét khac
bao gobm Nhan thtic kiém soat hanh vi (4 bién)
ti Kumar va Smith (2018), Chuan dao duc (4
bién) tti Yazdanpanah va Forouzani (2015),
Chung nhén san phdm (5 bién) tu Handriana
va cong su (2021), Kién thiic nguoi tiéu dung (4
bién) tli Zepeda va Deal (2009), Chu nghia dan
toc (4 bién) tii Shimp va Sharma (1987), Chat
lugng cam nhan (3 bién) ti Cranfield va cong
su (2012), va Ngii canh (4 bién) tti Feldmann
va Hamm (2015). D€ dam bao tinh phu hgp
v6i boi canh dia phuong, bang cau hdi da dugc
danh gia va di€u chinh thong qua tham véan véi
6 chuyén gia, bao gom gidng vién marketing,
quan ly trang trai sinh thai kinh doanh san
phdm dia phuong va nguoi tiéu dliing than thiét,
nham t6i uu hoéa cich dién dat va tit ngii cho
phu hgp véi doi tugng khao sat tai TPHCM.
Chi tiét vé thang do, bién do ludng va nguodn
tham khéao dugc trinh bay cu thé trong Phu luc
2 (xem Phu luc 2 online).

3.2. Mau nghién ciiu va thu thap dii lidu

Nghién ctiu tdp trung vao nguoi tiéu dung
tai TPHCM c6 biét vé san phdm dia phuong.
Dii liéu dugc thu thap qua kénh: khao sat truc
tuyén (Google Form, phan phoéi qua Zalo téi cac
nhém ngudi than, ban be, nguosi di lam). Bang
hoi gdbm hai phan: thong tin nhan khau hoc va
do luong cac yéu t6 nghién ctiu (thai do, chuin
cht quan, kiém sodat hanh vi, chudn dao dc,
chiing nhan san phdm, kién thtc, chu nghia
dan toc, chat lugng cdm nhan, ngli canh va y
dinh mua). Phan tich s6 liéu qua SPSS va Smart
PLS, bat dau véi kiém dinh Cronbach’s Alpha
trén 57 quan sat so bo. Két qua cho thay, cac
thang do déu dat chuén theo Nunnally (1978)
v6i hé s6 alpha > 0,6 va tuong quan bién tong
> 0,3. Sau thu thap di liéu chinh thic, nghién
ctu tién hanh phén tich mo hinh céu trac kiém
dinh cac gia thuyét.
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bédc diém mau nghién ctdu (xem Phu luc 1
online) v6i tdng dap vién la 1.051 ngusi phu
hgp tham gia tra 16i cau hoi. Khao sat c6 dam
bao dugc do tin cay, tinh chinh xdc cia mau
nghién ctu béi vi ¢d mau dap tng yéu ciu va
doi tugng khao sat da dang gidi tinh, do tudi,
trinh do hoc vin, nghé nghiép, thu nhap, tan
sudt st dung, noi séng ¢ TPHCM va dip mua.
Cu thé: Vé gidi tinh thi trong tng s6 1.051 dap
vién c6 570 nii, chiém 54,2% cao hon nam (481
ngudi, chiém 48,2%). V& do tudi thi nhéom tudi
tti 18 dén 25 tudi chiém ty 1¢ dang ké nhat véi
59,8% (629 dap vién), véi 234 dap vién thudc
nhom tudi ti 26 dén 35 tudi cao thd 2 chiém
22,3%, ti€p theo 1a nhom tu 36 dén 55 tudi co
dén 153 dap vién (14,6%), 3,3% tuong duong 35
dap vién ctia ngudi trén 55 tudi la thap nhat. Vé
trinh d¢ hoc vén ctia nguai tra 16i phan 16n la
dai hoc, v6i 666 dap vién khao sat chiém 63,4%,
tiép theo 1a sau dai hoc véi 203 dap vién tra 1oi
chiém 19,3%, trinh d6 trung cdp va cao dang c6
11,6% va thap nhat la trung hoc phé thong trg
xudng chi chiém 5,7%. V& nghé nghiép c6 422
nguoi ty kinh doanh chiém 40,2%, cdn bo cong
nhan hodc vién chtic cé 282 ngudi (26,8%) va
nghé khac 347 ngudi (33%). V€ thu nhap trung
binh hang thang, 577 dap vién cé thu nhap
duéi 10 triéu dong, chiém ty 1é cao nhat 54,9%;
317 dap vién tra 16i (30,2%) c6 thu nhap tu 10
triéu dén dudi 20 triéu dong, 157 dap vién tra
161 (14,9%) c6 thu nhép trén 20 triéu dong. Vé
tan sudt st dung san phdm dia phuong trong 6
thang c6 532 dap vién it stt dung hon 3 1an trong
6 thang (50,6%), 519 dap vién st dung nhiéu
3 lan trong 6 thang (49,4%). V& noi song, dap
vién dang sinh song & TPHCM thi ndi thanh
702 chiém 66,8%, con ngoai thanh c6 349 dap
vién chiém 33,2%. V& cic dip mua sian phdm
dia phuong c6 ty 1é¢ khong chénh nhau nhiéu,
cao nhat la mua dung lam qua tang chiém 28%,
ké dén mua luc di du lich 1a 26,5%, mua cho
ca nhéan hay gia dinh chiém 23,1% va thap nhat
mua dip ngay thuong 22,4%. Diéu nay cho thay,
két qua nghién ctu ti mau khao sat dai dién
dugc tiéng noi ctia ngudi dan 6 TPHCM.
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4. Két qua nghién ciiu
4.1. Danh gid moé hinh do luong

Cac hé so tai ngoai déu vugt ngudng 0,7
theo Hair va cong su (2022), chliing minh gia
tri hoi ty. Tinh nhit quén noi bo dugc khing
dinh qua hé s6 Cronbach’s Alpha > 0,6 va d¢ tin
cay tong hop (CR) > 0,7 theo Nunnally (1978).
Phuong sai trich trung binh (AVE) dao dong ti
0,569 dén 0,750, vugt ngudng 0,5 theo Fornell
va Larcker (1981), minh chting gia tri hoi tu
tot ctia cac bién tiém 4n trong md hinh (xem
Phuy luc 2 online). Can cu vao gia tri do ludng
gia tri phan biét ctia Fornell-Larcketrong trong
Phu luc 3 (xem Phu luc 3 online) cho thay, tat
ca cac thang do dat gia tri phan biét (Fornell va
Larcker, 1981).

4.2. Ddnh gid mé hinh cdu triic

Két qua phan tich khdng dinh khé ning gidi
thich t6t cia moé hinh nghién ctu. Bién “Thai
d6 ngudi tiéu dung véi san phdm dia phuong”
c6 R? hiéu chinh dat 0,626, nghia la 62,6% bién
thién dugc giai thich bai bon yéu té: kién thiic
nguoi tiéu dung, chu nghia dan toc, chit lugng
cam nhan va ngti canh, phan con lai do cac yéu
t6 ngoai mo hinh. Tuong ty, bién “Y dinh mua
san phdm dia phuong” c¢é R? hiéu chinh 0,587,
v6i 58,7% bién thién dugc giai thich boi ndm
yéu t6: thai do, chudn chu quan, kiém soat
hanh vi nhan thtc, chudn dao dtic va ching
nhéin san phdm.

Phan tich hé s6 duong dan (Beta chudn hoa)
cho thdy, tat ca cac méi quan hé déu c6 y nghia
thong ké (p < 0,05). Cu thé, cac gia thuyét tit H1
dén H9 déu dugc chiap nhan & do tin cay 95%
theo tiéu chudn cua Hair va cong su (2022).
Trong do, tac dong truc ti€p manh nhat dén y
dinh mua la ching nhén san phdm (f = 0,277),
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tiép theo la thai d¢ (P = 0,216), chuén cht quan
(B = 0,164), chuén dao dic (p = 0,152) va kiém
soat hanh vi nhan thtc (B = 0,084). Doi véi
thai do, ngti canh c6 tac dong manh nhat (f =
0,299), sau d¢ la chu nghia dan toc (f = 0,234),
kién thic nguai tiéu dung (f = 0,209) va chat
lugng cam nhén (B = 0,177). Nghién ctiu ciing
phat hién cac tac dong gian tiép dén y dinh mua
thong qua thai do, véi hé s6 tii 0,038 dén 0,064,
khing dinh md&i quan hé cung chiéu gitia cac
yéu té nay véi y dinh mua san phdm dia phuong
ctia ngudi tiéu dung TPHCM.

Cing theo két qua hé so Effect Size f* dugc
sti dung dé danh gia mitic d6 anh hudng cta cac
yéu t6 doc 1ap dén cac yéu t6 phu thudc, voi f
< 0,02: Tac dong rét yéu; 0,02 < f* < 0,15: Tac
ddng yéu. Dua vao di liéu thong ké, véi £2CL
-> TD = 0,036; f2CN -> TD = 0,061; 2\CNSP ->
YD =0,068; f2CQ -> YD = 0,023; DD -> YD =
0,027; £2KT -> TD = 0,053; f2NC -> TD = 0,105;
f2TD -> YD = 0,043 cho thdy, cac yéu té nay
chi ¢6 tac dong yéu. Riéng nhén t6 “Kiém soat
hanh vi nhén thtic” c6 thé cho rang c6 tic dong
rat yéu dén y dinh mua san phdm dia phuong
ctia ngudi tiéu dung 6 TPHCM (f’KS -> YD =
0,006).

Kha nang du doan ctia mo hinh dugc danh
gia qua chi s6 Stone-Geisser Q2. Két qua cho
thdy, ca hai bién phu thudc déu co gia tri Q?
trong khoang 0,25-0,5, vé6i bién Thai do (TD)
dat 0,414 va Y dinh mua (YD) dat 0,437. Theo
Hair va cong su (2019), cac gid tri nay phan
anh kha ning du bao & mdc trung binh ctia mo
hinh d6i véi ca hai bién phu thudc, gép phin
khang dinh d¢ tin cdy ctia mo hinh trong viéc
giai thich va du doan thai d¢ va y dinh mua san
phdm dia phuong tai TPHCM.
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Hinh 2. Két qua udc lugng mo hinh duong dan PLS

Phan tich bootstrapping v6i ¢& mau
n = 10.000 xac nhan tinh pht hgp thong ké ctia
mo hinh. Theo Hair va cong su (2022), cac hé
s6 VIF (Variance Inflation Factor) trong Bang
1 déu nho hon 3, chiing té khong c6 hién tugng

da cong tuyén gitia cac bién doc lap. Diéu nay
khang dinh tinh doc lap tuong déi gitia cic bién
doc lap va dam bao do tin cdy cua cac udc lugng
thong ké.

Bang 1. Két qua kiém dinh gia thuyét

Gia Gia tri boléch Thongké Gia tri

thuyét Moiquanhé B trung chuin T P VIF Két luan
H3 CL->TD 0,177 0,177 0,032 5,467 0,000 2,320 Chép nhéan
H2 CN->TD 0,234 0,234 0,037 6,364 0,000 2,424 Chép nhéan
H9 CNSP ->YD 0,277 0,277 0,041 6,737 0,000 2,753 Chép nhéin
Ho6 CQ->YD 0,164 0,165 0,044 3,711 0,000 2,838 Chép nhén
HS8 DD ->YD 0,152 0,153 0,037 4,081 0,000 2,099 Chép nhén
H7 KS->YD 0,084 0,085 0,040 2,067 0,039 2,775 Chép nhén
H1 KT ->TD 0,209 0,209 0,038 5,536 0,000 2,216 Chép nhén
H4 NC->TD 0,299 0,299 0,036 8,331 0,000 2,299 Chép nhén
H5 TD -> YD 0,216 0,213 0,044 4,945 0,000 2,645 Chép nhéin

5. Thao luan va ham y quan tri
5.1. Thdo lugn két qua nghién ciiu

Két qua nghién ctiu vé€ y dinh mua san phdm
dia phuong tai TPHCM xac nhan phén 16n cac

gia thuyét nghién ctiu. Thai do ngudi tiéu dung
c6 tac dong cung chiéu dén y dinh mua, tuong
dong véi cac nghién ctiu cua Putri va Roostika
(2021), Lé Thi Hong Nghia va Nguyén T6 Nhu
(2021). DBong thoi, cac yéu t6 ciu thanh thai
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d6 nhu ngii canh, chu nghia dan tdc, kién thtic
nguoi tiéu dung va chat lugng cdm nhén ciing
gian tiép thuc ddy y dinh mua theo mtc do6
gidm dan.

Phan tich chi ti€t moi quan hé gitia cac bién
cho thdy, tac dong tich cuc ctia chuén cht quan
va kiém soat hanh vi nhén thtic dén y dinh mua
san phdm dia phuong, dugc thé hién qua hé
s6 chudn hoa lan lugt 1a 0,164 va 0,084. Bién
chudn dao dtc ngudi tiéu dung ciing thé hién
moi quan hé thuan chiéu véi hé s6 tac dong
0,152, két qua nay pht hgp véi cac phat hién
ti nghién ctu ctia Conoly va cong su (2023),
Peral-Peral va cong su (2022). Dang chu y nhit,
yéu t6 chiing nhan san phdm thé hién tac dong
manh mé nhat trong s6 nam yéu té véi hé so6
chuén hoa dat 0,277. Diéu nay khac véi nghién
ctiu ctia Luu Tién Thudn va cong su (2024)
cho rang, chuin cht quan la yéu t6 anh hudng
manh nhéat dén y dinh mua. Nghién ctiu cta
tdc gia khdng dinh vai tro then chét cta ching
nhan san phidm trong viéc dinh huéng hanh vi
va y dinh mua sdm ctia nguoi tiéu dung doi véi
san phdm dia phuong. Bién thai d¢ véi hé so
beta la 0,216 c6 anh hudng manh thi hai dén 'y
dinh. Diéu nay khac biét véi bién thai do trong
nghién ctiu ctia Nguyén Thi Phuong Anh &
cong su (2024) c6 anh hudng manh nhat dén y
dinh mua OCOP (beta = 0,276).

Phan tich cac yéu t6 anh hudng dén thai do
nguoi tiéu dung xac dinh bé6n moi quan hé co y
nghia thong ké & do tin cay 95%. Ngii canh c6
tac dong manh nhat (hé s6 0,299), ti€p dén la
chu nghia dén toc (0,234), kién thtic nguoi tiéu
dung (0,209) va chat lugng cam nhén (0,177).
Két qua nay tuong dong véi nghién ctu cta
Truong Hitu Nghia va Nguyén Thi Ttc (2023)
va Kwant (2021), khéng dinh vai tro cta yéu t§
ngt canh, cht nghia dan tdc, kién thic nguoi
tiéu dung, chat lugng cam nhén trong viéc hinh
thanh thai d6 véi san phdm dia phuong.

Mo hinh nghién ctu giai thich dugc 62,6%
bién thién cua “Thdi do ngudi tiéu dung doi
v6i san phdm dia phuong” va 58,7% bién thién
ctia “Y dinh mua sdn phdm dia phuong”. Mic
du thé hién mic do phu hgp kha t6t, van con
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37,4% dén 41,3% bién thién dén tu cac yéu to
ngoai mo hinh va sai s6 hé thong. So véi cac
nghién ctu tai TPHCM, két qua nay & mtc
trung binh khi dat canh nghién ctiu cia Ngo
Thai Bao va Nguyén Thi Quynh Nga (2023)
v6i 74,7% va ctia Nguyén Thi Bich Ngoc va Lé
Nguyén (2023) v6i 38,7%.

Nhiing phat hién tii nghién ctiu khong chi
déng gop vao kho tang hoc thuat ma con mang
lai nhiing ham y quan tri thiét thuc cho cac nha
san xudt va tiép thi san phdm dia phuong tai
TPHCM. Ddc biét, vai tro ndi bat caa hai yéu
t6 chiing nhan san phidm (tic dong manh nhat
dén y dinh mua) va ngli canh (anh huéng l6n
nhat dén thai do) da mé ra nhiing huéng di
mdi trong viéc xay dung chién lugc marketing
va phat trién san phdm. Diéu nay ggi y rang cac
doanh nghiép can tap trung vao viéc xdy dung
hé théng chiing nhan dang tin cay va thiét ké
cac chién dich marketing phtt hgp véi boi canh
van hoa-xa hoi dia phuong dé€ t6i uu hoéa hiéu
qua tiép cén va thuyét phuc nguoi tiéu dung.

5.2. Ham y qudn tri

bé thuc ddy y dinh mua san phim dia
phuong ctia ngudi dan TPHCM, nghién ctiu dé
xudt nam ham y chién lugc trong tam sau day:

Ham y uu tién hang d4u la cung c6 va phat
trién toan dién hé thong chiing nhén cho san
phdm dia phuong Viét Nam, dua trén két qua
nghién ctiu xac dinh day la yéu t6 tac dong
manh mé nhat dén y dinh mua ctia nguoi tiéu
dung. D€ trién khai hiéu qua giai phap nay,
doanh nghiép can tdp trung néng cao chat
lugng san pham theo céc tiéu chuin kiém dinh
nghiém ngdt, dong thoi xay dung 16 trinh chi
tiét d€ dat dugc cac chiing nhan co gia tri cao
trén thi trudng. Song song do, viéc thiét ké va
trién khai chién lugc truyén thong da kénh vé
hé théng chiing nhan can dugc chu trong, bao
goém viéc xay dung hé thong nhan dién truc
quan bat mit véi logo va biéu tugng déc trung
trén bao bi san phdm, két hgp cac hoat dong
quang ba trén cac nén tang s6. Diac biét quan
trong la viéc ting dung cong nghé hién dai trong
truy xudt nguon goc thong qua ma vach hoidc
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QR code, uu tién trién khai cho 2.714 san phdm
OCOP hién c6 ctia TPHCM, nhdm tang cudng
tinh minh bach va x4y dung niém tin viing chac
v6i nguoi tiéu dung. Giai phap nay khong chi
giip nang cao gid tri thuong hiéu san phdm dia
phuong ma con tao nén tang viing chic cho su
phat trién bén viing ctia doanh nghiép trong boi
canh canh tranh ngay cang gay git.

Ham y thu hai huéng dén viéc thay doi tich
cuc thdi do nguai tiéu dung thong qua mot chién
lugc tdng thé nhiéu chiéu, két hgp gitia yéu té
cam xuc va ly tinh. Trong tam ctia giai phéap la
xay dung nhiing cau chuyén thuong hiéu doc
ddo, siu sac, khong chi gan két cam xdc ma con
khoi day niém tu hao vé gia tri dia phuong sau
dam. Trong khong gian ban 1é, viéc thiét ké va
trién khai cac khu vuc trung bay dac trung viing
mién tai hé thong 29 trung tam thuong mai va
130 siéu thi trén dia ban TPHCM céan dugc thuc
hién mot cach chuyén nghiép va sang tao. Song
song dd, doanh nghiép can phat trién chuong
trinh khach hang than thiét bai ban, tich hop
cong nghé hién dai, di kem véi hé thong thong
tin san phdm minh bach, day du va dé tiép can.
biéc biét quan trong la viéc dau tu nang cap
toan dién co s& ha tdng bdo quan san phidm va
xay dung chién dich truyén thong da kénh vé
cac lgi ich stic khoe khi sti dung san phidm dia
phuong, nham cling ¢6 niém tin va ting cudng
su gan két lau dai cua nguoi tiéu dung véi san
phdm. Nhiing nd luc nay khong chi gép phén
nang cao gia tri thuong hiéu ma con tao nén
tang viing chac cho sy phat trién bén viing ctia
san phdm dia phuong trong tuong lai.

Ham y thi ba nham dén viéc nang cao chuin
cht quan thong qua chién lugc hgp tac toan
dién v6i ngudi cé tdm anh hudéng trong cong
dong. Cac nha quan ly can x4y dung va mé rong
mang luéi hgp tac da dang véi nhiéu nhom
ngudi anh hudng nhu: food blogger noéi tiéng,
YouTuber chuyén review nha hang, chuyén gia
4m thuc, travel blogger dia phuong va cac KOL
uy tin trong nhiéu linh vuc. Song song do, viéc
t6 chiic cac Talk Show chia sé trai nghiém san
phdm dia phuong cin dugc thuc hién thuong
xuyén v6i format chuyén nghiép, hdp dan va
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6 tinh tuong tac cao. Ddc biét quan trong la
dau tu phat trién doi ngit nhan vién ban hang
chuyén nghiép thong qua cac chuong trinh dao
tao bai ban, ddm béo ho khong chi nam viing
kién thtic sain phd&m ma con thanh thao kj ning
tuong tac va tao trai nghiém mua sam doc dao,
tich cuc cho nguoi tiéu dung, tt do gop phan
xay dung moi quan hé bén viing gitia thuong
hiéu va khach hang.

Ham y thi tu chu trong viéc ndng cao chuin
muc dao dtic trong cdng dong nguoi tiéu dung
thong qua chu6i hoat dong mang y nghia xa hoi
sau sac. Trong tdm la x4y dung cac chién dich
marketing dinh huéng gia tri, nhan manh tinh
bén viing va trach nhiém xa hdi khi lya chon
san phdm dia phuong. Song song d6, doanh
nghiép can cht dong t6 chiic va két ndi cac hoat
dong tu thién, phat trién cong dong véi qua
trinh tiéu thu san phdm dia phuong, tao nén
chu trinh gia tri khép kin va bén viing. Dac biét,
can ddy manh truyén thong da kénh vé tac dong
tich cuc ctia viéc uu tién san phdm dia phuong
déi véi su phat trién cong dong, tii viéc tao cong
an viéc lam cho nguoi dan dia phuong dén bao
vé moi trudng va phat trién kinh té bén viing.
Nhiing n luc nay khong chi gop phan nang cao
nhan thiic ma con thic ddy vin héa tiéu dung
c6 trach nhiém, tao nén tang viing chic cho su
phat trién lau dai cua cong dong.

Ham y cudi cuing nham dén viéc nang cao
kiém soat hanh vi nhén thic thong qua chién
lugc xay dung va cung c6 niém tin clia ngudsi
dan v6i san phdm dia phuong. D€ thuc hién
hiéu qua, doanh nghiép can dam bao ba yéu
t0 cot 10i: cong khai minh bach mot s6 hoat
dong trong san xuat, hé thong chiing nhan chat
lugng cua nhiing t6 chiic dugc nha nudc cong
nhén, va viéc truy xudt san phdm c6 ngudn goc
dé dang. Song song d9, viéc t6i uu hanh trinh
trai nghiém ctia khach hang mua sam dugc chu
trong thong qua don gian hoa thao tac mua truc
tuyén, phat trién mang luéi phan phéi rong
khap, va nang cao cac hoat dong dich vu cham
soc khach hang. Khi dugc trién khai dong thoi
VvGi cac giai phap trudc, chién lugc tong thé nay
sé gop phan kién tao hé sinh thai thuén lgi, thuc
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ddy thai do tich cyc va y dinh mua ctua ngudi
tiéu dung doi véi san phdm dia phuong trong
cong dong TPHCM. N6 luc nay khong chi kich
thich tiéu thu ndi dia ma con tao nén tang viing
chéc cho sy phat trién va m& rong thi phin san
phdm dia phuong, huéng dén muc tiéu phat
trién bén viing trong tuong lai.
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két qua cho cac khu vuc khac cua Viét Nam,
nhat la vung nong thon va do thi cap thap hon.
Vé khia canh thai gian, nghién ctu cat ngang
chua thé phan anh ddy du bién dong ctia y dinh
mua theo thai gian va tinh mua vy. V€ phuong
phdp, viéc chon mau thuan tién két hgp khao
sat truc tuyén co thé gy sai léch trong tinh dai

dién va d6 chinh xdc cua di liéu ty bdo cdo.
Thém vao d6, moé hinh chua tich hgp day du
cac yéu t6 quan trong nhu gia ca, san phdm thay
thé va chinh sach vi mo, dong thai thi€u so sanh
v6i thai do va y dinh mua san phdm khong phai
dia phuong. bang chu y, nghién ctiu méi chi
do luong y dinh ma chua tiép can hanh vi mua
thuc té€ clia nguoi tiéu dung.

5.3. Han ché nghién ciiu va huéng nghién ciiu
tiép theo

Nghién ctiu tuy dat dugc nhiing két qua
quan trong nhung van ton tai mot sé han ché
can ghi nhan. V& pham vi khong gian, viéc chi
tap trung vao TPHCM, mdt do thi cé dac thu
riéng, c6 thé han ché kha nang tng quat hoa

Tai liéu tham khao

Abdourrahmane, M. (2014). The impact of subjective norms, behavioral control and attitude factors on the
purchase intention of OTOP snacks food products: A case study among international consumers in
Phuket-Thailand [Master thesis, Prince of Songkra University]. Thailand. https://kb.psu.ac.th/psukb/
bitstream/2010/9893/1/391417.pdf

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human Decision Processes,
50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Arenas-Gaitan, J., Peral-Peral, B., & Reina-Arroyo, J. (2020). Local fresh food products and plant-based
diets: An analysis of the relation between them. Sustainability, 12(12), 5082. https://doi.org/10.3390/
sul2125082

Bansal, H., & Taylor, S. (2002). Investigating interactive effects in the theory of planned behavior in a
service provider switching context. Psychology & Marketing, 19(5), 407-425. https://doi.org/10.1002/
mar.10017

Hanh Phuc (2023). Cd nudc c6 5.069 chii thé OCOP va 9.852 san phdm OCOP dat 3 sao tré 1én. Bao Pau
tu Online. https://baodautu.vn/ca-nuoc-co-5069-chu-the-ocop-va-9852-san-pham-ocop-dat-3-sao-
tro-len-d194257.html

Bianchi, C., & Mortimer, G. (2015). Drivers of local food consumption: A comparative study. British Food
Journal, 117(9), 2282-2299. https://doi.org/10.1108/BFJ-03-2015-0111

Blackwell, R. D., Miniard, P. W., & Engel, J. (2001). Consumer Behavior (9th ed.). Harcourt College Publishers.

Nguyén Hoa (2024). Thanh phé H6 Chi Minh: Hoi chg, trién lam sdn phdm nong nghiép tiéu biéu, sdn phdm
OCORP ldn 2 nam 2024. B4 Cong Thuong. https://moit.gov.vn/tin-tuc/xuc-tien-thuong-mai/tp.-ho-chi-
minh-hoi-cho-trien-lam-san-pham-nong-nghiep-tieu-bieu-san-pham-ocop-lan-2-nam-2024.html

Chen, M.-F. (2020). Selecting environmental psychology theories to predict people’s consumption intention
of locally produced organic foods. International Journal of Consumer Studies, 44(5), 455-468. https://
doi.org/10.1111/ijcs.12578

Cimigo (2022). Xu hudng tiéu dung Viét Nam 2023. https://www.cimigo.com/vi/trends/xu-huong-tieu-
dung-viet-nam-tet-2023/

Conner, D., Colasanti, K., Ross, R., & Smalley, S. (2010). Locally grown foods and farmers markets: consumer
attitudes and behaviors. Sustainability, 2(3), 742-756. https://doi.org/10.3390/su2030742

Conoly, Y. K., von Massow, M., & Lee, Y. M. (2023). Predicting locally grown food purchase intention of
domestic and international undergraduate hospitality management students at a Canadian University.
International Hospitality Review, 37(1), 8-27. https://doi.org/10.1108/ihr-02-2021-0007

Cranfield, J., Henson, S., & Blandon, J. (2012). The effect of attitudinal and sociodemographic factors on
the likelihood of buying locally produced food. Agribusiness, 28(2), 205-221. https://doi.org/10.1002/
agr.21291

115


https://doi.org/10.1108/BFJ-03-2015-0111

Tap chi Nghién ctiu Tai chinh - Marketing S6 93 (Tap 16, Ky 6) — Thang 12 Nam 2025

Vi buc Cuong (2019). Thuong hiéu cho cdc ddc sdn dia phuong. Ipvietnam. https://ipvietnam.gov.vn/cac-
bai-viet-ve-chi-dan-ia-ly/-/asset_publisher/fNUbGw2ZxGKy/content/thuong-hieu-cho-cac-ac-san-
ia-phuong

Dekhili, S., & Nguyen, T.-P. (2021). Green consumption in Vietnam: Effects of eco-certification, brand, and
moderate incongruity of their origins on purchase intent. Recherche et Applications en Marketing
(English Edition), 36(3), 25-49. https://doi.org/10.1177/2051570720984158

Eicaité, O., & Dabkiené, V. (2015). Local food: Lithuanian consumers’ perceptions and attitudes. Scientific
Papers Series Management, Economic Engineering in Agriculture and Rural Development, 15(4), 65-70.

Feldmann, C., & Hamm, U. (2015). Consumers’ perceptions and preferences for local food: A review. Food
Quality and Preference, 40, 152-164. https://doi.org/10.1016/j.foodqual.2014.09.014

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with unobservable variables and
measurement error. Journal of Marketing Research, 18(1), 39-50. https://doi.org/10.2307/3151312

Francis, ]., Eccles, M. P., Johnston, M., Walker, A. E., Grimshaw, J. M., Foy, R, Kaner, E. F. S., Smith, L. &
Bonetti, D. (2004). Constructing questionnaires based on the theory of planned behaviour: A manual
for health services researchers. Quality of life and management of living resources; Centre for Health
Services Research. http://openaccess.city.ac.uk/id/eprint/1735

Garbacz, M. (2018). Consumers’ attitudes and behaviour towards local food in poland. https://libstore.
ugent.be/fulltxt/RUG01/002/482/265/RUG01-002482265_2018_0001_AC.pdf

Hair, J.F,, Risher, J.J., Sarstedt, M. and Ringle, C. M. (2019). When to use and how to report the results of
PLS-SEM. European Business Review, 31(1), 2-24. https://doi.org/10.1108/EBR-11-2018-0203

Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt, M. (2022). A primer on partial least squares structural
equation modeling (PLS-SEM) (3rd ed.). SAGE. https://www.pls-sem.net/pls-sem-books/a-primer-
on-pls-sem-3rd-ed/

Handriana, T., Yulianti, P., Kurniawati, M., Arina, N. A, Aisyah, R. A., Ayu Aryani, M. G., & Wandira, R.
K. (2021). Purchase behavior of millennial female generation on Halal cosmetic products. Journal of
Islamic Marketing, 12(7), 1295-1315. https://doi.org/10.1108/JIMA-11-2019-0235

Harms, W., & Skyrms, B. (2008). Evolution of moral norms. In R. Michael (Ed.s), The Oxford
handbook of philosophy of biology (pp. 434-450). Oxford Academic. https://doi.org/10.1093/
oxfordhb/9780195182057.003.0019

Ivancevich, J. M., Matteson, M. T., & Konopaske, R. (2009). Organizational behavior and management.
McGraw Hill/Irwin New York.

Klockner, C. A. (2013). A comprehensive model of the psychology of environmental behaviour—A
meta-analysis. Global Environmental Change, 23(5), 1028-1038. https://doi.org/10.1016/j.
gloenvcha.2013.05.014

Van de Kop, P., Sautier, D., & Gerz, A. (2006). Origin-based products: Lessons for pro-poor market
development. KIT Publishers. https://www.researchgate.net/publication/254892698_Origin-Based_
Products_Lessons_for_Pro-Poor_Market_Development

Kumar, A., & Smith, S. (2018). Understanding local food consumers: Theory of planned behavior and
segmentation approach. Journal of Food Products Marketing, 24(2), 196-215. https://doi.org/10.1080
/10454446.2017.1266553

Kwant, J. (2021). Consumer attitudes on the intention to purchase local food products in Sweden, Belgium,
Germany, Denmark, and the Netherlands. https://northsearegion.eu/reframe/

Lé Thi Hong Nghia, Nguyén T6 Nhu (2021). Céac yéu t6 anh huéng dén y dinh mua san phdm Sdm Ngoc
Linh ctia ngudi tiéu dung tai thi trudng Kon Tum. Tap chi Nghién ctiu Tai chinh - Marketing, 57.
https://doi.org/10.52932/jfm.vi57.111

Letsoin, B., & Riorini, S. V. (2023). The mediating role of attitude toward product towards Halal cosmetic
purchase intention in female consumers in Indonesia. Journal of Social Research, 2(5), 1616-1633.
https://doi.org/10.55324/josr.v2i5.854

Lhoucine, O., Hou, A,, Luca, C., Paolo, P., & Rachid, A. (2024). Attitudes and preferences of the moroccan
consumer towards fruits: The case of the midelt apple (morocco). Economics and Management Review,
2, 1-27. https://hal-ciheam.iamm.fr/hal-04559429v1

Wang, C. L., & Chen, Z. X. (2004). Consumer ethnocentrism and willingness to buy domestic products
in a developing country setting: Testing moderating effects. Journal of Consumer Marketing, 21(6),
391-400. https://doi.org/10.1108/07363760410558663

116


https://doi.org/10.1108/07363760410558663

Tap chi Nghién ctiu Tai chinh - Marketing S6 93 (Tap 16, Ky 6) — Thang 12 Nam 2025

Luu Tién Thuan, Pinh Thi My Phugng, & Nguyén Thu Nha Trang (2024). Nghién ctiu cac nhan t6 anh
hudng dén y dinh mua san phdm dat chiing nhan OCOP ctia ngudi tiéu dung trén dia ban thanh phé
Céan Tho. Tap chi Khoa hoc Dai hoc Cdn Tha, 60(2), 228-240. https://doi.org/10.22144/ctujos.2024.260

Martinez, S. (2010). Local food systems; Concepts, impacts, and issues. Diane Publishing. https://www.ers.
usda.gov/webdocs/publications/46393/7054_err97_1_.pdf

McMillan, S. J., & Hwang, J.-S. (2002). Measures of perceived interactivity: An exploration of the role of
direction of communication, user control, and time in shaping perceptions of interactivity. Journal of
Advertising, 31(3), 29-42. https://doi.org/10.1080/00913367.2002.10673674

Ng6 Thai Bao, Nguyén Thi Quynh Nga (2023). Factors affect the intention to buy products of the one
commune one product program (OCOP) in Ho Chi Minh City. Science & Technology Development
Journal - Economics - Law and Management, 7(3). https://doi.org/10.32508/stdjelm.v7i3.1221

Ngdé Vi Quynh Thi, Nguyén Nam Phong, Ng6 Minh Trang, Ninh Btic Cuc Nhat, & Bui Thi Thanh (2022).
Tac dong thai do, chuin cha quan, nhén thic kiém soat hanh vi dén hanh vi mua thyc phdm hiiu
co. Tap chi Nghién ctiu Tai chinh - Marketing, 69(3), 115-126. https://doi.org/10.52932/jfm.vi69.259

Nguyén Kim Thoa, Vit Thi Anh Ngoc, Lé Thi Hong Phugng, Nguyén Minh Ky, & H6 Ngoc Thanh Tam
(2020). Nghién ctiu hanh vi mua hang ctia ngudi tiéu dung & An Giang: Truong hop dién hinh déi
v6i my phdm ¢ ngudn goc thién nhién. Tap chi Khoa hoc va Kinh té phdt trién, 9, 69-78. https://jsde.
nctu.edu.vn/index.php/jsde/article/view/126

Nguyén Thi Bich Ngoc, Lé Nguyén (2023). Hoi thdo khoa hoc qudc gia kinh té tudn hoan - hudng di cho phdt
trién bén viing cdc yéu t0 tac dong dén y dinh mua san phdm xanh ciia ngudi tiéu dung tai Thanh phd
Ho6 Chi Minh: Vai tro trung gian ciia thdi do doi v6i san pham xanh [Conference paper]. Hoi thdo khoa
hoc quoc gia: Kinh té tudn hoan - hudng di cho phdt trién bén viing, Vinh Long, Viét Nam. https://
www.researchgate.net/publication/377268018

Nguyén Thi Phuong Anh, Trin Thi Phuong Thao, Nguyén Poan Huong Linh, Nguyén Thi Chdm, Hoang
Thi Hién, D6 Thi Thu Huyén (2024). Nghién ctiu dnh hudng ctia mot s6 yéu t6 dén y dinh mua san
phdm OCOP ctia ngudi tiéu dung Ha Noi. Tap chi Nghién ciiu Chinh sdch va Phdt trién, 1(1), 72-86.
https://jpd.edu.vn/index.php/jpd/article/view/8

Nunnally, J. C. (1978). Psychometric theory (2d ed.). McGraw-Hill.

Pearson, D., Henryks, J., Trott, A., Jones, P., Parker, G., Dumaresq, D., & Dyball, R. (2011). Local food:
Understanding consumer motivations in innovative retail formats. British Food Journal, 113(7), 886—
899. https://doi.org/10.1108/00070701111148414

Peral-Peral, B., Arenas Gaitdn, J., & Reina-Arroyo, J. (2022). Buying local food is not a question of attitude:
An analysis of benefits and limitations. Spanish Journal of Marketing - ESIC, 26(1), 80-97. https://doi.
org/10.1108/SJME-09-2021-0181

Putri, R., & Roostika, R. (2021). The role of celebrity endorser toward brand attitude and purchase intention:
A study from Indonesia. International Journal of Research in Business and Social Science (2147- 4478),
10(8), 68-75. https://doi.org/10.20525/ijrbs.v10i8.1489

Schiffman, L. G., & Wisenblit, J. (2024). Consumer behavior (13th ed.). Pearson.

Schwartz, S. H. (1977). Normative influences on altruism. Advances in Experimental Social Psychology, 10,
221-279. https://doi.org/10.1016/S0065-2601(08)60358-5

Shankarmahesh, M. N. (2006). Consumer ethnocentrism: An integrative review of its antecedents
and consequences. International Marketing Review, 23(2), 146-172. https://doi.org/10.1108/
02651330610660065

Shimp, T. A., & Sharma, S. (1987). Consumer ethnocentrism: Construction and validation of the CETSCALE.
Ournal of Marketing Research, 24(3), 280-289. https://doi.org/10.1177/002224378702400304

Shin, Y. H., & Hancer, M. (2016). The role of attitude, subjective norm, perceived behavioral control, and
moral norm in the intention to purchase local food products. Journal of Foodservice Business Research,
19(4), 338-351. https://doi.org/10.1080/15378020.2016.1181506

Silalahi, I. V., Hurriyati, R., Rahayu, A., Gaffar, V., Wibowo, L. A,, Dirgantari, P. D., & Warlina, L. (2022).
Digital way to increase consumer purchase intention for local fashion products in developing
country. Journal of Eastern European and Central Asian Research (JEECAR), 9(5), 838-850. https://
doi.org/10.15549/jeecar.v9i5.1070

117


https://jsde.nctu.edu.vn/index.php/jsde/article/view/126
https://jsde.nctu.edu.vn/index.php/jsde/article/view/126
https://www.researchgate.net/publication/377268018
https://www.researchgate.net/publication/377268018
https://doi.org/10.1108/SJME-09-2021-0181
https://doi.org/10.1108/SJME-09-2021-0181

Tap chi Nghién ctiu Tai chinh - Marketing S6 93 (Tap 16, Ky 6) — Thang 12 Nam 2025

Skallerud, K., & Wien, A. H. (2019). Preference for local food as a matter of helping behaviour: Insights from
Norway. Journal of Rural Studies, 67, 79-88. https://doi.org/10.1016/j.jrurstud.2019.02.020

Solomon, M. R. (2024). Consumer Behavior: Buying, having, and being (14th ed.). Pearson.

Suciu, N. A, Ferrari, F., & Trevisan, M. (2019). Organic and conventional food: comparison and future
research. Trends in Food Science & Technology, 84, 49-51. https://doi.org/10.1016/j.tifs.2018.12.008

Truong Hiiu Nghia, Nguyén Thi Tuc (2023). Nghién ctiu cac yéu t6 anh hudng dén thai do cua ngudi tiéu
dung tai TPHCM do6i v6i san phdm dia phuong dugc quang bé trén cac nén tdng mang xa hoi. Journal
of Science and Technology - IUH, 63(03). https://doi.org/10.46242/jstiuh.v63103.4819

Yazdanpanah, M., & Forouzani, M. (2015). Application of the Theory of Planned Behaviour to predict
Iranian students’ intention to purchase organic food. Journal of Cleaner Production, 107, 342-352.
https://doi.org/10.1016/j.jclepro.2015.02.071

Yee, C. J., & San, N. C. (2011). Consumers’ perceived quality, perceived value and perceived risk towards
purchase decision on automobile. American Journal of Economics and Business Administration, 3(1),
47-57. https://doi.org/10.3844/ajebasp.2011.47.57

Zepeda, L., & Deal, D. (2009). Organic and local food consumer behaviour: Alphabet Theory. International
Journal of Consumer Studies, 33(6), 697-705. https://doi.org/10.1111/j.1470-6431.2009.00814.x

118


https://doi.org/10.1016/j.jclepro.2015.02.071

	_Hlk195175813
	_Hlk195623136
	_Hlk195710271
	_heading=h.1fob9te
	_heading=h.nmf14n
	_heading=h.1t3h5sf
	_heading=h.26in1rg
	_heading=h.lnxbz9
	_heading=h.35nkun2
	_heading=h.1y810tw
	_heading=h.77glmjoad7hw
	_heading=h.httwcpazg63e
	_heading=h.fseq3vsabebz
	_heading=h.z4zwiaoob5fh
	_heading=h.shqoysdge3q9
	_heading=h.2xcytpi
	_Hlk164677631
	_Hlk216767920
	_Hlk216777752
	_heading=h.gjdgxs
	_heading=h.30j0zll
	_heading=h.1fob9te
	_heading=h.3znysh7
	_heading=h.2et92p0
	_heading=h.3dy6vkm
	_heading=h.1t3h5sf
	_Hlk182254016
	_heading=h.4d34og8
	_GoBack
	_Hlk201143550
	_Hlk218496685

