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Phu luc 1. Théng ké mé ta d6i tuong trong mau nghién ciru

Tiéu chi TAin suit Ty 18 (%)
Gidi tinh Nam 186 46%
Nir 220 54%
Do tudi Du6i 20 tudi 241 59%
Trén 20 tudi 165 41%
Thuwong hiéu Asus 101 25%
may tinh xach tay Dell 101 25%
HP 67 17%
Acer 34 8%
Apple - Macbook 22 5%
Samsung 18 4%
Lenovo 17 4%
Khac 46 11%
Phu luc 2. Phan tich cau triic da nhom theo bién Giéi tinh (Nam - Nir)
Difference 1-tailed 2-tailed
(Male - Female) (Male vs Female) (Male vs Female)
. p-value p value
Phong cach gan ket 0,211 0,003 0,006
— Tinh céch ‘Ehuopg hi¢u
Phong cach gan ket 0,209 0,004 0,009
— Niém tin thuong hi¢u
Tinh cach thuong hi¢u -0,103 0,766 0,468
— Long trung thanh thuong hiéu
Niém tin thuong hiéu 0,141 0,144 0,289

— Long trung thanh thuong hiéu

Phu luc 3. M6 hinh phuong trinh cdu trac (SEM)
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