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Tém tit

Nghién ctru nay danh gia chat lugng dao tao dai hoc dudi goc nhin ctia nguoi st dung lao dong:
Nghién curu truong hop nganh marketing cua Pai hoc Tai chinh — Marketing. Dya trén khung 1y
thuyét danh gia chét luong dich vu cua Parasuraman, Zeitham va Berry (1985, 1988, 1991), ly
thuyét “ky vong - chat lugng” ctia Oliver (1980, 1988) va ké thira cac nghién ctru ¢ trong va ngoai
nude dé xay dung nén b tiéu chi (thang do). Phuwong phép tiép can hdn hop, két hop giita phong
van chuyén sau voi 18 chuyén gia va nghién ctru dinh lugng dién hep voi 35 doanh nghiép, nghién
ctru chinh thtrc véi 252 doanh nghiép da dugc thuc hién. Két qua nghién ctru da rut ra bo ti€u chi
danh gia chat luong sinh vién marketing tot nghiép gdm 4 nhom nhan td, tt ca cac tiéu chi va tong
thé cac k¥ niang déu chua dat dugc ky vong ctia doanh nghiép. Trong d6 “nang luc ca thé” c6 mirc
do dap ung mong doi cao nhat, trong khi “nang luc xa hoi” c6 mirc dap ing mong doi thap nht.
“Nang lyc chuyén mon nghé nghiép” dap tng trung binh so véi mirc mong doi ctia doanh nghiép.
Trén co s& phan tich, danh gia da dé xuét cac giai phap doi méi noi dung, chuong trinh, phuong
phap dao tao... dé nang cao hon nita chat luong cir nhan Marketing.

Tir khéa: Sinh vién t6t nghiép, danh gia chét luong dao tao, nganh marketing.

Ma JEL (JEL Classification Code): M16, M30, M31.

Abstract

This study evaluates the quality of higher education in the perspective of employers: A case study
of the marketing curriculum in the University of Finance - Marketing. Based on a Servqual model
of Parasuraman, Zeitham and Berry (1985, 1988, 1991), and the theory of “expectation - confirm”
of Oliver (1980, 1988) and inheriting the researches to build a set of criteria (measurement items).
Both qualitative and quantitative methodologies were utilized in this study. Qualitative research was
first carried out with in-depth interview, conducted to derive measurement items for the interested
factor. Quantitative research used cross-sectional field design by pilot study and official study.
The model was tested and developed using data collected by questionnaires, from a sample of 252

! Truong Dai hoc Tai chinh — Marketing
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firms (respondent)s, by both electronic and paper surveys with non-probability and convenience

sampling techniques. The research results have drawn a set of criteria to evaluate the quality of

marketing bachelors, including 4 factors, in which all the criteria and overall skills have not met the

expectations of firms. In which “individual competency” has the highest level of expectation, while

“social competency’ has the lowest expected response level. “ Professional and career competence”

meet the average of the expected level of firms. On the basis of analysis and evaluation, proposing

solutions to innovate training contents, programs and methods... to further improve the quality of

Bachelor of Marketing.

Key word: Graduated student, assessment at the programme level, marketing industry.

1. Giéi thiéu nghién ctiru

Chat lugng sinh vién t6t nghiép (tan cir
nhan) la mbi quan tam cua toan xa hoi. Dac biét
trong bdi canh canh tranh nhu hién nay chat
lugng sinh vién tdt nghiép dugc cac truong dai
hoc dat 1én hang dau. O Viét Nam, tinh trang
sinh vién t6t nghiép dai hoc that nghiép con kha
cao. Theo Anh Xuan (2018) Quy 2 — 2018 co
gan 127.000 cir nhan that nghiép. Ly do dan dén
tinh trang t6t nghiép dai hoc ma that nghiép 1a
chat lwong sinh vién t6t nghiép chua dap tng
duogc yéu cau cua thi truong lao dong. Két qua
nghién clru ctia ngan hang thé gidi chi ra rang
chét luong gido duc dai hoc tai Viét Nam van
chwa dép ung duoc nhu cau cia thi truong lao
dong, nhiéu kién thirc va k¥ nang ma thi trudng
dit ra van chua dugc thoa man (The World
bank, 2012).

Céac truong dai hoc thuong danh gia chat
luong dao tao dua trén ba yéu t6 1a danh gia dau
vao, danh gia qué trinh va danh gia dau ra. Goc
d6 nay chinh 1a danh gia chat luong dao tao tir
phia “cung”. O goc d6 ngudi str dung lao dong,
ho chi quan tam dén “dau ra”, ma cu thé la
nang luc, trinh d§ va kha nang cua sinh vién tdt
nghiép. Dbi v6i ho, chat luong chinh 1a su dap
{rmg nhu cau cua khach hang. Diéu nay duoc thé
hién théng qua murc do dap tng cua sinh vién tot

nghi¢p doi voi yéu cau cua cong viéc cu the va
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mirc do hai long cua ho. Theo Nguyén Hoang
Lan va Nguyén Minh Hién (2015), chit luong
sinh vién tot nghiép thé hién qua cac kién thuc,
k¥ ning phan anh bang ning luc. Nhu vay, danh
gi4 chat luong sinh vién tot nghiép can phai xay
dung duogc céc tiéu chi phu hgp, vira phan anh
duogc day du cac yéu cau ciia ngudi sir dung lao
dong, vira ¢ thé danh gia, do luong dugc mét
cach rd rang, cu thé. Sau do, can tién hanh khao
sat d6i voi cac nhom dbi tugng khac nhau dé
tir d6 rut ra cac két luan mang tinh khai quat vé
chat lugng dao tao dudi goc nhin ciia ngudi st

dung lao dong.

Muc ti€u cua nghién cuu nay la: (1) Xac
dinh b tiéu chi danh gia chit lugng sinh vién
tdt nghiép nganh marketing duéi goc nhin cta
nguoi su dung lao dong. (2) Xéac dinh muc do
dap Gmg cua ctr nhan marketing vé kién thirc,
k¥ ning va phdm chét so véi mong doi nguoi
str dung lao dong. (3) Pé xuat ham y quan tri
va kién nghi nhim nang cao chit luong tan cir
nhan marketing, dap ing yéu cau cta nguoi st
dung lao dong. Thong qua nghién ctru s€ lam
sang t6 cac van dé 1a nang luc cua sinh vién
tdt nghiép dap ung duoc yéu cau cia ngudi
st dung lao dong dén murc nao? Nhirng mit
nao con thiéu hodc con yéu va muc do thiéu
ra sao? Lam thé nao dé khic phuc dugc nhiing

mit yéu do?
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2. Co s6 Iy thuyét ciia nghién ctru

PAu ra ciia mot truong dai hoc 1a sinh vién
tdt nghiép, chét luong sinh vién tot nghiép thé
hién bang niang lyc. Theo Tran Khanh Puc
(2012), nang lyc gdm ning lyc chung va ning
luc thanh phan. Nang lyc chung 13 nhitng ning
luc co ban, thiét yéu hodc cbt 161, [am nén tang
cho moi hoat dong cua con ngudi trong cudc
song va lao dong nghé nghiép nhu ning luc
nhan thtrc, nang luc tri tu€, nang luyc ngdn ngtr
va tinh toan, nang luc giao tiép, nang luc van
dong,... Nang luc ciing co thé phan loai thanh
nang luc thanh ph?m nhu nang luc xa hoi, ndng
luc c4 nhan, nang luc phuong phép va nang luc
nghé nghiép (Tran Khanh Puc, 2012). Theo
Weinert (2001), ning lyc gdm ba yéu t6 ciu
thanh 1a kha nang, ki nang va thai d¢. Glenn
& Mary (2015) cho rang mé hinh nhan cach
cia nguoi lao dong dugc xay dung dua trén
ning luc bao gébm 3 thanh t§ co ban la: Kién
thirc; K§ nang va Pham chat/Thai do. Tremblay
Denyse (2002) cho rang ning lyc 1a kha ning
hanh dong, thanh cong va tién bo dua vao viée
sir dung hiéu qua tong hop cac ngudn lyc dé dbi

mat vdi cdc tinh hudng trong cudc song.

Hé théng dao tao va st dung lao dong
Australia dua ra 7 nang luc then chét ctia ning
luc nghé nghiép, gobm: (1) Ning luc thu thap,
phan tich va to chic thong tin; (2) Nang luc
truyén bé tu tuong va thong tin; (3) Nang luc ké
hoach va t6 chirc cac hoat dong; (4) Niang luc
lam viéc véi nguoi khac va dong nghiép; (5)
Nang luc sir dung nhiing y tudng va ky thuat
toan hoc; (6) Nang luc giai quyét van d¢; (7)
Nang luc st dung cong ngh¢. Vién cong nghé
Massachusetts (MIT) dua ra m6 hinh dao tao
theo cach tiép can Y tuong — Thiét ké - Trién
khai — Van hanh (CDIO) bao gdém: (1) Kién
thirc va k¥ ning nén tang; (2) K¥ ning chuyén

mon nghé nghiép va cac pham chét ca nhan; (3)
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Céc k¥ nang lién nhan cach. C6 thé chia ning
luc gdom 4 thanh phan tng véi 4 try cot cua
Unesco: Ning lyc chuyén mén (hoc dé biét);
Ning lyc phuong phap (hoc dé lam); Ning luc
xa hoi (hoc dé chung séng) va Ning lyc ca thé
(hoc dé tu thé hién).

Nghién cou & Anh dugc thuc hién boi
Murray va Robinson (2001) cho thdy ngudi st
dung lao dong can tan ctr nhan c6 ba nhom ky
ning: Ky ning hoc thuat, Phat trién c4 nhan va
K¥ nang lam viéc trong doanh nghiép. Nghién
ctru cua Chenicheri Sid. Nair va Mahsood Shah
(2011) thuc hién & Uc da chi ra mot khoang
trng dang ké gitra nhiéu thudc tinh dugc phat
trién & dai hoc so véi ky vong ctuia nganh dua
trén 4 k¥ nang. D6 1a k¥ nang chung va kién

thirc, ca nhan, giao tiép, tri tué.

Nghién ctru cua Truong va Metzger (2007)
da chi ra rang c6 19 bién sb thé hién chat luong
sau dai hoc trong cac chuong trinh thac sy kinh
doanh ¢ Viét Nam trong d6 c6: Phan tich phé
binh, K¥ nang giai quyét van dé va chat luong
cong viéc tong thé 1a cac chi sé quan trong nhat.
Céac tiéu chi: Sy san long hoc hoéi; Sy nhiét
tinh va Pong co thic day duoc danh gia con
khac nhau. Sue Erickson, Carmen Williams &
Michel Braget (2011) voi cac co sé gido duc
dai hoc North Dakota chi ra rang ngudi sir dung
lao dong danh gia cac tiéu chi lién quan dén
pham chét thuong dugc ky vong ctia nhan vién
12 cao nhat va quan trong d6i v6i ho. Nhitng
pham chét nay bao gém: D6 tin cdy; Tinh ky
luat; Tinh linh hoat va Su sin sang dé hoc hoi.
Céc thang do luong dugc tap hop thanh 4 nhom:
Kién thirc va hiéu biét; K§ niang chuyén mén;
K§ ning tong quat va chat lugng.

Nghién ctru ctia Nguyén Hoang Lan va
Nguyén Minh Hién (2015) da xéac dinh 22 tiéu

chi vé kién thirc, k§ nang duoc trich vao 3 nhom
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nhan t6: K§ nang k¥ thuat; K§ ning nhan thic;
K¥ niang xi hoi va hanh vi thé hién chat luong

sinh vién tot nghiép cac nganh ky thut.

Nghién ctru nay str dung khai niém nang luc
thanh phan theo khung ning luc cia Unesco va
cac tiéu chi (thang do) tham khao cua céc tac gia
& trong va ngoai nude dé danh gia chat luong

sinh vién nganh marketing tot nghiép (Bang 1).

Pé danh gia chat luong san pham dich
vu, ké ca chét lugng dao tao, cac nha nghién
ctru thuong dung md hinh chat luong dich vu
(Servqual) cua Parasuraman, Zeithaml va Berry
(1985, 1988, 1991) dé do khoang cach giita
mong doi va dap ung va dé xuét cac nguyén
nhan c6 thé gy ra van dé vé chat luong dich vu.
Oliver (1980) d& xuat mo hinh “Ky vong - Xac
nhan” dugc khai niém hoéa nhu mot phuong
trinh don gian: Q = P — E. Trong d6 Q 1a chét
lugng dich vu. P 1a nhan thirc cua khach hang

vé viéc cung cdp dich vy nhéat dinh. E 1a ky

vong cua khach hang vé viéc cung cap dich vu.

M6 hinh “Ky vong - Xac nhan” ciling da
dugc nhiéu nha khoa hoc & Viét Nam dung danh
gia chat luong sinh vién tot nghiép nhu Nguyén
Hoang Lan va Nguyén Minh Hién (2015) voi
dé tai “Panh gia chit luong sinh vién t6t nghiép
cac nganh ky thuat”. Sai Cong Hong voi dé tai
nghién ctru “Chét luong sinh vién tét nghiép
cua Pai hoc Quéc gia Ha Noi dudi goc nhin

cua nguoi st dung lao dong”.

Nghién ctru nay st dung mo hinh Ky vong —
X4c nhan cua Oliver 1am co s& dé xac dinh chét
lugng tan ctr nhan marketing. So sanh muc do
cam nhan cua doanh nghiép vé chat luong tan
cu nhan so voi chinh mong doi cua ho sé cho
biét di dap tng du hay con thiéu hut k¥ nang cu
thé nao, voi mirc d6 bao nhiéu, tir d6 s& 1a co s

dé dé xuat cac giai phap hoan thién.

Bang 1. Cac tiéu chi (thang do) dung trong nghién ciru

TT Tiéu chi

Nguf‘)n tham khao

Niang lwe chuyén moén

Nang luc t6 chire, didu hanh

Hoang Lan va nguyén

Nang luc phan tich, danh gia, phé phan

Ning lyc tng dung kién thirc chuyén nganh vao thuc té

(kién thirc co ban, nganh, chuyén nganh) Chenicheri Sid. Nair
1 |Ning luc tmg dung kién thirc co ban va lién nganh va  Mahsood  Shah.
2 | Kién thirc nganh (2011); Truong, Q.D.
3 | Kién thirc chuyén nganh and Metzger, C. (2007);
4 |Kién thic vé moi truong kinh doanh va marketing Sue Erickson, Carmen
5 |Nang lyc tu duy logic Williams &  Michel
6 | Nang lyc hoach dinh Braget. (2011); Nguyén
7
8
9

Minh Hién (2015).

Ning luc phwong phap (K ning nghé nghiép)

10 | Ky ndng quan ly thoi gian

Murray, S and Robinson,

11 | Ky nang Gng dung cong nghé thong tin

12 | K¥ nang thuyét trinh, dién thuyét

13 |K¥ nang dam phan

14 | Kha nang chiu ap luc cong viéc, nghé nghiép

H. (2001).
Nguyén Hoang Lan,
Nguyén Minh Hién.
(2015).

15 |Kha ning ra quyét dinh

16 |Nang lyc lanh dao
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Nang luc xa hgi (Nang luc tu tri, hgp tac, thich ung) Sue Erickson, Carmen
17 | K¥ nang lam viéc nhom Williams &  Michel
18 K):/ nang g’iao tiép, ung xu Braget. (2011).
19 |K¥ nang lang nghe x .

< 1 A I Nguyén Hoang Lan,

20 | Nang luc quan ly cong viée - ,
21 | Tinh ky luat Nguyén Minh Hién.
22 | Do tin cay (2015).

Ning lwe ca thé (Ning lue tw hoc héi, tw thich (ng) Chenicheri Sid. Nair va
23 | Nang lyc tu chiu trach nhiém vaéi hanh dong Mahsood Shah. (2011);
24 | Nang lyc ty hoc hdi cap nhat kién thirc méi Murray, S & Robinson,
25 | Nang lyc sing tao q H. (2001); Truong, Q.D.
26 | Kha nang th{ch nghi su thay doi and Metzger, C. (2007):
27 | Kha ndng kiém soat ban than . .
28 |Nang luc hiéu va ap dung céc nguyén tac dao duc nghé nghiép Nguyen N HoaTlg Lﬁm
29 | Thé hién tinh than trach nhiém xa hoi (Vjo lnsg)“yén Minh Hién

3. Phwong phap nghién ctru

D¢ tai sir dung phuong phap tiép can nghién
ctru két hop gitra dinh tinh va dinh luwong.
Nghién ctru dinh tinh thong qua phong vén
chuyén sau véi 18 chuyén gia nham xay dung
b6 tiéu chi danh gia danh gia chit lugng sinh
vién t6t nghiép. Danh gia do tin ciy (Face/
content validation) cua thang do dua vao chi
s& CRV theo Lawshe (1975). Nghién ciru dinh
luong dién hep (pilot study) dugc thuc hi¢n
thong qua khao sat cit ngang vé6i 35 dai dién
doanh nghié¢p c6 str dung tan cur nhan marketing
dé danh gia do tin cdy cia cac thang do thong
qua hé s6 Cronbach’s Alpha (theo Robert Hogg,
Tanis & Zimmermam, 2014 thi s6 mau > 30 la
16n dé dam bao phan phdi chuin va phan phdi
t va theo Isaac va Michael, 1995 thi s6 mau
cho nghién ctru dién hep tir 10 dén 30). Nghién
ctru dinh lugng chinh thuc béng khéo sat cit
ngang voi 252 dai dién doanh nghi¢p co su
dung tan ctr nhan marketing. Thang do Likert 5
diém dugc st dung dé nguoi st dung cho diém
danh gid ctia minh vao bang khdo sat trén ca
2 phuong dién ky vong va cam nhan thyc té.

Mirc tir 1 (rat khong quan trong/rat yéu) dén 5
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(rAt quan trong/rat tot). Chi s6 chét luong (q) 4p
dung theo md hinh “ky vong va chit luong” cta
Oliver (1980, 1988) theo cong thirc g, = p, — €,
trong d6 pi 14 cam nhén thuc & vé tiéu chi i; ei
1a ky vong vé tiéu chi i. Chi sé chat luong tong
thé Q dugc tinh theo cong thic: Q = (tong q)/n.
Trong d6 n 14 cac tiéu chi. i = 1 dén n. Vi cac
thang do (tiéu chi) c6 tim quan trong khac nhau
nén chi s6 chat lugng co6 trong s6 duoc tinh theo
cong thue: q°, = (p, — e) x w.. Trong do wi 1a
trong sb cua thang do i. Q" = (tong q, X w)/n.
Chi s dap tmg mong doi R (respond) duoc tinh
theo cong thirc: R (%) = Q*/E x 100%. Trong do6
Q" 1a chét luong tong thé c6 trong sb. E 1a chit

lugng mong doi cua doanh nghiép.

Quién thé, miu va phwong phap liy miu:
Tinh dén cudi nam 2017, da c6 2 khéa 12D va
13D dao tao theo hoc ché tin chi tdt nghiép du
6 thang tré 1én v6i 515 sinh vién tot nghiép. S6
sinh vién t6t nghiép di du hoc va kinh doanh cho
gia dinh hay tu kinh doanh 1a 43, doanh nghi¢p
¢6 str dung sinh vién marketing tt nghiép khoa
12D va 13D 1a 422. S6 mau can thu thap ap

dung cong thic:
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_ N
1 +N(e)?

Trong d6: n = 1a ¢c& mau. N = Tong thé.

e = sai sO cho phép...

Trong nghién ctru nay tinh véi (a = 7%) do
tin cay 1a 93% vai tong sd doanh nghiép dang
hoat dong tai TP. HO Chi Minh theo téng diéu
tra 1a 171.655 doanh nghi¢p (Thuy Hai, 2018)
thi s6 mau can 1y 1a:

171.655
1 +171.655(0,07)>

= 204 doanh nghiép

Nghién ctru str dung phuong phéap 14y mau
tong thé voi tat ca cac doanh nghiép sir dung
sinh vién marketing t6t nghiép, song chi duoc
312 doanh nghiép dong ¥ tham gia nghién ctru.
Khi bang khao sat duogc phat ra thi c6 cho 300
doanh nghiép doéng ¥ nhan. Két qua thuc té da
thu duoc 252 bang khao sat dat yéu cau tir cac
doanh nghiép. K§ thuat thu thap mau bang cac
phuong thire phong van truc tiép, phat cdu hoi
tu dién va giri bang hoi qua email, googledoc.
Phian mém SPSS 22 va Excel trong office 365
duoc dung dé phan tich dir li€u. Kiém dinh su
khac biét giita cac nhom bang ky thuat Test
of Homogeneity of Variances va chi sb sig
cua Levene Statistic va ANOVA.

4. Két qua nghién ctru
4.1. Nghién ciru dinh tinh

Két qua nghién ctu dinh tinh bang phong
van chuyén sau véi 29 thang do nhap ban dau
da cho két qua bd sung thém 2 thang do méi 1a
“ky nang su dung ngoai ngir trong cong viéc”
vao nhom «Nang luyc phuong phap» va thang
do “thai d¢ tich cuc” vao nhom «Nang luc xa
hoi». Két qua kiém dinh d6 tin cay cua thang do
qua chi s6 CRV ghi nhan ca 31 thang do déu dat

do tin cay.
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4.2. Nghién cvwu dién hep (pilot study)
Nghién cuu dién hep (pilot study) duogc

thuc hién voi 35 dap vién dai dién cho cac
doanh nghiép dé danh gid so by do tin cldy
thang do. Két qua ghi nhan ca 4 bién (nhan td)
v6i 31 thang do déu dat do tin cay voi hé sb
Cronbach Alpha > 0.7 va tuong quan bién tong
16n hon 0,3.

4.3. Nghién ciwru chinh thirc (official

research)
Két qua nghién ciru thong ké mé ta

Tir 300 bang cau hoi phat ra di thu vé 283
bang, trong d6 252 bang dat yéu cau voi day
du thong tin (dat 84%) dé dua va phan tich.
Két qua nghién ctru cho thay co 45,24% sd
doanh nghi¢p thanh 1ap trén 10 nam, con lai
13 nhitng doanh nghiép < 10 nam. V& quy m9,
c6 84 doanh nghiép lon chiém 33,33%, doanh
nghiép siéu nho 1a 20 chiém 7,94%, con lai
1a cac doanh nghiép vira va nho. V& loai hinh
doanh nghiép, c6 112 cong ty trach nhi¢m hiru
han chiém 44,4%, c¢6 67 doanh nghi¢p tu nhan
chiém 20,6%; c6 61 cong ty cd phan chiém
24,2%. S doanh nghiép nha nuéc 1a 5 chiém
2,2%, doanh nghiép dau tu nudc ngoai (FDI)
chi 12 7 chiém 2,8%. Két qua nay cho thay cac
cong ty TNHH, doanh nghiép tu nhan va cong

ty c0 phan van chiém ty 1€ cao.

Vé trinh d6 cua bo phan marketing, c6
181 doanh nghiép (chiém 71,82%) c6 bd phan
marketing voi trén 30% sd nguoi co trinh do
dai hoc tro 1én. Két qua nghién ciru ghi nhan
c6 189 doanh nghiép (chiém 75%) chi hoat
dong & trong nudc, 20 doanh nghiép (7,9%)
hoat dong ¢ thi truong nude ngoai va 43 doanh
nghiép (17,1%) hoat dong & cé trong va ngoai
nude. Vé linh vuc hoat dong chinh, ¢ 45,24%
s6 doanh nghiép hoat dong thuong mai va dich
vu, trong khi c6 43,65% sd doanh nghiép san
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xuét, ché bién ché tao va xdy dung; 13 doanh
nghiép (chiém 5,16%) hoat dong vé cong ngh¢
vién thong, dién tir. V& st dung tan cir nhan,
c6 144 doanh nghiép (chiém 65,87) sir dung cir
nhan marketing khoa 13D va 108 doanh nghiép
(chiém 42,9%) sir dung tan ctr nhan marketing
khoéa 12D.

Danh gia do tin cdy cua thang do

Két qua kiém dinh d6 tin cdy cho thiy tat

ca cac hé s6 Cronbach’s alpha cua cac nhén to
& ca mong doi 1an cam nhan ciia doanh nghiép
déu dat yéu cau. Twong quan bién tong cua
cac bién quan sat déu dat yéu cau, chi riéng
thang do TKL (tinh ky ludt) c6 twong quan bién
téng = 0,116 (< 0,3) nén bi loai. Nhu vay con
lai 30 thang do (tiéu chi) dat yéu cau dé dua vao
phan tich nhan t6 kham pha.

Phan tich nhén t6 khdm phd (EFA)

Biang 2. Két qua phan tich nhén t6 kham pha (EFA)

L A Nhin to
Ky hi¢u Tén thang do 1 5 3 4
p e p e p e p e
Ning luc chuyén mén (Cronbach’s alpha = 0,929¢; 0932
NLUD Nang luc (mg dung kién thire thirc vao thuc té ,736 ,834
KTCB Kién thtrc co ban va lién nganh 733,823
KTCN Kién thirc chuyén nganh marketing ,708 ,811
KTMTKD  Kién thtrc vé& méi truong kinh doanh ,686 ,764
TCDH Ning lyc t6 chirc diéu hanh 684,716
KNQLTG K¥ nang quan ly thoi gian ,671 ,701
PTDG K¥ nang phan tich danh gia ,576 ,686
KTN Kién thirc nganh marketing ,574 672
KNUDCNTT Ky nang tmg dung cong nghé thong tin ,555 1,645
NLRQD Ning luc ra quyét dinh ,524 ,643
KNDP K¥ nang dam phan ,736 ,590
NLQLCV Nang luc quan ly cong viéc , 733,539
Niing lyc cd thé (Cronbach’s alpha = 0,880 0,796")
KNTN Kha nang thich nghi 792,791
KNKSBT Kha nang kiém soat ban than ,768 715
NLST Nang luc sang tao ,549 714
Ning lwe xa hgi (Cronbach’s alpha = 0,894©; 0,705")
TDTC Thi 6 tich cwc 820 687
NLCTN Nang luc tu chi chiu trach nhiém ,775 ,644
KNGT K¥ ning giao tiép 741,602
DTC Do tin cay ,733 1,590
KNLVN K¥ nang lam viéc nhom ,730 ,587
DDNN Ning lyc dao dirc nghé nghiép ,662 ,510
Ning luc hoc héi sudt doi (Cronbach’s alpha = 671; 0,675¢)
KNTT Ky nang thuyét trinh 801 781
NLHH Nang luc hoc hoi ,660 514

Dbi véi mong doi (e), tong phuong sai trich tich dat 62,10%; KMO = 0,941; Sig = 0.000.
D6i v6i cam nhén (p), tong phuong sai trich tich dat 57,87%; KMO = 0,920; Sig = 0.000.

Ghi chu: e la mong doi, p la cam nhdn.
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Nghién ctru sir dung phuong phap rat trich:
Principal Component Analysis; Phép quay:
Varimax, phan tich 1 1an tit ca cac thang do.
Céc thang do bi loai khi trong s6 cua cac nhan
t6 < 0,5 hodc thang do khong dugc trich trong
cung 1 nhan t6 & ca mong doi va cdm nhén. Két
qué sau 4 1an phan tich ca ¢ khia canh mong doi
ctia doanh nghiép va cam nhan dap ung déu cho
két qua cac hé s6 KMO > 0,5 va Sig < 0,05 (dat
yéu cau). Vi 30 thang do dua vao phén tich di
loai di 7 thang do: TDLG- Tu duy logic; NLHD-
Nang luc hoach dinh; KNCAL- Kha nang chiu
ap luc; NLLD- Nang lyc l1anh dao; (KNLN- K¥
ning ling nghe; KNQLCV- K§¥ ning quéan ly
cong viéc va TNXH- Trach nhiém xa héi do
trong s6 < 0,5 hodc khong trich trong cing 1
nhan t6. Nhu vay két qua sau khi phan tich EFA
chi con lai 23 thang do dat yéu ciu. Céc thang
do nay tach va nhép lai thanh 4 nhan t5. C6 12
thang do lién quan dén kién thirc va k¥ ning
nghé nghiép trich thanh 1 nhan t6: Ning lre
chuyén mén nghé nghiép. Ba thang do: Kha
nang thich nghi; Kha ning kiém soat ban than
va Nang luc sang tao nhap vao 1 nhan t6 duoc
dat tén 1a: Ning lue ca thé (dya trén nang luc
thanh phén theo tru cot cua Unesco). Thang do:
Théi d¢ tich cuc; Nang luc chiu trach nhiém;
Kha ning giao tiép; Do tin cdy; K§ ning lam
viéc nhom va Niang luc dao dirc nghé nghiép
trich vao nhan t6 Ning lwe xi héi. Hai thang
do: K§ ning thuyét trinh va Niang luc hoc hoi
két hop thanh 1 nhan t6 dugc dat tén la: Niing
Iwe hoc héi sudt doi. Két qua kiém dinh lai cho
thy ca 23 thang do ctia 4 nhan t6 déu dat d tin
cay va gia tri voi hé s6 Cronbach’s Alpha > 0,6
va twong quan bién téng cta cac thang do > 0,3
(Bang 2).

Chi sé chit lwong chwa cé trong sé

Két qua nghién ctru thé hién ¢ (Hinh 1) cho

thdy so véi mong doi clia doanh nghiép thi cac
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tan cr nhan chua dép tng duogc ti€u chi (thang
do) nao mot cach déy da. Muc do mong doi cao
nhét 14 cac thang do thudc nhan t6 nang lyc xa
ho6i hau hét déu trén muc trén diém 4. Tuong tu
cac thang do Nang luc quan 1y cong viéc; Kién
thirc nganh marketing; Ky nang quan 1y thoi
gian thudc yéu t6 kién thirc va kj nang nghé
dugc cac doanh nghiép mong doi & murc trén 4
diém. V& cam nhan cta doanh nghiép, cac thang
do thudc nhan tb nang luc ca thé duoc doanh
nghiép danh gia kha tot so v6i mong doi, trong
khi cac thang do thudc nhan t6 x3 hoi cam nhan
ctia doanh nghiép vé tan sinh vién marketing
t6t nghiép con c6 khoang cach so v6i mong doi
(Hinh 1).

So v&1 mong doi (ky vong) cia doanh
nghiép thi chi sé chit lwong chua c6 trong sd
thi tong thé cac ky nang con thiéu hut 39,5%,
tie chi dap tmg dugc 60,5%. Trong sb cac nhan
t6 thi “nang luc ca thé” dap ung t6t nhat voi
muc do thiéu hyt chi 1a 11,2%. Nhan 5 “kién
thire va k¥ ning nghé” voi q diém dat -0.286,
ttre thiéu hut 28,6% so voi mong doi cua doanh
nghiép. “nang luc hoc hoi subt doi” con thiéu
hut 68,3 % va “nang lyc xa hdi” con thiéu hut
65,9% (Bang 3). Xét cu thé, & nhan t6 kién thic
va k¥ nang nghé nghiép cho thay cac thang do:
Kién thtrc co ban va lién nganh; Ky niang tGng
dung cong nghé thong tin; Ky nang quan ly
cong vi¢c va Ky nang quan ly thoi gian dap ang
cao nhat voi lan luot muc thiéu hut 13 15,9%;
16,3%; 17,9% va 19,8% so voi yéu cau. Céac
k¥ ning: Phan tich danh gia; Nang luc t6 chirc
diéu hanh; K§ ning dam phén con thiéu hut so
lan luot 1a 54,4%; 46,4% va 36,1% so voi mong
doi cua doanh nghiép (Bang 3). Két qua nay
cling phan anh kha chinh x4c vi cac ky nang
phan tich danh gia, k¥ ning t6 chirc diéu hanh,
k¥ nang dam phan doi hoi 1a nguoi phai c6 qua

trinh trai nghiém va tich liily con vdi sinh vién
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mai t6t nghiép thi kha nang con han ché. Trong
nhom yéu té nang luc xa hoi, cac thang do: “thai

99, <

do tich cuc”; “nang lyc dao duc nghé nghiép”;
“do tin cay” va “ky nang lam viéc nhom” la
thiéu hut kha véi lan luot 1a 73,8%; 67,9%;

67,1% va 65,1% so v6i mong doi. So véi két

1 Cam
nhan

Nang luc hoc hoi

K§ nang thuyét trinh

Ning lyc dao duc nghé nghiép

K§ nang lam viéc nhém

Do tin cay

Kha ning giao tiép

Nang luc chiu trach nhiém

Thai do tich cuc

Nang luc sang tao

Kha ning kiém soat ban than

Kha nang thich nghi

Nang luc quan ly cong viéc

K¥ nang dam phan

Ning lic ra quyét dinh

K¥ nang tmg dung cong ngh¢ thong tin
Kién thirc nganh marketing

K¥ nang phan tich danh gia

K¥ nang quén ly thoi gian

Nang luc td chutc diéu hanh

Kién thirc vé méi truong kinh doanh
Kién thirc chuyén nganh marketing
Kién thirc co ban va lién nganh

Ning lyc ing dung kién thirc vao thyc té

qua nghién ctru chét lugng sinh vién t6t nghiép
nhém nganh k¥ thuat cia Nguyén Hoang Lan
va nguyén Minh Hién (2015) véi voi tong thé
céc ky ning chua co trong s con thiéu hut (Q
= -63%) thi chat lugng sinh vién Marketing tot
nghiép c6 kha hon (Q =-39,5%).

M Mong
doi

Hinh 1. D6 thi mong dgi va caim nhan cia doanh nghiép vé tin cir nhin marketing

Chi so chit lwong c6 trong sé

Vi cac thang do (tiéu chi) c6 tam quan trong
khac nhau nén can c6 thém trong sb cho cac tiéu
chi. Khi do tinh theo cong thire: ', = (p, — €,) X
w.. Trong d6 wi la trong s0 ctia thang do i. Q" =
(tong q, x w)/n. Co s¢ dé tinh trong s cho céac
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thang do 1a dwa vao muc mong doi cao nhét (5
diém) cua cac doanh nghiép. Tong tan suit cac
mong doi cao nhat (muc 5 diém) véi 23 thang
do 1a 1368. Nhu vay twong tmg voi timg tan
suat diém 5 & mdi thang do trong sb 23 thang

do 1am co s¢ dé tinh trong so. Trong so cua cac
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thang do cho thay cac doanh nghiép danh gia cao
nhét nhém Ning Iwe xa hdi, trong do: Nang luc
chiu trach nhiém (trong sO 1,44); Thai do tich
cuc (1,36); B9 tin cdy (1,31); Ky nang lam viéc
nhém (1,29); K§ ning giao tiép (1,25). Ptng thir
hai vé trong s6 1a nhém Ning lwe chuyén mén
nghé nghiép voi Ning luc quan 1y cong viée
(1,19); K§ nang quan ly thoi gian (1,15); Kién
thire chuyén nganh marketing (1,05).

Chi sd chit lugng c6 trong s6 thé hién &
(Bang 3) cho thdy Tong thé cac k¥ nang thiéu
hut 42,7% so v61 mong doi cua doanh nghiép.

Trong d6 nhan t6 “ky ning ca thé” thiéu hut

thdp nhat v6i mic 9,9% so voi mong doi cia
doanh nghiép. Nhan t6 “nang luc chuyén mon
nghé nghi¢p”’ thiéu hut 25,3%, nhan t& “nang luc
hoc tap sudt doi” thiéu hut 64,7%, nhan t6 “ning
lue xa hoi” thiéu hut 86,5% so voi mong dgi cua
doanh nghiép. So v&i nghién ctru chat lugng sinh
vién tt nghiép nhom nganh k¥ thuat ciia Nguyén
Hoang Lan va nguyén Minh Hién (2015) thi
nghién ctru ndy ciing c6 két qua kha twong dong
vé cac k¥ nang thiéu hut, song tong thé cac ky
nang co trong sd con thiéu hut Q* =-67% thi chat
luong sinh vién Marketing t6t nghiép dugc danh
gid co ndi troi hon (Q° = -42,7%).

Bang 3. Cic chi s6 chit hrgng

_ Kyhigw Tén thangdo g (@iém) | q*(diém)

Ning liee chuyén mén nghé nghiép -0,286 -0,253
NLUD Nang luc g dung kién thuc vao thuc té -0,266 -0,252
KTCB Kién thtc co ban va lién nganh -0,159 -0,118
KTCN Kién thirc chuyén nganh marketing -0,298 -0,313
KTMTKD Kién thitc vé mdi trudng kinh doanh -0,206 -0,140
TCDH Ning lyc t6 chire diéu hanh -0,464 -0,346
KNQLTG K¥ nang quan ly thoi gian -0,198 -0,229
PTDG K¥ nang phan tich danh gia -0,544 -0,442
KTN Kién thirc nganh marketing -0,361 -0,324
KNUDCNTT K¥ nang tng dung cong ngh¢ thong tin -0,163 -0,146
NLRQD Nang luc ra quyét dinh -0,246 -0,163
KNDP K¥ nadng dam phan -0,345 -0,351
NLQLCV ~ Nanglycquanlycongviee _.=0,179 -0,212

Ning luc cd thé -0,112 -0,099
KNTN - Kha ning thich nghi -0,115 -0,105
KNKSBT Kha nang kiém soat ban than -0,063 -0,055
NLST  Nanglyesingtao 0159 0,137
o Namglyexahgi 0,659 -0,865
TDTC - Théi d¢ tich cuc -0,738 -1,001
NLCTN Nang lyc chiu trach nhigm -0,599 -0,863
KNGT - Kha nang giao tiép -0,651 -0,816
DTC Do tin cay -0,671 -0,875
KNLVN K¥ ning lam viéc nhom -0,615 -0,792
DDNN  Nanglucdgo dic nghé nghi¢p 0,679 0,840

Ning lie hoc héi suét doi -0,683 0,647
KNTT - K§ nang thuyét trinh -0,595 -0,484
NLHH - Ning lyc hoc hoi -0,770 -0,809
Q Chit lwong tong thé cac k¥ niing -0,395 -0,427
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Trong nhom nhén t6 “kién thic va ky ning

\
A%

nghé” thi cac thang do dat murc thiéu hyt nhiéu
nhét 12 “ky nang phan tich danh gia”; Nang luc
t6 chic diéu hanh; Kién thirc nganh marketing
va kién thirc chuyén nganh véi ty 1é thiéu lan
luot 1a: 44,2%; 34,6%; 32,4% va 31,3% so voi
mong dgi ciia doanh nghiép. Trong nhém nhan
td “nang luc xa hoi” thi cac cac thang do thiéu
hut nhét 1an luot 1a “thai d tich cuc”; “do tin

99, ¢

cay”; “nang luc chiu trach nhiém; va “nang luc

dao dirc nghé nghiép” (Bang 3).

Chi sé ddp vrng

Chi s6 dap tmg mong doi R duoc tinh theo
cong thie: R (%) = q'/e x 100%. Trong d6 q" 1a
chat lugng timg tiéu chi (thang do) c6 trong so.
e 1a chat luong mong doi ciia doanh nghiép vai
timg thang do. Chi s6 R cang 16n thi muc do
dap ung cang tot va su thiéu hut k¥ nang cang it
va nguoc lai chi s6 dap tmg R cang nho thi muc
do dap tng mong doi cua doanh nghi¢p cang
thap. Két qua nghién ctru thé hién ¢ Bang 4 va
hinh 2 cho thdy mtrc d6 dép tng cua tat ca cac
k¥ nang déu am, diéu nay ching t6 tt ca cac ki

ning (thang do) déu chua dap ung duoc mong

doi ciia doanh nghiép. Mirc do dap tmg tong thé
cac k¥ nang R =-10,60.

Mirc d6 dap tng cua nhan t6 “ning luc ca
nhan” 1a t6t nhat v6i mic dap tng R = -2,52,
sau dén nhan t6 “kién thic va k¥ ning chuyén
nganh” véi R = -6,54; dén nhan t6 “nang luc
hoc hoi sudt doi” R = - 16,25% va thap nhat 1a
nhan t6 “nang luc x3 hoi” ¢6 chi sé dap tmg thap
nhit véi R = -26,47%. Trong cic thang do ning
lyc cua tan ctir nhan trén, nang lyc ty hoc hoi co
mirc do dap tmg thap nhat (-18,98%), tiép dén 1a
thai do tich cuc voi chi sé dap tmg — 17,8%, tiép
dén 1a nang lyc dao dirc nghé nghiép (-16,68%)
va do tin cay (-16,24%). Céc thang do c6 chi s6
dap tmg tot nhat 1an luot 13 kha nang kiém soat
ban than (-1,62%); Kha nang thich nghi (-2,94);
Nang luc sang tao (4,02) va kha nang trng dung
cong nghé thong tin (-4,22%). Trong nhom nhan
t6 “kién thuc va k¥ nang nghé” thi cac thang do
c6 murc d6 dap Gmg thap nhat lan luot 13: k§ ning
phan tich danh gia (-13,52%); nang lyuc to chirc
diéu hanh (-11,78%); kién thirc nganh marketing
(-9,01%) va kién thirc chuyén nganh marketing
(-7,65%) (Bang 4) va (Hinh 2).

Bang 4. Cic chi s6 dap ung

Ky hiéu Tén thang do Chi s6 dap ng R (%)
"""""""""""""""" Néing lyc chuyén mon nghé nghigp - 645
NLUD Ning lyc tmg dung kién thirc vao thuc té -6,56
KTCB Kién thirc co ban va lién nganh -3,15
KTCN Kién thirc chuyén nganh marketing -8,04
KTMTKD Kién thire vé méi trudng kinh doanh -3,74
TCDH - Niéing lyc 6 chirc diéu hanh -8,79
KNQLTG  K§ ning quan ly thoi gian -5,71
PTDG Ky ning phan tich danh gi4 -11,00
KTN Kién thirc nganh marketing -8,09
KNUDCNTT K¥ ndng Umg dung cong ngh¢ thong tin -3,79
NLRQD Ning luc ra quyét dinh -4,31
KNDP Ky ndng dam phan 9,03
NLQLCY  Nimglwoquinlycongviee | 524
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Kiém dinh sw khdc biét giita cac nhom

K§ thuat duoc sir dung dé phan tich phuong

sai va kiém dinh sy khac biét la phan tich
phuong sai mot yéu td (One - Way ANOVA).
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Ky hiéu Tén thang do Chi s6 dap ng R (%)
Ning lyc cd nhin -2,52
KNTN Kha néang thich nghi -2,69
KNKSBT Kha ning kiém soét ban than -1,40
NLST Nanglyesngtao | B3AT
e Nang eexahgi 2647
TDTC - Thai d¢ tich cuc 24,13
NLCTN Nang lyc chiu trach nhi¢m -21,00
KNGT . Khé niing giao tiép -19,97
DTC D9 tin cay -21,19
KNLVN K¥ nang lam viéc nhém -19,42
DDNN  Nanglucdaodicnghenghiep | 20,64
Néng lyc hoc héi subi doi -16,25
KNTT K§ nang thuyét trinh -12,54
NLHH . Nang lyc hoc hoi -19,95
Ty 1é dap tng tong thé cac ky ning -10,60
-19.951 | Nang luc hoc hoi
_12.541 | Ky néng thuyét trinh
220.641 | Nang luc dao durc nghé nghiép
219421 | K¥ nang lam viéc nhém
21.19 | Do tin cdy )
-19.97 | Kha néng giao tiép
211 | Nang lyc chiu trach nhiém
| | Thai d¢ tich cuc
-24.13 347mmmm  Ning lyc sang tao
-1.403 Kha nang kiém soat ban than
-2.69 Kha nang thich nghi
-5.24 Nang lyc quén ly cong viéc
-9.03 1 | Ky nang dam phan
43] Nang lyc ra quyét dinh
-3.79 K§ nang tmg dung CN thong tin
-8.09 Kién thirc nganh marketing
111 | K¥ néang phéan tich danh gia
-5.71 B K§ nang quan ly thoi gian
8791 | Nang lyc t0 chuc diéu hanh
374 Kién thirc vé mdi truong kinh doanh
K- Y0Vl — Ki{:n thirc chuyén nganh marketing
3,15 Kién thirc co ban va lién nganh )
-6.56 Nang luc tng dung kién thirc vao thuc té

Hinh 2. D6 thi mirc d) dap wng ciia tan cir nhin Marketing

Két qua nghién ctru cho thay chi co duy nhat
“nang lyc tmg dung kién thirc chuyén nganh
vao thuc t&” (NLUD) Ia c6 sy khac biét gitra

3 nhom theo tudi cua doanh nghiép, con cac
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thang do khac khong co sy khac biét gitra cac
nhém theo tudi doanh nghiép. Theo d6 nhom
doanh nghiép c6 tudi 5 dén < 10 nam 1a danh
gi4 cao nhat NLUD, thap thir 2 1a nhom doanh
nghiép < 5 nam va thap nhat 13 nhom doanh

nghi¢p > 10 nam.

Theo quy mé doanh nghiép, két qua kiém
dinh cho thiy hau hét déu khong c6 su khac biét
gitta cic nhom vé danh gia chat luong tan cur
nhan marketing thong qua cac thang do, chi c6
danh gia vé kha nang lam viéc nhom (KNLVN)
va dao dirc nghé nghiép (DDNN) 13 ¢6 su khac
biét. Theo d6 nhom doanh nghiép vira va nhom
doanh nghiép 16n c6 danh gia vé kha niang lam
viéc nhom cua tin ctr nhan marketing tt hon so
v6i nhém doanh nghiép siéu nhoé va nho. Pidu
nay ciing c6 thé 1a do chi nhitng doanh nghiép
via va lén moi ¢c6 bd phan marketing dong
nguoi, moi thé hién tbt duoc kha nang lam viéc

nhém va thé hién duoc dao duc nghé nghiép.

Nghién cuu sy khéac biét gitra cac nhoém tan
ctr nhan marketing khéa 12D va 13D cho thay
c6 7 thang do duoc doanh nghiép danh gia co
su khac biét, con 16 thang do khong c6 sy khac
biét. Cac doanh nghi¢p danh gid cé sy khac
biét vé kha nang quan 1y thoi gian (KNQLTG);
Nang luc quan 1y cong viéc (NLQLCV); Kha
ning thich nghi (KNTN); Kha ning kiém
soat ban than (KNKSBT); Nang luc sang tao
(NLST); Kha nang lam viéc nhom (KNLVN)
va Nang lyc hoc hoi subt doi (NLHH) 1a ¢6 su
khac nhau giita sinh vién khoa 12D va 13D t6t
nghiép. Véi muc diém cua cac thang do cho
nhém 12D cao hon 13D d3 thé hién chét lugng
khoa 12D cao hon 13D. Két qua nay ciing hop
1y vi 7 thang do nay déu nim & nhan té “ning

99, <

luc ca nhan”; “nang lyc xa hdi” va “nang luc
hoc héi sudt doi” nén can phai trai nghiém va
tich lily. Hau hét cac thang do thudc nhan to

“nang luc chuyén mon nghe nghiép” duoc cac
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doanh nghiép danh giad khong c6 su khac biét
giita sinh vién tot nghiép khoa 12D va 13D. Két
qua nay thé hién chit luong dao tao cua nha

truong kha dong déu gitra cac khoa.

5. Két luan, ham y quan tri va kién nghi
5.1. Két lugn

Bo tiéu chi (thang do) danh gia chit lugng
sinh vién t6t nghiép nganh marketing dudi goc
nhin ctia ngudi sit dung lao dong ban dau gom
30 thang do, thong qua nghién ctru dinh tinh va
dinh lugng dé kiém dinh d6 tin cdy, gia tri hoi
tu, gia tri phan biét con 23 thang do dat yéu cau,
thudc 4 nhom nhan t6 1a “kién thirc va k¥ ning

99, <6

nghé nghiép”;

e 1Y

nang lyc cé thé”, nang lyc xa
héi” va “nang luc hoc hoi subt doi”. Trong d6
nhan t6 “kién thic va k¥ ning nghé nghiép”
c¢6 12 thang do; Nhan t6 “niang luyc ca thé” co
3 thang do; Nhan t6 “ning luc xa hoi” gém 6
thang do va nhan t “nang lyc hoc hoéi subt doi”

gdm 2 thang do.

Cac doanh nghiép mong doi cao nhit &
nhém nhan td “nang luc xa hdi1” véi hau hét cac
thang do c6 muc mong doi & muc trén diém
4 va nhém nhan té “Ning luc chuyén mén
nghé nghiép” véi cac thang do Ning luc quan
Iy cong viée; Kién thirc nganh marketing; Ky
nang quan ly thoi gian dugc cac doanh nghiép

mong doi & muc di€m trén 4.

Chat lugng sinh vién t6t nghiép nganh
marketing cua Truong dai hoc Tai chinh —
Marketing vé ning luc chua dap tng tuyét d6i
duoc ky vong ctia ngudi st dung lao dong & tat
ca cac thang do va chi sé chit luong cua cac
thang do déu thip hon mong doi. Chit luong
tong thé cac ky nang chua c6 trong s6 con thiéu
hut 39,5% va tong thé cac ky niang co trong
s6 con thiéu hut 42,7% so véi mong doi cua

doanh nghiép. Mtc d6 dap ung tong thé cac k¥
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ning R = -10,60. Mirc d6 dap tng ctia nhan td
“Nang luc c4a nhan” la tdt nhat voi R = -2,52,
sau d6 dén nhan t6 “Nang luc chuyén mon nghé
nghiép” voi R = -6,54; Nhan tb “Nang luc hoc
hoi sudt doi” R = - 16,25% va thap nhét 1a nhan
t6 “Nang luc xa hoi” co chi sb dap tng thap
nhat voi R = -26,47%.

Nhém doanh nghiép c6 tudi tir 5 dén < 10
nim danh gia cao nhat ning luc tng dung kién
thtre, k¥ ning vao thuc tién, trong khi nhom
doanh nghiép c6 tudi doi > 10 nam lai danh
gia thap hon. Cac doanh nghiép vira va doanh
nghiép 16n c6 danh gia vé “kha ning lam viéc
nhém” cta tan cir nhan marketing tot hon so
vo1 nhom doanh nghi¢p si€u nhé va doanh
nghiép nhoé. Tan cr nhan khoa 12D t6t hon so
v6i tan cir nhan khoéa 13D & 7 thang do gdm
Kha nang quan ly thoi gian (KNQLTG); Nang
luc quan 1y cong viéc (NLQLCV); Kha nang
thich nghi (KNTN); Kha ning kiém soat ban
than (KNKSBT); Nang luc sang tao (NLST);
Kha nang lam viéc nhom (KNLVN) va Nang
Iwc hoc hoi sudt doi (NLHH).

Ham y qudn tri nham nang cao chat

lwong sinh vién tot nghiép nganh marketing

Vé ning lwe xa hdi: Nang luc xi hoi hay
con goi la nang luc tu tri, hop téc, thich tng
la nhom nang luc ma nguoi st dung lao dong
mong mudn cao nhat, song lai cdm nhan vé chat
lwong tan ctr nhan marketing & mirc thap nhat
s0 v6i cac nhom nhan té khac, do vay can phai
tap trung cai thién va nang cao chat lugng. Cac
thang do & nhom nay gom: Thai do tich cuc,
Naéng luc chiu trach nhiém; Kha ndng giao tiép;
Do tin cay; K¥ nang lam viéc nhom; Nang luc
dao dirc nghé nghiép. Ngoai hoc phan “Pao
dic nghé nghiép va trach nhiém xa hoi trong
marketing” d4 dugc bo sung vao chuong trinh

dao tao nganh marketing tir khoa 2015 tr¢ di,
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can tang cuong giang day va kiém tra danh gia
v6i cac k¥ ning mém, k¥ nang xa hoi va thai do
ctia sinh vién. Can b sung noi dung giang day
va thuc hanh cu thé cling nhu nhiing tiéu chi dé
danh gia vé cac ky nang nay

V& niing lwe hoc héi sudt doi: Nhom nhan
t6 nang luc hoc hoi sudt doi gdm 2 thang do 1a
nang luc hoc hoi va kha ning thuyét trinh, kha
nang thé hién ban than 13 nhém nhan td duoc
cac doanh nghi€ép mong doi cao thu 2, song
cling dugc cac doanh nghiép danh gia la tan
cu nhan marketing con khoang cach kha xa so
v6i mong doi voi chi sb dap tmg R =-16,25%;
chat lwong chua c6 trong s6 q = - 68,3% va chat
luong co6 trong ) q* = - 64,7%. bé lam duoc
diéu nay, khoa marketing can ra soat dé diéu
chinh chwong trinh dao tao va dé cuong cac hoc
phan ciing nhu trong qua trinh giang day thoi
gian téi theo hudng ting cuong kha nang tu
hoc, yéu cau sinh vién tim toi, hoc héi va danh
gia chit ché dé sinh vién phat trién duoc cac ky

nang nang.

Ning lue chuyén mén nghé nghiép: Kién
thirc va ky nang nghé nghiép lién quan nhiéu
dén chuong trinh dao tao va cac hoc phan. Két
qua nghién ctru cho thdy cac doanh nghiép sir
dung lao dong danh gia chat lugng ctr nhan
marketing dap tng vé kién thirc va k¥ ning
nghé nghiép véi ty 1 dap tng R = -6,45%; chi
s6 chat lugng chua c6 trong sé q = -18,6% va
chi s6 chat luong c6 trong sé q* = -25,3% &
muirc kha hon so v&i nhan té ning lyc x3 hoi va
nhan t6 nang luc hoc hoi sudt doi. Pé nang cao
chat luong cic nhéan t6 va thang do nay, khoa
marketing can ting cudng nang cao chit luong
day va hoc cac hoc phan thudc kién thirc nganh
va chuyén nganh, can luu ¥ ting cudng ning
cao kha nang phan tich, danh gid, nang cao kha

nang g dung kién thirc, k§ ning cho sinh vién
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thong qua tang cuong thoi lugng thue hanh, hoc
hoi tir thuc tién.

Ning lwe ca thé: Nang lyc ca thé thé hién
O cac thang do: Kha nang thich nghi; Kha nang
kiém soat ban than va Nang luc sang tao 1a
nhém nhén té dwgc cac doanh nghiép danh gia
1a kha nhét trong sd cac nhan t6 thé hién chat
lugng ctir nhan marketing voi ty 1€ dap img R
= -2,55%; chi sb chat luong chua c6 trong ) q
=-11,2% va chi s6 chét lugng c6 trong s q* =
-9,9%. Nhom ning luc nay khong phai thé hién
& trong nhirng hoc phan cu thé ma doi hoi sinh
vién tich lily va phat trién ban than qua tat ca
cac hoc phan. Khoa marketing can ting cudng
cho sinh vién thé hién kha ning sang tao thong
qua viéc ra soat diéu chinh chwong trinh dao
tao va dé cuong chi tiét cac hoc phﬁn. Cac hoc
phan can tang cuong thoi lugng cho sang tao,
d6i moi, thich nghi, d6i méi phuong phap day,
hoc va kiém tra danh gia dé ting cuong tinh

sang tao va thich nghi cho sinh vién.
5.2. Kién nghj véi nha trwong

Mt la nha trudng can trién khai hoat dong
ra soat, diéu chinh chuong trinh dao tao tur
nim 2019 d bam sat hon muc tiéu dao tao
theo hudng ng dung va nang cao nang luc

Tai liéu tham khao

Tiéng Viét

sinh vién t6t nghiép dép Gmg yéu cau cia thi
truong lao dong.

Hai la nha truong can ting cudng cac hoat
dong hop tac doanh nghiép va dia phuong, trién
khai cac hoat dong dem doanh nghiép téi truong
hoc thong qua viéc moi doanh nhan tham gia
giang day, dén bao co chuyén dé, cho sinh vién
tham quan hoc tap thuc té tai doanh nghiép dé
sinh vién dugc hoc tip va giai quyét cac tinh

hudng thuc tai doanh nghiép, t6 chirc.

Ba ld nha truong can ting cudng hoat dong
cua ban lién lac cuu sinh vién, tang cuong su
gin két gitra cyu sinh vién va sinh vién, thong
qua qua d6 cyu sinh vién sé& chia sé, truyén dat
va dinh hudng cho sinh vién nhing kién thirc va
k¥ nang can thiét dé dap ung yéu cau cong viéc.

Bon la cac hoat dong doan, hoi, d6i nhom
va céc cau lac bo can duge tang cuong, hudng
td1 viée nang cao trinh dd, k¥ ndng va nang luc
cho sinh vién dap trng mong doi cua thi truong
lao dong.

Nam la tang cuong co s¢ vat chét, dic biét
la cac phong thyc hanh, thu vién, chd sinh hoat,
tao diéu kién cho cac hoat dong rén luyén ky
nang, cac budi hoi thao, cac cude thi hoc thuat
cling nhu cac hoat dong d6i nhom ngoai gid dé

phat trién k¥ nang va nang lyc cho sinh vién.
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