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The paper aims to identify factors affecting people’s intention to use eco-
friendly bags when shopping at supermarkets of people living in Ho Chi
Minh City. Accordingly, implications for policymakers of encouraging
people to use eco-friendly bags when shopping at supermarkets are
proposed, contributing to reducing the use of non-degradable bags when
shopping to mitigate environmental pollution and implement Vietnam’s
green consumption policies. The research model is established based
on the extended model of the Theory of Planned Behavior (TPB). Data
from the survey of 504 people in Ho Chi Minh City who have shopped
at supermarkets is analyzed by the Smart-PLS tool. The results show
that “Environmental Awareness”, and “Environmental Concern” affect
“Attitude”. Moreover, “Attitude”, “Perceived Behavioral Control” and
“Subjective Norm” impact the residents’ intention to use eco-friendly
bags when shopping at supermarkets. Therefore, for people increasingly
using environmentally friendly bags when shopping at supermarkets,
policymakers need to encourage businesses to produce large friendly bags
suitable for supermarket shopping activities, increasing the appearance
of this type of bag in the market; To improve people’s positive attitudes
towards eco-friendly bags by propagating and emphasizing the value and
benefits to the environment if people use environmentally friendly bags
when shopping at supermarkets; To appraise of the right action of using
environmentally friendly bags and this trend in today’s society; To promote
environmental education at all levels so that the younger generation early

JEL codes: has correct awareness of the environment and much concern about the
D12, D18 M14 environment.
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CAC YEU TO ANH HUONG DPEN Y PINH SU DUNG TUI THAN THIEN
VOI MOI TRUONG KHI DI SIEU THI CUA NGUOI DAN
TREN PIA BAN THANH PHO HO CHI MINH

Nguyén Thi CAm Loan!, Tran Thi Ngoc Phuong!’, Mai Xuan Dao!
'Trudng Pai hoc Tai chinh - Marketing

THONG TIN TOM TAT

DOLI: Muc dich ctia nghién ctiu nham xac dinh cac yéu t6 anh hudng dén y dinh
10.52932/jfm.v15i9.494 st dung tdi than thién moi truong cta ngusi dan & Thanh phé H6 Chi
Minh khi di siéu thi. Tt d6, dé xudt cac ham y cho nha quan ly, hoach dinh

Nedy nhdn: chinh sach nham d¢€ gia ting y dinh st dung tui than thién moi trudng khi
2P di mua sam tai siéu thi cta nguoi dan hon, han ché viéc st dung cac tai
Ngdy nhan lgi: kho phén huy nham giam nan 6 nhiém madi truong va gép phén thuc hién
03/07/2024 chinh sach tiéu dung xanh & Viét Nam. M6 hinh nghién ctu dugc thiét lap
Ngay ding: dua trén mo hinh mé rong ctia thuyét hanh vi hoach dinh (TPB - Theory
25/12/2024 of Planned Behaviour). Phan tich bang cong cu Smart-PLS tii phiéu tra 16i

ctia 504 nguoi dan sinh so6ng tai Thanh ph6é H6 Chi Minh da tiing di siéu
thi. Két qua cho thay, Nhan thic vé méi trudng, Moéi quan tdim vé€ moi
truong tac dong dén Thai do d6i véi tai than thién méi truong. Va tiép dén,
Thai do, Nhan thic kiém sodt hanh vi, Chudn cht quan tic dong dén Y
dinh stt dung tdi than thién moi trudng cua ngudi dan Thanh pho Ho Chi
Minh khi di siéu thi. Vi thé, d€ nguasi dan tich cuc st dung tdi than thién
moi truong khi di siéu thi, cac nha quan ly can khuyén khich van dong cac
T khéa: doanh nghiép san xudt tdi than thién c& 16n thich hgp cho hoat dong mua
Tu khoa: Ly thuyét sam tai siéu thi, tdng tinh hién dién ctia loai tui nay trén thi trudng; tuyén
hanh vi hoach dinh;  truyén nh&n manh gié tri, 1¢i ich cho méi trudong néu con ngudi st dung
Stt dung tui than thién  t4 than thién moi trudng khi di mua sam tai siéu thi nham ting cudng thai
V6i mi trudng; d6 tich cyc cta con ngudi d6i tdi than thién moi trudng; truyén thong st

Jelah dung tui than thién moi trudng la hanh dong ding dan, la xu thé trong xa
Ma JEL: hoi ngay nay; ddy manh gido duc vé moéi trudng & cac cdp hoc dé thé hé tré
D12, D18 M14 ¢6 nhan thtic ding vé mo6i trudng va sém quan tam vé moi truong.

*Tdc gid lién hé:

Email: ttnphuong@ufm.edu.vn
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1. Giéi thiéu

Hién nay, vdn dé ndéng 1én cua trai dat, bién
doi khi hau, 6 nhiém nudc va khong khi ngay
cang dugc nhiéu ngudi quan tam. Con ngudi
ngay cang hiéu biét hon vé tac hai cta suy
thoai moi truong dén chat lugng cudc song
(Zaremohzzabieh va cong su, 2021). Tui kho
phan huy la mdt trong nhiing nguyén nhan gay
ra hién tugng ndéng lén toan cau. Mot chiéc tui
nilon loai kho6 phan huy rat nho va mong manh
nhung cin 500 dén 1.000 nam d€ phan hay néu
khong c6 tac dong cuia anh sang mat trdi. Su ton
tai cia n6 trong moi trudng sé gay anh hudng
nghiém trong t6i dat va nudc vi khi lan vao
dat ching sé khién dat khong giti dugc nudc
gay ra hién tugng x6i mon, ngan can 6-xi, chat
dinh dudng di qua dat lam anh hudng dén sinh
trudng cua cdy trong. Tui kho phén hty khi bi
vit xuéng ao, ho, sdéng ngoi sé lam tac nghén
cong, ranh, kénh, rach, gay ¢ dong nudc thai va
ngdp ung dan dén san sinh ra nhiéu vi khuin
gay bénh. Nghiém trong hon, moéi truong dat
va nudc bi 6 nhiém béi tai kho phan huy sé anh
huéng truc ti€p va gian tiép téi stic khoe con
ngudi. D€ ngin chdn sy gia tang tiéu thu tui
nilon nhu hién nay, nhiéu qudc gia trén thé gisi
da thuc hién chién dich giam thiéu tdi nilon,
ban hanh chinh sach sti dung t4i than thién
moi trudng. Ching han nhu An D¢ da thyc
hién chién dich nay, bat diu bang viéc stt dung
san phdm tui than thién véi moi trudng tu hé
thong cac siéu thi va ctia hang (Sushant, 2023).
Mot s6 nudc trén thé gidi dang tham gia tich
cuc vao cudc chién chdng 6 nhiém moi trudng
bang cach dua ra dy thdo luat cim cac siéu thi
st dung loai tui nilon dung mot 1an (B6 Cong
Thuong, 2021).

Theo théng ké chua day dt, moéi ho gia dinh
Viét Nam thuong st dung tii 5 dén 7 tui kho
phan huy trong mot ngay véi nhiéu loai kich
c6 khac nhau (Thu Hang, 2022). Vi tién dung
va gid thanh thdp, tai khé phan hay dugc st
dung pho bién va hau nhu c6 médt & moi nai, ti
ctia hang nho 1é dén cdc siéu thi va nhiing trung
tam thuong mai l6n. Siéu thi 1a noi dung nhiéu
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tui nilon nhat, nhung da s6 cac siéu thi tai Viét
Nam van chua yéu cau khach hang mang theo
tui riéng ma thuong cung cép tui nilon mién
phi cho khach hang. Vi thé, nhiéu ngudi dan
tai Viét Nam chua c6 thdi quen mang theo tuai
riéng khi di siéu thi. Thanh phé H6 Chi Minh
12 noi c6 rat nhiéu siéu thi, c6 mat do dan so
cao nhdt ca nudc véi dic diém ngudi dan sinh
song tai day dén tu nhiéu tinh thanh khac nhau,
c6 van hoa khac nhau. Vi vdy, viéc nghién ctiu
trén mau khao sat 1a ngudi dan song tai Thanh
ph6 H6 Chi Minh da tiing di siéu thi c¢6 thé dai
dién dugc cho ca nudc. Nghién ctiu nay dugc
thuc hién v6i mong mudn tim ra cic yéu t6 anh
hudng dén y dinh st dung tai than thién moi
truong cua ngudi dan tai Thanh phé H6 Chi
Minh khi di siéu thi, t d6 c6 thé dé xuat cac
ham y cho nha chinh sach nhidm gia ting y dinh
st dung tui than thién moi truong khi di siéu
thi cia nguoi dan, gitp giam thiéu tac hai dén
moi truong.

2. Co s6 ly thuyét
2.1. Ly thuyét

Nghién ctu st dung thuyét TPB lam nén
tang dé€ phat trién mo6 hinh cic yéu t6 anh
huéng dén y dinh st dung tdi than thién véi
moi trudng ctia ngudi dan tai Thanh pho Ho
Chi Minh khi di siéu thi. Ly thuyét cho thay, y
dinh hanh vi (Behavior intention) bao gom cac
nhan t6 dong co anh hudng dén hanh vi thuc
su (Behaviour). Ba yéu t6 tac dong dén y dinh
hanh vi ctia mo6t ca nhan 1a Thai d6 (Attitude),
Chuén chu quan (Subjective norms) va Nhan
thiic kiém soat hanh vi (Perceived behaviour
control). Trong d6, Thai d¢ dugc hiéu la danh
gid clia con ngudi co thé tich cuc hay tiéu cuc vé
hanh vi thuc hién; Chuén chu quan dé cip dén
anh hudng xa hoi, dén stic ép xa hoi dugc cam
nhan dé€ thuc hién hay khong thuc hién hanh vi
d6; Nhan thtic kiém soat hanh vi phan anh kha
ndng ctia mot ca nhan dé€ thuc hién mot hanh vi
la dé dang hay kho khén va viéc thuc hién hanh
vi d6 co bi kiém soat hay han ché hay khong


https://timesofindia.indiatimes.com/blogs/author/sushant-gaur/
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bdi su sdn co clia cac nguodn luc va cac co hoi dé
thuc hién hanh vi. Nhan thic kiém soat hanh vi
va Y dinh hanh vi tdc dong truc ti€p dén Hanh
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vi. Nhan thtic kiém soat hanh vi viia 1a nhan t6
anh hudng t6i Y dinh vita 1a nhan t6 téc dong
t6i Hanh vi (Ajzen, 1991).

Thai d6 (Attitude)
— \ Y dinh hanh vi Hanh vi thue su
Chuan chu quan (Behaviour »| (Actual behaviour)
(Subjective norms) intention) e

Nhan thirc kiém soat hanh vi
(Perceived behaviour control) |-

Hinh 1. M6 hinh nghién ctiu ctia Ajzen (1991)

Tuy nhién, trong boi canh tiéu dung xanh
noéi chung va st dung tai than thién mai truong
ndi riéng, thuyét TPB cling chua dap ting dugc
mong dgi cta nha nghién ctiu néu chi st dung
moi né (Montano & Kasprzyk, 2015; Echegaray
& Hansstein, 2017). D€ giai quyét trd ngai nay,
mot s6 nghién ctiu da dé nghi mé rong thuyét
TPB (Zaremohzzabieh va cong su, 2021). Do
do, nghién ctiu cling xem xét dén cac yéu khac
lién quan dén moi truong khi ban dén chu dé
lién quan dén tiéu dung xanh.

2.2. Cdc khdi niém lién quan
2.2.1. Y dinh hanh vi (Behaviour intention)

Y dinh hanh vi hay dugc goi tit 1a Y dinh,
la mot khai niém rat quan trong trong linh vuc
kinh doanh néi riéng va cac linh vuc khac noéi
chung. Trong kinh doanh, y dinh hanh vi giap
cac nha quan ly dy doan hanh vi di theo sau
(ttic la hanh vi thuyc sy) ctua khach hang. Hay
noi cach khéc y dinh hanh vi bao gom cac nhan
t0 dong co anh hudng dén hanh vi ctia méi ca
nhan (Ajzen, 1991).

2.2.2. Tui than thién véi mdéi truong (Eco-
friendly bags)

Than thién moi truong

Than thién moi truong hay than thién véi
moi trudng nghia 1a khong gay hai cho moi
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truong. Khi ndi dén san phdm thi cé nghia la
moi thu tif san xudt dén dong goi déu can phai
an toan cho mdi truong va tiéng Anh thuong
dugc goi la “environmentally friendly”, “eco-
friendly” hodc “earth-friendly”.

Theo Nghi dinh s6 19/2015/ND-CP cua
Chinh phut, sin phim than thién v&i mdi
truong la san phdm dap tng cac tiéu chi nhan
sinh thai va dugc ching nhan nhan sinh thai.
Mot san phdm dugc danh gia la san phdm than
thién v6i moi truong thi san phdm do phai dap
tng dugc tiéu chi nhan sinh thdi 1a tiéu chi can
va phai dugc chiing nhan nhan sinh thai la diéu
kién du.

Tui than thién vdi moi truong

Tui than thién moi truong la mét san phdm
cu thé, mdt khia canh nho ndi riéng trong khai
niém san phdm thén thién v6i méi trudng. Trén
thuc t€, khdi niém tai than thién moi truong
dugc dung cho tat ca nhiing loai tai gitup giam
tac dong dén moi truong khi thai ra ngoai. Tui
than thién moi trudng phai dé dang phan huy,
diéu nay gitup ngudi dung yén tam vi sau mot
thoi gian khong dung niia, nhiing chiéc tui sé
ty bién mat ma khong can mot bién phap xu
ly nao. C6 nhiéu loai tdi than thién véi moi
truong va thong dung trén thi truong hién nay
nhu tui gidy, tai vai, tai vai khong dét, tai gai,
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tai day, tui tai ché... va tai nhya ty huy sinh hoc.
Vi da dang mau ma, chat liéu va kich ¢, nguoi
mua c6 thé dé dang tim dugc nhiing chiéc tui
pht hgp véi nhu cau, muc dich va tinh hinh tai
chinh ctia minh.

2.3. Gid thuyét nghién ciiu
Thdi dé (Attitude)

“Thai do” 1a niém tin va su danh gid ctia cd
nhéan vé mot hanh vi (Ajzen & Fishbein, 2000).
Thai do ciing la sy sdn sang tinh than c6 dugc
tt kinh nghiém, tao ra anh hudng truc tiép dén
phan ting cia mot cd nhan d6i véi cac doi tugng
hay tinh huéng ma ngucsi do tiép xac (Allport,
1935). Theo mo6 hinh thdi d6 va hanh vi cua
McShane va Von Glinow (2005), thai d6 bao
goém niém tin, cdm xuc va hanh vi chu y. Thai
do la mot trong s6 cac yéu to gitp du doan dugc
y dinh hanh vi. Cac nghién ctiu vé hanh vi lién
quan dén modi truong bao gom tai ché rac thai
lién quan dén do dung dién tu, xt ly rac thai
nhua cho thdy, y dinh bi anh hudng tich cuc
bdi thai do d6i véi hanh vi (Khan va cong sy,
2019). Nghién ctiu ctia Wang va cong su (2020),
Chanda va cong su (2023) két luan, thai do cta
nguoi tiéu ding d6i véi san phdm xanh tac dong
dén y dinh mua san phdm xanh. Tuong tu, Céi
Trinh Minh Quéc va cong su (2020), Agyeman
va Badugu (2017) khang dinh, ngudi tiéu dung
c6 thai d¢ tot doi véi tui than thién moi trudng
sé co y dinh st dung tui than thién moi trudng.
Tu do, gia thuyét dugc dé xuat la:

Gid thuyét HI: Thai d¢ do6i véi san phdm
tui than thién v6i moi trudng anh hudng dén y
dinh st dyng tai than thién moi trudng.

Chudn chii quan (Subjective Norms)

Chudn cht quan nghia la theo nhén thuc
cua nhiing ngudi anh hudng thi cd nhan doé
nén thuc hién mét hanh vi nao dé hay khong
(Ajzen, 1991), la nhén t6 mang tinh cong dong,
cu thé 1a 4p luc xa hoi 1én cd nhan. Chuén chu
quan dén ti ky vong cua nhiing ngudi xung
quanh (gia dinh, ban be, dong nghiép, phuong
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tién truyén thong...) d6i véi mot ca nhan trong
viéc tuan thtt mot s6 cac chudn muc cing nhu
dong co cta ca nhéan trong viéc tuan thu cac
chuén muc d6 d€ dap ting mong dgi cia nhiing
ngudi xung quanh (Ajzen & Fishbein, 2000).
Cac nghién ctiu khic nhau da chi ra rdng, chuén
chu quan hay ap luc, nhén dinh ctia xa hoi rat
quan trong trong nhén thtic cia mdt con nguoi.
Wang va cong su (2020) khing dinh, chuin chu
quan anh hudéng dén y dinh mua san phim
xanh. Tuong ty, Cai Trinh Minh Quéc va cong
su (2020), Ari va Yilmaz (2017) cho biét, nhiing
ngudi cam thay bi ap luc xa hoi cé xu huéng su
dung tdi vai hon 1a tai nhya khi di mua sam. T
do, gia thuyét dugc dé xuat:

Gid thuyét H2: Chudn cha quan (SN) ¢ anh
hudng tich cyc dén y dinh st dung tai than
thién véi moi truong.

Nhan thiic kiém sodt hanh vi (Perceived behavior
control)

Nhan thiic kiém soat hanh vi phan 4nh quan
diém ctia mot ngudi vé€ su thudn tién hay kho
khan khi thuc hién mét hanh vi va né phan anh
kinh nghiém trong qua khu ciing nhu nhiing
tréd ngai du doan trudc (Wang va cdng su,
2020). Ajzen (1991) cho rang, nhén thtc kiém
soat hanh vi bao gom nhén thtic vé y thiic kiém
sodt tinh hudng va kha nang. Y thiic kiém soat
chu yéu dé cap dén sy danh gia cia mot nguoi
vé kha nang hoan thanh nhiém vu (st dung tui
than thién véi moi trudng) va né bao gom cac
yéu té kiém sodt bén trong. Kha nang dé cap
dén sy danh gia nhiing khé khéan khi sti dung tai
than thién v6i moi truong d€ mua sam va nhan
manh cac yéu t6 chung bén ngoai (Armitage &
Conner, 2001). Chéng han, khi moi ngudi c6
y dinh st dyng tdi than thién véi moi trudng
dé mua sdm, ho sé cAn nhic su tién lgi, sdn co
cta nd. Néu mua saim ma dem theo tdi tai st
dung gay bat tién hoac lang phi thdi gian, ho sé
kho6 mang theo. Nhén thtic ki€ém soat hanh vi la
mot bién s6 chinh tac dong tich cuc dén y dinh
tiéu dung (Ajzen, 1991; Wang va cong sy, 2020;
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Wang va cong su, 2014). Gia thuyét nghién ctiu
dugc dé xuat:

Gid thuyét H3: Nhan thtic kiém soat hanh vi
(BC) anh huéng tich cuc dén y dinh st dung tui
than thién moi truong.

Nhan thiic vé moi trudng (Environmental
awareness)

Dao diic moi truong nhan manh vao trach
nhiém ca nhan doi véi chat lugng moi trudng.
Dé€ c6 trach nhiém ca nhan, moi ngudi phai c6
nhédn thic vé moi truong. Khi c¢6 nhan thtc
sau sdc vé viéc moi trudng dang bi 6 nhiém boi
nhiéu tac nhan, trong dé cé hanh vi tiéu dung
cta con ngudi thi ho sé than trong hon trong
viéc lya chon cdc san phdm ma minh st dung
(Nguyén Thé Khai & Nguyén Thi Lan Anh,
2016). Nhiéu nghién ctiu khac nhau da ching
minh madi lién hé gitia nhédn thiic vé méi truong
va thai do cta ca nhan doi v6i san phdm xanh
(Hartmann & Apaolaza-Ibanez, 2012; Kumar va
cong sy, 2017). Theo Zaremohzzabieh va cong
su (2021), nhan thic vé moi trudng rit quan
trong, quyét dinh thai do ctia nguoi tiéu dung
do6i v6i cdc san phdm xanh va do d6, né anh
hudng dén y dinh mua hang xanhn = 38622.
Hay Agyeman va Badugu (2017) cho thay, nhan

SN1

Nhéan thic ve
maoi truding

M&i quan
tam dén méi

BC1

BC2

SN2

Chuén chu
quan (SN)
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thiic v€ moi truong tac dong dén thai do nguoi
tiéu dung vé st dung tdi than thién moi trudng.
Gia thuyét nghién ctiu dugc dé xuat:

Gid thuyét H4: Nhan thic vé mdi truong
(EA) tac dong tich cuc dén thai do st dung tui
than thién méi trudng.

Quan tam vé moi trudng (Environmental concern)

Mo6i quan tdm vé€ mai trudng la tién dé quan
trong ctia thai do ctia nguoi tiéu dung. Hartmann
va Apaolaza-Ibanez (2012), Zaremohzzabieh va
cong sy, (2021) két luan rang, ngudi quan tim
dén moi truong cé nhiéu kha nang cé thai do
tich cuc d6i véi hanh vi tiéu dung xanh hon so
v6inhiing ngudi tiéu dung khong quan tam dén
moi truong. Bén canh d6, mdt s6 nghién ctiu da
chiing minh méi lién hé gitia quan tam vé moi
truong va thai do ctia ngudi tiéu dung (Tang va
cong su, 2014; Yadav & Pathak, 2016; Agyeman
& Badugu (2017) cho thdy, nhan thtic vé moi
truong tac dong dén thdi do ngudi tiéu dung
vé st dung tai than thién moi truong. Dya trén
danh gia nay, gia thuyét dugc dé xuat la:

Gid thuyét H5: Quan tam vé moi truong
(EC) c6 tac dong tich cuc dén thai do st dung
tui than thién moi truong.

SN3

SN4 SNS

Y dinh (IN) =1

BCS BC6

Hinh 2: M6 hinh dé xuat
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3. Phuong phap nghién ctu
3.1. Mau nghién ciiu

Sau khi lugc khao cac nghién ctu trudc,
nhém tic gia xdy dung mo hinh nghién ctiu
ly thuyét. Tiép dén, t6ng hop, lua chon cac
bién quan sat phtt hgp cho cac thang do ti cac
nghién ctu 6 lién quan va thao luan v6i nhom
10 ngudi tai Thanh ph6 H6 Chi Minh da tiing di
siéu thi d€ xem xét lai cac bién cho tling thang
do va diéu chinh tii ngi mo ho, gdy nham lan
(néu co) trong céu hoi. Két qua thao luan dugc
st dung d€1ap ban ciu hoi day du.

Ban cau hoi gom hai phén, trong dé phan
1 gobm ciu hoi gan loc dé€ lua chon ngudi dan
dang sinh song tai Thanh phé H6 Chi Minh
va da tling di siéu thi, va cac bién do luong cua
ting khai ni¢ém; phéan 2 la cac cau hdi lién quan
dén khia canh nhén khéu hoc. Téng cong co
31 bién quan sat, khao sat y kién theo thang do
likert 5 mtic d¢ (1: hoan toan khong dong y -
5: hoan toan dong y). Cu thé s6 bién quan sat
ctia cac khai niém Ian lugt 1a Thai d6 (6), Chuidn
cht quan (5), Nhan thtic kiém soat hanh vi (6),
Nhan thtic vé méi truong (4), Quan tam vé moi
truong (5), va Y dinh st dung tui than thién
moi truong (5). Tién hanh nghién ctu dinh
lugng so bd v6i 100 ngudi tiéu dung d€ xem hé
s0 Cronbach’s Alpha, phén tich nhan t6 kham
pha (EFA). Két qua dinh lugng so b cho thay
tat ca cac thang do déu thoa diéu kién va dugc
giti lai cho nghién ctiu chinh thtic (xem Phu luc
1 online).

Dii liéu trong nghién ctu chinh thtic dugc
thu thip bang cach khao sat truc tuyén qua
google biéu mau. Mau thu thip dugc 518 tra
161, nhung qua khéau lam sach di li¢u, loai bo
mot s6 tra 101 bi trong thong tin, mau dua vao
st dung 1a 504. Theo Hair va cong su (2016), c&
mau t6i thiéu phai la 100 - 150. C& mau khong
dugc nho hon 5 lan s6 bién quan sat. Nghién
ctu c6 31 bién quan sat, do d6 ¢ mau téi thiéu
phaila 5*31 = 155. Nhu vay, 504 phiéu tra 16i thi
rat tot dé tién hanh nghién ctiu. Nguoi tra 1oi la
nhiing ngudi dang sinh song tai Thanh phé Ho
Chi Minh da tling di siéu thi thudc nhiéu lda
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tudi, nghé nghiép, trinh d¢ hoc vin va thu nhép
khac nhau (xem Phu luc 2 online).

3.2. Cong cu va phuong phdp nghién ciiu

Nghién ctiu st dung phan mém Smart-PLS
phién ban 3.0 d€ phén tich moé hinh do luong va
mo hinh cdu tric theo nhu cach tiép can hai giai
doan theo dé xuit cua Hair va cong su (2016).

Budc phan tich m6 hinh do luong d€ danh
gia do tin cdy, gia tri hoi ty, gia tri phan biét.
Budc nay xem xét do tin cdy téng hop (CR),
hé s6 tai nhan t6 (Outer loading), phuong sai
trich trung binh (AVE) va hé s6 tai chéo (Cross
loading). Muc dich ctia budc nay la dam bao
do tin cay va gia tri cua cac thang do trudc khi
kiém tra mé hinh ciu trac.

Budc danh gia mo6 hinh cau tric dé€ kiém
dinh mo hinh va cac gia thuyét thong qua danh
gid mo hinh ciu trac, gom danh gia van dé vé
da cong tuyén cua mo hinh ciu tric; danh gia
muc y nghia va sy lién quan cta cdc méi quan
hé trong mo6 hinh cdu tric va danh gid R? Buédc
nay xem xét hé s6 phong dai phuong sai (VIF),
hé s6 duong dan (Path coefficient).

4. Két qua nghién ctiu
4.1. Mé hinh do ludng

Cronbach’s alpha va hé s6 tin cdy téng hgp
(CR) dugc st dung dé do d¢ tin cay nhat quan
ndi tai. Gia tri CR cta tat ca cac thang do déu
trén 0,7. Nhu vay, tat ca thang do déu dat do
tin cay.

Dbé danh gia gid tri hoi ty, sé xem xét hé s6 tai
ngoai ctia cac bién quan sat va gia tri phuong sai
trich trung binh (AVE). Két qua cho thay, cac
bién quan sat dugc dua vao phan tich nhan to
kham pha déu c6 hé so tai ngoai va tat ca tii 0,7,
dong thoi AVE déu cao hon 0,5. Diéu nay cho
thay, khdi niém nghién ctiu sé giai thich nhiéu
hon phan ntia phuong sai cac bién quan sat cua
n6. Nhu vay cac khai niém da dat yéu cau vé gia
tri hoi tu hay néi cach khac tat ca cac khai niém
la khac nhau.
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Bang 1. D¢ tin cdy, gia tri hoi tu cta cac khai niém

Khai niém So Do tin cay Gia tri hoi tu

bién ¢, onbach’s alpha CR Hé s0 tai ngoai AVE
AT (Thai do) 6 0,849 0,888  0,671- 0,765 0,570
SN (Chuén cht quan) 5 0,856 0,893 0,773 -0,814 0,582
BC (Nhan thtc kiém soat hanh vi) 6 0,837 0,891 0,688 - 0,790 0,671
EA (Nhan thtc vé moi truong) 4 0,830 0,883 0,767 - 0,854 0,601
EC (Quan tam vé moi truong) 5 0,834 0,883  0,727- 0,811 0,602
IN (Y dinh) 4 0,850 0,893  0,697-0,828 0,624

Kiém tra gia tri phan biét (Discriminant
validity) cta céc khdi niém theo hai cach. Cach
thd nhit kiém tra hé s6 tai chéo. Két qua cho
thdy, hé s0 tai clia cac bién chi cao nhat 1én khai
niém cua né (xem Phu luc 3 online).

Cach tha hai d€ kiém tra gia tri phan biét 1a
la kiém tra hé s6 Fornell - Larcker. Két quéa cho
thdy, cac thang do trong mo hinh déu dat gia tri
phan biét vi h¢ s6 trén cung (in dam) déu 16n
hon cac hé s6 trong cung 1 ¢4t va cung 1 hang.

Bang 2. Gia tri phan biét - (hé s6 Fornell — Larcker) cac thang do

AT BC EA EC IN SN

AT 0,755

BC 0,678 0,763

EA 0,558 0,508 0,819

EC 0,565 0,574 0,688 0,775

IN 0,629 0,680 0,521 0,654 0,776

SN 0,615 0,663 0,431 0,486 0,601 0,790
4.2. M6 hinh cdu triic Bang 3. Gid tri VIF

Thuc hién danh gia mo6 hinh ciu trac dé
kiém dinh d6 pht hgp cia mé hinh va cac gia
thuyét nghién ctu.

Thii nhdt la kiém tra vin dé da cong tuyén
cta mo hinh cdu truc thong qua gia tri VIF (hé
s0 phong dai phuong sai). Néu VIF trén 5 trong
cac khdi niém nghién ctiu la c6 bi€u hién cua da
cong tuyén. Tat ca cac gia tri VIF déu nho hon
5, vay khong c6 hién tugng da cong tuyén trong
cac khai niém cta mo hinh dugc dé xuat.
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Khai niém VIF

AT 2,033
BC 2,256
EA 1,898
EC 1,898
SN 1,963
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Thi hai la kiém tra mtc y nghia va sy lién
quan ctia cac moi quan hé trong mo hinh cau
trac. Moi quan hé gitia cac khai niém dugc
thé hién qua hé s6 duong dan. Mot hé s6 co
y nghia thong ké phu thuc vao sai s6 chuédn
ctua nd thu dugc qua phuong phap phong dai
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c6 thay thé mau (Bootstrapping). Sai s6 chudn
Bootstrapping cho phép tinh toan dugc gia tri
P cho t4t ca hé s6 duong dan trong mo6 hinh
cau trac. Két qua tat ca cac gid tri P nho hon
0,05 nén tat ca cac gia thuyét dé xuat déu dugc
chdp nhan.

Bang 4. Hé s6 duong dan va kiém tra gia thuyét

MaJdi quan hé Hé s6 duongdan  Muic y nghia Gia tri P Két qua

AT ->IN 0,251 P<0,05 0,000 Chép nhan
BC ->IN 0,382 P<0,05 0,000 Chép nhan
EA -> AT 0,321 P<0,05 0,000 Chép nhan
EC-> AT 0,345 P<0,05 0,000 Chép nhan
SN -> IN 0,193 P<0,05 0,000 Chép nhan

Ti€p dén la danh gia tac dong gian tiép cua
Nhén thtic vé méi truong va Quan tdm vé moi
truong d6i v6i Y dinh thong qua Thai do st
dung tdi than thién moi truong. Két qua cho

thdy, c6 ton tai tac dong gian ti€p gitia EA dén
IN thong qua AT véi do l6n p =0,081 va tac
dong gian tiép gitia EC va IN thong qua AT vo6i
do 16n p=0,087.

Bang 5. Két qua moi quan hé gian tiép ctia EA d6i véi IN, EC doi véi IN

MGJdi quan hé gian tiép Hé s6 duong dan Miic y nghia Gia tri P

EA -> AT ->IN 0,081 P<0,05 0,000

EC-> AT ->IN 0,087 P<0,05 0,000
Tém lai, qua cac budc phan tich, két qua cho  déu dugc chip nhan.

thdy, tit ca cac gia thuyét H1, H2, H3, H4, H5

EA1 SN1 SN2
EA2

EA3

EA4
o 0321 (0.000)
x
EC2

EC3

EC4
['d

EC5

EC

AT1

AT2 AT3 | AT4

® @

SN

/ Lar \.\‘

ATS

SN3 SN4 SN5

N

0.193 (0.000)

T 0.251(0.000)

ATe

0382 (0.000)

BC
BC3

BC1 BC2

S

BC4

BC5 BC6

Hinh 3. Két qua moi quan hé gitia cac khai niém
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Cudi cung, danh gida hé s6 R? va R? diéu
chinh. Theo Hock va Ringle (2010), R? chay tu
0,19 dén 0,33 thi mo6 hinh dugc giai thich yéu;
R? ti1 0,33 dén 0,67 thi mo hinh dugc giai thich
& muc do vua phai; R? I16n hon hoac bang 0,67
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thi mo6 hinh dugc giai thich manh. Nhu vay
muc do gidi thich cta EA, EC lén AT 1a 0,37%,
dat muc viia phai va muc d¢ giai thich cua EA,
EC, AT, SN, BC Ién IN la 0,53%, dat mtc via
phai va sap dat dén ngudng giai thich manh.

Bang 6. Hé s6 R? va R? diéu chinh

R? R? diéu chinh
Thai d¢ véi tui than thién moi truong (AT) 0,374 0,371
Y dinh (IN) 0,534 0,531

4.2. Thdo lugn két qua nghién ciiu

Két qua nghién ctiu cho thay, cac gia thuyét
dat ra déu dugc chap nhan. Nghién ctu trudc
hét khdng dinh ba m&i quan hé trong gia thuyét
H1 (AT->IN), H2 (SN->IN), H3 (BC->IN)
déu dugc chap nhan, nghia 1a cac yéu t6 Thai
do, Nhan thuc kiém soat hanh vi, Chuin chu
quan anh hudng cung chiéu dén Y dinh su
dung tai than thién moi trudng clia ngudi dan
tai Thanh ph6 H6 Chi Minh khi di siéu thi. Két
qua nay ung ho thuyét TPB, va giong két qua
cua cac nghién ctu trudc cia Wang va cong su
(2020), Xu va cong su (2019), Chanda va cdng
su (2023). Ngoai ra, nghién ctiu ciing khang
dinh c6 ton tai mo6i quan hé thudn chiéu trong
gia thuyét H4 (EA->AT), H5 (EC->AT), nghia
la Nhan thtic vé€ moi truong va Quan tam vé
moi trudng cé tac dong dén Thai do doi véi tai
than thién méi truong, giong nhu két qua cac
nghién ctiu ctia Agyeman va Badugu (2017), va
Zaremohzzabieh va cong su (2021).

5. Két luidn va ham y quan tri

Nghién ctiu da bé sung ly thuyét hién c6 doi
v6inghién ctiu vé y dinh st dung tai than thién
moi trudng bang cich mé rong thuyét TPB.
Déng gop chinh ctia nghién ctiu la dua cac yéu
t0 vé moi truong (Nhan thic vé méi truong,
Quan tam vé moi trudng) vao nghién ctiu. Két
qua cho thay, cac yéu t6 tac dong truc ti€p dén
Y dinh stt dung tudi than thién moi trudng khi di
siéu thi ctia nguoi dan Thanh ph6 H6 Chi Minh
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(sap xép muc do anh hudng giam dan) gom
Nhan thutic kiém sodt hanh vi, Thai d6 d6i véi
tui than thién moi truong va Chuén cht quan.
Nghién ctu ciing khang dinh Thai d6 1a bién
trung gian trong moi quan hé gitta Quan tam vé
moi truong va Nhan thic vé moi truong doi véi
Y dinh st dung tdi than thién moi truong. Tu
do6, d€ nguoi dan tai Thanh phé H6 Chi Minh
ndi riéng va nguoi dan Viét Nam noi chung cé
y dinh st dung tui than thién méi truong khi
mua sam tai siéu thi nhiéu hon, nghién ctiu dé
xudt mot s6 ham y chinh sach nhu sau:

Yéu t6 Nhan thic kiém soat hanh vi la nhan
t6 anh hudng nhiéu nhit dén Y dinh trong mé
hinh (B = 0,382). Nhu vay, cic nha quan ly,
hoach dinh chinh sach can xay dung cach thtc
van dong khuyén khich cac doanh nghiép san
xudt tai than thién moi trudng c§ 16n thudn tién
cho hoat dong mua sdm tai siéu thi, cdn cho cac
doanh nghiép nhiing uu dai nhat dinh khi san
xudt loai san phdm nay cho xa hoi, gitp ting
su hién dién cta loai tdi nay trong cudc song;
khuyén khich cac doanh nghiép ban loai tui nay
& nhiéu noi gitp ngudi tiéu dung dé tiép cén,
c6 thé mua dé dang khi can; van dong khuyén
khich cac siéu thi phat trién san phidm tai than
thién moi truong huéng dén ngudi tiéu dung
v6i cac chién lugc kinh doanh trong dai han.

Yéu t6 Thai d6 doi véi tui than thién moi
truong 1a yéu t6 tdc dong manh thd hai dén Y
dinh st dung tai than thién (f = 0,251) trong
mo hinh. Vi thé, d€ gia tang y dinh st dung tui
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than thién moi truong khi di mua sam tai siéu
thi cia ngudi dan Thanh phé H6 Chi Minh,
chinh quyén can c6 nhiing cach thic phat trién
thai do tich cuc cta ho d6i véi tai than thién
moi trudng. Ching han nhu tuyén truyén qua
cac phuong tién thong tin dai ching nhin
manh dén nhiing gia tri c6 dugc tli thoi quen
c6 1é binh thudng trong cu¢c song la st dung
tai sinh thai khi di siéu thi nhung gép phéan
chung tay dang ké vao cong cudc bao vé mdi
truong hién nay, git gin dugc moi trudng song
xanh xach cho thé hé mai sau. St dung tui than
thién moi trudng khi di mua sam la thé hién
trach nhiém cta ca nhan doéi véi cong dong.
Bén canh do, ciing cé chuong trinh phan anh
nhiing hanh vi st dung tui nilon bua bai, gay ra
hau qua tiéu cuc khoé luong, hay chuong trinh
van dong thu gom rdc nilong & cac phuong, xa.
Chinh quyén c6 thé két hgp véi cac siéu thi, cac
trung tAm mua sam, cac chg t6 chtic cac chuong
trinh khuyén khich st dung tai than thién moi
truong khi di mua sam dé€ thu hat su cha y cua
dong dao ngudi mua sam.

Yéu t6 Chuén chu quan cing tdc dong dén
Y dinh st dung tui than thién khi di siéu thi véi
muc do tac dong p = 0,193. Két qua nay phan
anh mot thuc té rang, hanh vi cua ca nhan ludén
bi anh hudng bdi nhiing ngudi xung quanh
trong mot muc do nao do. Theo do, cic nha
quan ly va hoach dinh chinh sach khi thuc hién
cac thong diép truyén thong can nhan manh
st dyng tui than thién moi truong khi la hanh
dong dung dan, 1a xu thé trong xa hdi ngay nay.
Can c6 cac ap phich 6 noi cong cong véi hinh
anh nguoi noi tiéng, nguoi c6 tdm anh hudng di
mua sam bang tui than thién moi trudng truyén
tai hinh anh ctia cong dan thaoi dai méi, nguoi
tiéu dung cé trach nhiém véi moi trudng séng.
Cac thong diép trén cac mang xa hoi cling can
tap trung vao tdm quan trong cta tui than thién
moi truong, nhan manh nguosi dang dung tui
than thién moi trudng khi di mua sam la nguoi
6 y thtic cao, c6 trach nhiém vi dang chung tay
bao vé moi trudng va can dugc ton trong.
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Yéu t6 Nhan thiic vé moi truong va Quan
tam vé moi truong tdc dong gian tiép dén Y
dinh st dung tai than thién moi trudng thong
qua thai do. Hé so tac dong truc tiép ctia chung
dén Thai d6 lan luotla 0,345 va 0,321. Con tac
dong gian tiép ctia Quan tam vé moi truong va
Nhén thtc vé mdi tridng dén Y dinh 1an lugt
140,087 va 0,081. Piéu ngac nhién la chudi mai
quan hé¢ Quan tdm v€é moi trudng -> Thai do
->Y dinh st dung tdi than thién va chudi méi
quan hé Nhan thtic vé moi trudng -> Thai do
-> Y dinh st dung tdi than thién c6 hé s6 rit
cao. Nghia 13, ngudi cang c6 hiéu biét vé moi
truong, cang quan tam dén tinh trang ctia moi
truong thi cang cd thai do tot vé viéc su dung
tui than thién moi truong, va sé tac dong nhiéu
dén y dinh st dung tui than thién. Nhu vay,
nhan thtic vé mdi trudng va quan tam vé moi
truong c6 thé xem la yéu té quan trong trong
nghién ctiu y dinh st dung tai than thién moi
truong khi mua sam 6 siéu thi. Do d6, d€ gia
tang thai do tich cuc ctia nguoi dan doi véi tui
than thién moi trudng, cac nha chinh sach can
gia ting nhan thic, quan tam, suy nghi cia con
ngudi vé moi trudng, trong d6 ddy manh gido
duc vé moi trudng cho thé hé tré la diéu dac
biét quan tdm. Theo Bdo cdo cta T§ chiic hgp
tac va phat trién kinh t€ - OECD, cac nuéc dang
phat trién mudn xay dung mo hinh ting trudng
xanh can nang cao gido duc va dao tao, dac biét
la gido duc moi trudng doi véi thé hé tré. Cach
tot nhét la cé thé tich hgp mo hinh dao tao cac
van dé moi trudng va san phdm xanh trong
trudng hoc. Dong thoi, tuyén truyén va ning
cao nhan thic ctia ngudi tiéu dung trong viéc
bao vé moi truong ciing nhu tuyén truyén viéc
st dung tui than thién v6i moi trudng tai cac
siéu thi, trung tam thuong mai.

Thuyét TPB mé& rong lam phong pht va phat
trién mo hinh ban ddu bing cach két hgp cac
yéu t6 v€ moi truong cho phép cac nha nghién
ctiu kham pha thém ddng co va rao can doi véi
y dinh st dung tai than thién moi trudng khi di
siéu thi ctia nguoi dan.
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Han ché ciia nghién ciiu nay c6 thé lam giam chat lugng mau. Ngoai ra,
5 yéu t6 trong mo hinh méi gidi thich dugc 53%
y dinh st dung tai than thién moi trudng, vay
con nhiéu yéu t6 khac can dugc xem xét dua
vao nghién ctu. Trong tuong lai, nhém sé mé
rong mo hinh ly thuyét véi nhiéu yéu t6 khac.

Nghién ctiu khing dinh méi quan hé cta
yéu to tac dong trong mo hinh déi véi y dinh st
dung ti than thién méi truong khi di siéu thi
ctia ngudi dan 6 Thanh phé H6 Chi Minh, qua
khéo sat theo cach 14y mau thuén tién. Han ché
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