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Purpose - This study aims to examine the effects of the psychological
phenomenon of Fear of Missing Out (FoMO) on social media on job
burnout, turnover intention, employee happiness, and job satisfaction
among banking employees.

Design/methodology/approach - This study employed a mixed-methods
approach. The preliminary qualitative phase was conducted to refine
the measurement scales through interviews with experts and banking
employees. The quantitative phase involved survey data collected from 351
banking employees in Ho Chi Minh City, Vietnam. The data were analyzed
using partial least squares structural equation modeling (PLS-SEM).

Findings — The results indicate that FOMO has significant negative effects
on employee happiness and job satisfaction while increasing job burnout
and employees’ turnover intention.

Research implications/limitations - The study provides empirical
evidence of the adverse effects of FOMO in the workplace. However, the
use of cross-sectional data and the focus on banking employees in Ho Chi
Minh City may limit the generalizability of the findings.

Originality/value — This study extends the understanding of FoMO
from the social media context to the field of organizational behavior by
examining its effects on multiple work-related outcomes among banking
employees.

Practical implications - The findings provide a basis for banks to
pay greater attention to the potential effects of FoMO and to develop
appropriate workplace environments and practices aimed at reducing job
burnout and turnover intention.

Social implications - This study contributes to raising awareness of the

effects of FOMO on employees’ psychological well-being and quality of
work life.
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FOMO VA Y PINH THAY POI CONG VIEC: GOC NHIN MOI
TU TRAI NGHIEM NHAN VIEN NGAN HANG TAI THANH PHO HO CHI MINH

Khuc Pinh Nam!, Duong Thi Thu Thinh!, Trdn Tuin Anh?, Nguyén Thi Binh Minh!
'Truong Pai hoc Nong Lim Thanh phd H6 Chi Minh

*Trudng Pai hoc Hoa Sen
THONG TIN TOM TAT
DOL: Muc dich bai viét - Nghién ctiu nay nhdm kiém dinh mo6 hinh tac dong
10.52932/jfmr.v17i4.1014 cua hién tugng tdm ly “No6i s¢ bi bo 167 (FOMO) trén mang xa hoi dén
i kiét schnghe. flgh}ep, yAdml'lAthay ‘dm cor}g viée, hanh phtic va sy hai long
trong cong viéc ctia nhan vién nganh ngén hang.
07/07/2025 e 1K o ek o A "
NI Thiét ké/phuong phap/cach ti€p can - Nghién ctiu dugc thuc hién theo
gy chap nian: phuong phap hon hdp, gom giai doan dinh tinh so bo d€ hiéu chinh thang
23/10/2025 do thong qua phong van chuyén gia va nhéan vién ngan hang, va giai doan
Ngay ding: dinh lugng véi dii liéu khao sat tii 351 nhéan vién ngan hang tai Thanh pho
25/08/2026 H6 Chi Minh. Dii liéu dugc phan tich biang phuong phap mé hinh ciu
trac binh phuong nho nhat ban phan (PLS-SEM).
Két qua nghién ctiu - Két qua cho thiy, FoMO c6 tac dong tiéu cuc dang
ké dén hanh phuc va sy hai long cong viéc, dong thoi lam gia ting kiét stic
nghé nghiép va y dinh rdi bé cong viéc ctia nhan vién.
Ham y/han ché€ cta nghién citu - Nghién ctiu cung cdp bang ching vé
Tit khéa: tac dong bat 1gi cia FOMO trong moi trudng lam viéc. Tuy nhién, di liéu
: cat ngang va pham vi khao sat tai Thanh phé H6 Chi Minh han ché kha
eI, . nang khai quat hoéa két qua.
Hanh phﬁc Cﬁa nhén Vlén’ Ly A I3 7 4 a2 e o« N <A 7 2 A I [e A
T biém doc dao/dong gop cua bai viét - Nghién ctiu m& rong hiéu biét vé
S hai 1on g trong "~ FoMO tti boi canh mang xa h@i sang hanh vi t6 chiic, dong thoi xem xét cac
cong viée, tfic dong ctia FoOMO dén nhiéu két qua cong viéc ctia nhan vién ngan hang.
Y dinh nghi viéc Y nghia thuc tién - Két qua cung cip co s& d€ cdc ngan hang quan tam
et T i hon dén tac dong ctia FoMO, tui d6 xay dung moi truong lam viéc phu
Thé loai bai viét:

Bai nghién ctiu
Ma JEL:
M12; M54; J53

hgp nham han ché kiét stic va y dinh thay d&i cong viéc.

Y nghia vé khia canh xa hdi - Nghién ctiu goép phdn nang cao nhan thiic
vé anh hudng ctia FOMO d6i véi stic khde tam ly va chét lugng cudc song
cong viéc cua nguoi lao dong.

*Tdc gid lién hé: Email: anhtrantuan804@gmail.com
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1. Giéi thiéu

Cung vé6i xu thé phat trién manh mé cua
cong nghé s6 va su thay déi trong van hoa lam
viéc hién dai, trai nghiém cam xuc va hanh vi
tam ly cta ngudi lao dong ngay cang tré thanh
yéu t6 trong yéu anh hudng dén hiéu qua cong
viéc, cam két t6 chtic va stic khoe tinh than cta
nhan sy. Trong boéi canh do, “ndi sg bi bo 167
(FoMO) n6i lén nhu mot hién tugng tam ly
dang chu y trong linh vuc quan tri nhan sy va
hanh vi t6 chtic. FOMO dugc xem la mét dang
lo au xa hoi hién dai bat nguon tu viéc thuong
xuyén ti€p xdc véi cac ndi dung mang xa hoi,
noi ca nhin dé dang so sanh ban than véi nguoi
khac (Gupta & Sharma, 2021; Elhai va cdng su,
2020). Trong mai trudng cong nghé s6, FoMO
thuong gan lién véi cac hanh vi nhu st dung
mang xa hoi (Oberst va cong su, 2017), st dung
Facebook thuong xuyén (Beyens va cong su,
2016), hoac st dung dién thoai thong minh mot
cach thiéu kiém soat (Elhai va cong sy, 2016).

Nhiéu nghién ctu chi ra rang, viéc két néi
lién tuc nhdm cap nhat thong tin c6 thé dan dén
mat tp trung, gian doan cdng viéc (Salvucci &
Taatgen, 2008), tham chi gay tram cam hodc lo
au kéo dai (Elhai va cdng su, 2021; Wolniewicz
va cong su, 2020). Mdc du mdt s6 nghién ctiu
budc dau da ghi nhan tac dong tiéu cuc cua
FoMO dén sy thoa man trong céng viéc va
hanh phuc cua nhén vién, song khoang trong
16n van con ton tai trong viéc kham pha co ché
tac dong cia FOMO dén kiét stic nghé nghiép
va y dinh thay d6i cong viéc, dic biét trong
moi quan hé ngudgc chiéu véi sy hai long nghé
nghiép va hanh phuc cta nhén vién. FOMO cé
thé lam giam kha nang tap trung, ting ap luc
canh tranh ndi bd va x6i mon cam giac an toan
tam ly, tii d6 anh hudng tiéu cuc dén mic do
hailong va phuclei tinh than (Budnick va cong
su, 2020; Tandon va cong sy, 2021). Khi nhan
vién lién tuc ti€p xuc véi hinh anh hoac thong
tin vé cac co hoi nghé nghiép hdp dan tii mang
xa hoi, ho cé xu huéng so sanh, cam thay bi tut
lai va bat man véi vi thé hién tai. Tinh trang
nay khién FoMO tré thanh mdt yéu t6 tam ly
tiéu cuc, c6 thé dan dén su kiét stic, mat dong
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luc va gia tang y dinh r6i bo t6 chiic (Khapova
va cong su, 2007; Chen & Chen, 2021). Nhiing
biéu hién nay phan dnh qud trinh “rat lui tinh
than”, khi nhén vién van tiép tuc lam viéc vé
mat thé chit nhung khong con gan két hay hai
long véi cong viéce.

Tuy nhién, phan 16n cac nghién ctu hién
nay chu yéu tap trung vao nhom nguoi dung
mang xa hoi, sinh vién hodc ngudi tiéu dung
ndi chung, trong khi bsi canh t6 chiic, dac biét
la nganh ngan hang, van con rét it dugc quan
tam. Nganh ngén hang tai Thanh ph6 H6 Chi
Minh 1a trung tam tai chinh 16n, c6 méi truong
lam viéc 4p luc cao, canh tranh gay git va dang
chiu tdc dong manh mé tii qua trinh chuyén d6i
s0. Thuc t€ cho thay, trong giai doan 2024 dén
2025, nhiéu ngin hang da tién hanh cat giam
nhan sy v6i quy mo 16n: Sacombank gidm 930
nhan sy, VIB giam 495 ngudi, LPBank giam
1.619 nguoi (Minh Nguyét, 2025), trong khi
BIDV ghi nhan mtic cat gidam gan 1.000 nhan
su (Thuy Ha, 2025). Nguyén nhan sau xa clia xu
huéng nay dén tu su thay ddi cong nghé dang
dién ra qua nhanh, dic biét la sy phét trién cta
tri tué nhan tao, ty dong hoa quy trinh, cac hé
thong chatbot va thanh toan dién tu, cung véi
su nodi 1én cha tién ky thuét s6. Nhiing d6i méi
nay da khién nhiéu vi tri truyén théng nhu giao
dich vién, nhan vién chdm séc khach hang hoac
ho trg ky thuat bi thay thé bai cong nghé, lam
thay d6i can ban co cdu lao dong trong nganh.
Song song véi viéc tinh gian, nhiéu ngan hang
nhu VPBank, HDBank va Vietcombank lai
taing manh tuyén dung nhéin sy cong nghé dé
phuc vu chién lugc s6 héa va phat trién san
phdm s6 (Khanh T, 2025). Su thay d6i nhanh
chong, thiéu dong nhat gitia cac bd phén trong
cung mot t6 chiic da tao ra dp luc thich nghilén
cho nhén vién, ddc bi¢t 1a nhiing ngusi khong
c6 chuyén moén cong nghé. Trong bdi canh do,
FoMO ¢6 thé xuit hién nhu mdt phan tGing tAim
ly thit cap khi nhan vién thudng xuyén tiép xuc
v6i thong tin vé cac vi tri méi, ky ndng s6 can
thiét hodc thanh tuu nghé nghiép cta dong
nghiép qua cdc nén tang mang xa hoi ndi bo
va kénh truyén thong s6. Mac du tac dong truc
tiép cia FoMO dén quyét dinh chuyén d6i nghé
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nghiép c6 thé khong 16n bang cac yéu t6 cong
nghé, song cam giac bi tut lai phia sau vé nang
luc, co hoi va vi thé trong t6 chiic van c6 thé
lam gia ting mtic 6 cing thdng, kiét stic nghé
nghiép va y dinh thay d6i cong viéc.

Do d6, nghién ctiu nay huéng dén viéc kham
phd moi quan hé gitta FoMO, kiét stic nghé
nghiép vay dinh thay d6i cong viéc trong bsi canh
dac thu cta nganh ngan hang tai Thanh phé Ho
Chi Minh. Két qua nghién ctiu ky vong sé cung
cdp bang ching thuc tién gitup cic nha quan ly
nhan sy nhan dién sém tac dong cua FoMO, tu
do xay dung chinh sach phtu hgp nham duy tri
dong luc, gan két va stic khoe tinh than ctia nhan
vién trong ky nguyén chuyén déi so.

2. Co s6 ly ludn va M6 hinh nghién ctu
2.1. Ly thuyét bdo ton nguon luc

Ly thuyét bao ton ngudén lyc (COR) cta
Hobfoll (1989) cho rang, cic ca nhan s& htiu cac
nguon luc vé tam ly va thé chat, cac nguon luc
nay c6 thé bi can kiét khi ho phai duong dau véi
nhiing cing thdng trong mdi trudng lam viéc,
anh huong dén hanh vi va hanh phuc cta ho.
Trong boi canh cong viéc hién dai, hién tugng
FoMO c¢6 thé dugc xem nhu mot yéu t6 gay tiéu
hao nguodn lyc tam ly. Khi nhan vién lién tuc
cam thdy ban than dang bd 16 thong tin, co hoi
hay trai nghiém quan trong, ho dé bi phan tan
su chuy, ting ap luc xa hoi va kéo dai trang thai
canh gidc, tit d6 dan dén su kiét stic trong cong
viéc. Tinh trang nay lam suy giam hanh phtc
ca nhan va muc d¢ hai long trong cong viéc,
dong thoi lam tang y dinh thay ddi cong viéc.
Viéc ap dung COR trong nghién ctiu nay giup
ly gidi r6 rang co ché tam ly ma qua d6 FoMO
tac dong tiéu cuc dén trai nghiém cong viéc clia
nhan vién, ti géc d6 mat can bang nguon luc.
2.2. Gid thuyét va Mo hinh nghién ciiu dé xudt

Hién tugng FoMO dugc hiéu la trang thai
tam ly tiéu cuc khi cd nhéan lo sg rang, ngudi khac
dang c6 dugc nhiing trai nghiém hodc co hoi
gid tri ma ban than minh khong cé (Przybylski
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va cong su, 2013). Gan day, FoMO khong chi
dugc quan sat trong doi s6ng ca nhan ma con
thé hién ro trong méi truong nghé nghiép, dic
biét tai cac nganh dich vu c6 ap luc va muc do
canh tranh cao nhu ngan hang (Milyavskaya va
cong sy, 2018; Tandon va cong sy, 2021; Nur
va cong su, 2024; Salvucci & Taatgen, 2008).
Trong nghién ctiu nay, FOMO dugc xac dinh
la ndi sg bi bo 16 cac co hdi nghé nghiép, thong
tin cong viéc va moi quan hé chuyén mon trong
b6i canh lam viéc cia nhén vién ngan hang. Ap
luc nay khién nhén vién cdm théy cing thing va
kho c6 thé tip trung hoan thanh cong viéc hiéu
qua. Nhiéu nghién ctu da chi ra rang, FoMO
go6p phan lam tang muic do kiét stic trong cong
viéc, boi no khién ngudi lao dong lién tuc phai
theo doi, so sanh va cip nhat théng tin, dan dén
su mét moi vé tinh than va thé chat (Shen va
cdng su, 2020; Tugtekin va cong sy, 2020). Tu
do, gia thuyét sau dugc hinh thanh:

Gid thuyét HI: FoOMO c6 moi quan hé ciing
chiéu véi kiét stic trong cong viéc clia nhan vién
ngan hang.

Kiét stic trong cong viéc l1a trang thai kiét stic
vé mit tinh than va thé chit do cing thing va ap
luc cong viéc kéo dai (Charoensukmongkol va
cdng su, 2016; Wu va cong su, 2021). Khi nhan
vién trai qua tinh trang kiét stic trong cong viéc,
ho thudng cam thdy mat dong luc, giam su hai
long véi cong viéc hién tai va giam hiéu qua lam
viéc (Xu & Yang, 2018). Theo ly thuyét COR
(Hobfoll, 1989), khi nhan vién bi kiét stic, cac
ngudn luc tam ly va cam xuc cta ho bi can kiét,
lam giam kha ndng trai nghiém cam xuc tich
cyc va sy thda man trong cong viéc. Trong moi
truong ngan hang von cé ap luc vé thdi gian,
yéu cau chat lugng dich vu cao va tinh canh
tranh khoc liét, méi quan hé nay cang tré nén
r6 nét (Wu va cong su, 2021). Cac nghién ctiu
trudc day da cho thdy, c6 mot moi quan hé tiéu
cuic ro rét gitia kiét stic trong cong viéc va sy hai
long trong cong viéc (Tarcan va cdng su, 2017;
Wang va cong su, 2020). Do do, trong boi canh
nhan vién ngan hang thuong phai chiu nhiéu
ap luc, viéc gia tang kiét stic trong cong viéc sé
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lam giam dang k& mdc do hai long trong cong
viéc ctia ho. Tt nhiing lap luan trén, nghién ctiu
dé xuat gia thuyét sau:

Gid thuyét H2: Kiét stc trong cong viéc cd
moi quan hé ngugc chiéu véi su hai long nhan
vién ctia nhan vién ngan hang.

Hanh phtc ctia nhan vién dugc dinh nghia
la trang thai cdm nhan tich cuc vé cong viéc,
bao gom su thoa man trong cong viéc, cam xic
tich cuc, va muc d) can bang gitia cong viéc va
cudc song (Warr, 2006). Nhiéu nghién ctiu da
cho thdy ring, hanh phuc ctia nhan vién c6 vai
trd quan trong trong viéc ning cao hiéu sudt
lam viéc va su sdng tao trong t6 chuc (Slatten,
2011; Al-Shami va cong su, 2023; Gillet va cong
su, 2011; Zakaria va cdng sy, 2014). Tuy nhién,
khi nhan vién bi anh huéng bai FoMO, ap luc
va su lo lang lién tuc vé viéc khong dugc cap
nhat thong tin hoac bo 16 co hdi c6 thé lam suy
giam trang thai hanh phuic va stc khoe tam
ly cua ho (Reimann va cong sy, 2023; Bodhi,
2024). Mitic d6 FoMO cao c6 thé dan dén kiét
stic trong cong viéc (Budnick va cong su, 2020),
qua tai cong viéc (Hosgor va cong su, 2021), gy
anh hudng tiéu cuc dén stic khoe tinh thin va
muc do hanh phuc cht quan (Beyens va cong
su, 2016). Tu dé cho thay, FOMO khién nhén
vién kho duy tri sy cin bing cam xtc va tinh
than tich cyc gay anh hudng tiéu cuc dén hanh
phuc ctia nhéan vién.

Gid thuyét H3: FoMO c6 mdi quan hé ngugc
chiéu v6i hanh phtc cia nhén vién ngan hang.

Trong béi canh moi truong lam viéc ngay
cang nang dong va canh tranh, hanh phuc ctaa
nhan vién dang trd thanh mot trong nhiing yéu
t0 cot 161 quyét dinh su bén viing cua td chuc.
Hanh phtc ctia nhan vién khong chi danh hudng
dén stic khoe tong thé cia nhan vién ma con
c6 vai tro quan trong trong viéc nang cao sy
hai long trong cong viéc (Wieneke va cong su,
2019). Khi nhéan vién cam th4y khde manh vé
mdt tinh than va thé chét, ho thudng c6 thai do
tich cuc hon véi cong viéc, tang cudng su cam
két va dong luc lam viéc. Nghién ctiu ctia Slemp
va Vella-Brodrick (2014) chi ra rang, phuc lgi
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nhdn vién goép phan lam tang muc do hai long
ctia nhan vién doi véi cong viée, tii do cai thién
hiéu qua lam viéc va gidm ty 1é nghi viéc. Do
vay, gia thuyét sau day dugc hinh thanh:

Gid thuyét H4: Hanh phuc ctia nhén vién cé
moi quan hé cung chiéu véi sy hai long nhan
vién ctia nhan vién ngan hang.

Hanh phic trong cong viéc dugc xem la yéu
to cot 16i gitp nhéan vién duy tri dong luc, nang
cao hiéu sudt va gan bé lau dai véi td chic. Khi
cam thdy hanh phuc, nhan vién thuong c6 thai
do tich cuc hon déi véi cong viée, dé thich ting
v6i ap luc va it cé xu huéng tim kiém co hoi nghé
nghiép khac. Ngugc lai, y dinh thay d6i cong viéc
thudng xudt hién khi nhan vién khong hai long
v6i moi truong lam viéc hodc phai chiu ap luc
nghé nghiép kéo dai (Harju va cong su, 2021).
Trong boi canh do, hanh phuc dong vai tré nhu
mot co ché cin bang tdm ly, gitip nhan vién duy
tri trang thai 6n dinh v€ tinh thén, tit d6 giam
thiéu y dinh roi bo t6 chiic (Seppald va cdng su,
2020). Khi dat dugc muc dé hanh phuc va stic
khoe tam ly tich cuc, ho c6 xu huéng gan bo hon
vGi cong viéc va gidm dang ké nguy co nghi viéc.
T do, gia thuyét sau dugc hinh thanh:

Gid thuyét H5: Hanh phuc ctia nhén vién cé
moi quan hé ngugc chiéu véi y dinh thay déi
cong viéc cua nhan vién ngan hang.

Su hai long trong cong viéc dugc xem la
yéu t6 quan trong nhat anh hudéng dén y dinh
tiép tuc gan bo véi té chiic (Chadi & Hetschko,
2018). Khi nhan vién cam thay hai long, ho sé
c6 dong luc lam viéc cao, tang su trung thanh
v6i t6 chiic va it ¢6 y dinh chuyén do6i cong
viéc sang ngan hang khac hodc nganh nghé
khac (Garg va cong sy, 2018; Judge va cdng su,
2017). Ngugc lai, sy khong hai long c6 thé dan
dén stress, giam nang sudt va tang kha nang roi
bd cong viéc, gay ton that cho t6 chiic vé chi phi
dao tao va thay thé nhéan vién. Do d9, gia thuyét
sau ddy dugc hinh thanh:

Gid thuyét H6: Sy hai long nhan vién c6 méi
quan hé ngugc chiéu véi y dinh thay d6i cong
viéc cia nhdn vién ngan hang.
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Hl+

H2(-)

Kiét stic trong
cong viéc (JB)

Hanh phuic cia nhan
vién (EW)

S8 97 (Tap 17, Ky 4) - Thang 08 Nam 2026

Sw hai long trong
cong viéc (JS)

Y dinh nghi vidc (ICJ)

Hinh 1. M6 hinh nghién ctiu dé xuat

3. Phuong phap nghién ctiu

Nghién ctiu dugc trién khai theo hai giai
doan: (1) nghién ctu dinh tinh va (2) nghién
ctu dinh lugng.

O giai doan dinh tinh, nhém nghién ctiu
thuc hién phéng van ban cdu tric véi 5 chuyén
gia va 8 nhan vién dang lam viéc tai cac ngan
hang & Thanh phé H6 Chi Minh. Muc dich cua
hoat dong nay nham danh gia va hiéu chinh sy
pht hop ctia cac thang do ké thiia vé médt ngon
ngii, ndi dung va ngiti canh van héa Viét Nam.
Duya trén phan hoi thu dugc, nhom nghién ctiu
hiéu chinh, b8 sung va lugc bd mot s6 phat biéu
dé dam bao tinh dé hiéu, rd6 nghia va phu hgp
v6i bdi canh nghién ctiu. Bang cau hoi sau hiéu
chinh dugc kiém tra so bo thong qua khao sat
thtt v6i 30 nhén vién ngan hang. Két qua kiém
dinh d¢ tin cay ban dau (Cronbach’s Alpha >
0,7) cho thdy, cac thang do dat yéu céu, tii d6
hoan thién bang hoéi chinh thtc cho giai doan
dinh lugng.

Trong giai doan dinh lugng, nghién ctu st
dung phuong phap 14y mau thuén tién dé thu
thap di liéu. Doi tugng khao sat la nhan vién tu
18 tudi trd 1én dang lam viéc tai cdc ngan hang
trén dia ban Thanh ph6é H6 Chi Minh trong

khoang thoi gian ti thang 02/2025 dén thang
04/2025. Bang cau hoi dugc phat hanh truc
tuyén thong qua Google Forms, c¢6 su ho trg ti
phong nhan sy cac ngan hang trong viéc phan
phoi dén nguai tra 16i. Téng cong 400 phiéu
khao sat dugc thu vé, sau qua trinh lam sach di
liéu (loai bo cac ban tra 16i khong hgp 1¢ hodc
danh cuing mot mtc diém cho tit ca cau hai),
nghién ctu thu dugc 351 bang tra 16i hop 1¢ su
dung cho phan tich tiép theo.

bic diém mau khao sat phan anh tuong doi
rd ciu trac lyc lugng lao dong trong nganh
ngan hang: ni gi6i chiém 68,38%, cao hon nam
(31,62%), phu hgp véi xu huéng lao dong ni
chiém ty 1¢ cao trong linh vuc dich vu tai chinh
- ngan hang. Nhom tudi 25-34 chiém ty 1¢ 16n
nhit (46,15%), tiép dén la 35-44 tudi (24,79%),
trong khi nhom trén 45 tudi chiém ty 1é nho cho
thdy, mau nghién ctu tip trung cht yéu & luc
lugng lao dong tré va trung nién. V€ trinh do
hoc vén, c6 dén 76,07% ngudi tham gia c6 bing
dai hoc, phan anh trinh d¢ chuyén mon cao
cua doi tugng khao sat. Tinh trang hon nhan
phan bd kha cén bang, véi 53,56% doc than va
46,44% da két hon (xem chi tiét tai Phu luc 1).
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Tat ca cac bién trong moé hinh dugc do ludng
bang thang do Likert 5 mtic d6 (tt 1 - Hoan toan
khong dong y dén 5 - Hoan toan dong y). Cac
thang do dugc diéu chinh va kiém dinh qua giai
doan dinh tinh dé dam bao d6 phu hgp vé ngii
canh va ngon ngi (xem chi tiét tai Phu luc 2).

Cu6i cung, nghién ctu st dung phuong
phap mo hinh cau truc binh phuong nhé nhat
ban phan (PLS-SEM) véi phan mém SmartPLS
3 dé€ kiém dinh d6 tin cdy, gia tri hoi tu, gia tri
phan biét ctia thang do va kiém dinh cac gia
thuyét nghién ctu.

4. Két qua nghién ctiu va thao luin
4.1. Kiém dinh mo hinh do luong

Hé s6 tai ngoai (outer loading): dung dé
danh gia chat lugng bién quan sat, day la chi s6
thé€ hién mtic d¢ lién két gitia bién quan sat véi
bién tiém 4n. Mot bién quan st néu nhu c6 hé
sO tai ngoai (outer loading) thap nhung hé s6
tai ngoai cua cac bién quan sat con lai rat cao
thi AVE van dat ngudng 0,5. Do d6 trude khi
danh gia AVE, tién hanh tiing budc danh gia
chét lugng bién quan sat va danh gia do tin cay
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thang do trudc khi thuc hién loai bo nhiing bién
khong c6 y nghia. Theo Hair va cong su (2020),
cac bién quan sat c6 gia tri ti 0,6 sé dugc gitt
lai trong mo6 hinh (day la nguéng dugc chap
nhan trong boi canh nghién ctiu méi. Sau khi
chung t6i loai bd cac bién FO2, B3, JB5, JB9 va
JS2 ra khoi mo hinh vi két qua phan tich khong
dat ngudng. Két qua phan tich sau khi loai bién
(xem chi tiét tai Phu luc 3) cho thdy, tat ca cac
bién quan sat con lai déu dugc git lai do c6 hé
s0 tai ngoai > 0,6.

Phan tich cho thdy, mo hinh dat d¢ tin cay
cao véi cac chi sé6 CR va Cronbach’s Alpha vugt
mtic 0,7 va gia tri AVE 16n hon 0,5 pht hgp véi
tiéu chi danh gia chat lugng thang do (Hair va
cong su, 2017). Két qua (xem chi tiét tai Phu luc
4) cho thay, gia tri HTMT déu < 0,9. Diéu nay
chiing té su phan biét gitia cac bién quan sat
(Henseler va cdng su, 2015).

4.2. Kiém dinh cdc gid thuyét ciia nghién ciiu

D€ kiém dinh cac gid thuyét ctia nghién
ctiu, nghién ctiu da thyc hién phuong phap
Bootstrapping (N = 5,000) trong phan mém
Smart PLS, v6i ¢& mau ban d4u la 351.

Bang 1. Két qua kiém dinh cac gia thuyét

Gia thuyét Hé s6 chudn héa D¢ léch chudn  Gid trip Két luan

H1 FO —JB 0,713 0,029 0,000 Chép nhéan
H2 JB—]S -0,510 0,047 0,000 Chép nhéan
H3 FO — EW -0,575 0,055 0,000 Chép nhén
H4 EW — ]S 0,335 0,041 0,000 Chép nhan
H5 EW — IC] -0,310 0,054 0,000 Chép nhéan
Heo JS — ICJ -0,471 0,062 0,000 Chap nhéan

Két qua trinh bay tai Bang 1 cho thdy, cac
gia tri p clia cdc méi quan hé déu dugc ho trg

v6i muc y nghia 99,9%, qua d6 cung cdp bang
chiing thong ké d€ chdp nhén cac gia thuyét.
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4.3. Thao ludgn

Nghién ctiu nay gép phan mé rong pham vi
ung dung ctia khdi niém FoMO, von chu yéu
dugc khai thac trong linh vyc tam ly hoc va
truyén thong, sang bdi canh té chic va quan
tri nguén nhén lyc tai Viét Nam. Viéc chuyén
huéng nghién ctiu FoMO tu doi séng ca nhan
sang hanh vi t6 chiic khong chi mang y nghia
ly thuyét ma con phan anh ré nét sy giao thoa
gitia cong nghé so, doi song truc tuyén va tdm
1y nghé nghiép trong thoi ky chuyén déi s6. Béc
biét, trong nganh tai chinh - ngén hang, noi
ddc trung béi ap luc cao va yéu cau thich ting
nhanh v6i cong nghé, viéc nhén dién va hiéu ro
tac dong ctia FOMO la co s& quan trong dé phat
trién chién lugc nhan sy phu hgp. Pay la dong
gép mdi, khang dinh gid tri cha nghién ctiu
lién nganh trong viéc ly gidi cac van dé quan
tri duong dai. Trén co s& do, nghién ctu da xay
dung mo hinh ly thuyét tich hgp, két noi gitia
bién tam ly thé hé méi (FoMO) véi cac yéu to
truyén thong trong hanh vi t6 chtic nhu kiét stic
trong cong viéc, hanh phuc va su hai long nghé
nghiép. M6 hinh nay cung cdp mot ling kinh
méi, dong vai tro cau ndi gitia tam ly hoc ting

dung va quan tri nhan sy, qua d6 mé rong nén
tang ly luan cho cac nghién ctiu vé tac dong ctia
doi song s6 dén hanh vi nghé nghiép.

Két qua thuc nghiém cho thdy, FoOMO c6
tac dong tiéu cuc dén stic khoe tdm ly cia nhan
vién, thé hién qua viéc gia ting kiét stc (HI1)
va suy giam hanh phuc (H3), tuong dong véi
cac phat hién ctia Oberst va cong su (2017) va
Beyens va cdng su (2016). Kiét stic trong cong
viéc lam giam sy hai long nghé nghiép (H2),
trong khi hanh phuc lai dong vai tro bao vé,
giup tang cuong hai long (H4) va giam y dinh
nghi viéc (H5). Phat hién nay phu hgp véi
khung ly thuyét tam ly tich cuc cta Slemp va
Vella Brodrick (2014), nhan manh tam quan
trong cta trang thai hanh phuc trong viéc duy
tri cam két t6 chuic. Cudi cling, su hai long cong
viéc dugc xac nhén la yéu t6 then chét han ché
y dinh rdi bo t6 chiic (H6), phu hgp véi két ludn
cua Judge va cong su (2017) rang, nhén vién hai
long thudng c6 xu hudng gan bo lau dai.

Mot diém déng chi y la nghién ctiu nay dugc
thuc hién tai Viét Nam, b6i cdanh ma hau hét
cac nghién ctiu FOMO trudc day con bd ngd.
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Trong mot nén kinh t€ dang s6 héa manh mé
nhu Viét Nam, ddc biét trong nganh tai chinh -
ngan hang, viéc kiém dinh mo hinh nay khong
chi b6 sung bang chiing thuc nghiém c6 tinh
bdi canh hda, ma con gitp hoan thién ly thuyét
vé FoMO trong moi trudng lam viéc tai cac nén
kinh t&€ dang phat trién.

Ngoai ra, nghién ctiu cling phat hién vai tro
trung gian cua ba bién tam ly gom kiét stic nghé
nghiép, hanh phuc va su hai long trong cong
viéc trong mdi quan hé gitta FOMO va y dinh
nghi viéc. Két qua nay gop phan giai thich co
ché tac dong gian ti€p ctia FoMO, thay vi chi
duing lai & moi quan hé truc ti€p nhu cac nghién
ctu trude. Dya trén ly thuyét COR, nghién ctiu
da lam r6 qua trinh tiéu hao ngudn lyc ca nhan
do FoMO gay ra, dong thoi nhdan manh vai tro
cta hanh phuc va hai long trong viéc bao vé
nguoén lyc va duy tri 6n dinh tam ly.

Nhin chung, két qua nghién ctiu khong chi
md& rdng ung dung cta ly thuyét COR trong
moi truong t6 chiic hién dai ma con goi md
huéng tiép can lién nganh mdi, noi cong nghé,
tam ly cd nhan va hiéu qua t6 chilic ngay cang
dan xen va dinh hinh céch thtic con nguoi lam
viéc trong ky nguyén so6.

5. Két luan va ham y quan tri

Nghién ctu dugc thuc hién nhim lam ro6
moi quan hé¢ gitta FOMO dén sy kiét stic, hanh
phc, su hai long va y dinh thay d6i cong viéc
cta nhan vién tai cac ngan hang trén dia ban
Thanh ph6é H6 Chi Minh. Dya trén ly thuyét
bao ton ngudn luc va cac nghién ctu lién quan
chung to6i da dé xuit mo hinh bao gom sau gia
thuyét. Di liéu dugc thu thap thong qua mot
cudc khao sat truc tiép véi 351 ngudi tra 161 va
dugc phan tich thong qua phdn mém SmartPLS
3. Két qua phan tich m6 hinh SEM xac nhan
rang, FoMO la mot tac nhén tiéu cuc dén stic
khoe tinh than, y dinh luan chuyén cong viéc
cua nhan vién. Cac doanh nghiép can nhin
nhan va cha dong x4y dung cac chinh sach ho
trg stic khoe tinh than, xay dung moi truong
lam viéc tich cuc va khuyén khich sy can bang
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gitia cong viéc va cudc séng ca nhén ctia nhan
vién. Viéc diéu chinh nay gitp gép phan nang
cao muc do hanh phuc va su hai long trong
cong viéc ctia nhan vién, duy tri nguén nhan
luc chat lugng va gidm ty 1¢ nghi viéc. Tu do
gitp doanh nghiép van hanh t6 chiic hiéu qua
va giam chi phi dao tao nhan sy mdéi.

Nghién ctiu nay mang lai nhiéu ham y thuc
tién quan trong cho cac nha quan ly ngan hang,
chuyén vién nhéan sy va nha hoach dinh chinh
sach trong bdi canh chuyén daéi s6 dang dién ra
sau rong, lam thay déi c4u truc t6 chtic, phuong
thtic lam viéc va dong luc nghé nghiép trong
nganh ngin hang. Cu thé:

Thit nhdt, két qua nghién ctiu cho thdy, can
thiét phai xay dung cac chuong trinh quan tri
hanh vi s6 trong noi bo ngan hang nham diéu
tiét viéc st dung cong nghé, dac biét trong
moi truong lam viéc ap luc cao va doi hdi két
ndi lién tuc nhu cac khdéi van hanh, giao dich
va cham soc khach hang. FOMO c6 thé khién
nhan vién duy tri trang thai “luon truc tuyén”,
thuong xuyén kiém tra tin nhan hodc email
ngoai gio lam viéc, tit d6 gay ra cing thing, kiét
stic va gidm hiéu qua céng viéc. Cac ngan hang
can trién khai cac chinh sach “ngat két noi ky
thudt s6” vao ngoai gio, khuyén khich van hoa
ton trong ranh gidi cd nhan, dong thoi té chiic
cac chuong trinh tu van tdm ly hodc dao tao
quan ly cing thdng cho nhén vién tuyén dau.
Day khong chi 1a bién phap bdo vé stic khoe
tinh than ma con la chién lugc quan tri rui ro
nhéan sy hiéu qua trong moi truong lam viéc
cudng do cao.

Thit hai, viéc xac dinh vai tro trung gian ctia
hanh phuc nhén vién trong moi quan hé gitia
FoMO va két qua cong viéc goi mé dinh huéng
mdi cho cac chinh sich nhén sy trong ngan
hang. Thay vi tap trung don thudn vao nang suat
hodc chi tiéu kinh doanh, cac nha quan ly nén
coi hanh phuic nhén vién 1a mét chi bao chién
lugc phan anh su 6n dinh va gan bé lau dai. biéu
nay ddc biét phu hgp véi cac ngan hang dang
chuyén dich sang mé hinh lam viéc két hgp hoidc
ap dung cong nghé s6 trong quan tri khach hang.
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Cac chinh sach nhu gi¢ lam linh hoat, chuong
trinh khen thudéng phi tai chinh, co hoi phat
trién nghé nghiép rd rang va moi trudng lam viéc
an toan vé mdt tam ly c6 thé€ giap tang cdm nhan
hanh phtc, tii d6 thuc ddy hiéu sudt va giam
thiéu tinh trang kiét stic nghé nghiép.

Thit ba, m6i quan hé tiéu cuc gitia sy hailong
trong cong viéc va y dinh nghi viéc dugc chiing
minh trong nghién ctiu la co s& thyc nghiém
quan trong giup cac ngan hang dinh hinh chién
lugc giti chdn nhan sy trong giai doan canh
tranh nhan luc gay gat. Cac ngan hang can dau
tu nhiéu hon vao hé théng phuc lgi tong thé,
co ché phan hoi ndi bo va cac chuong trinh gan
két nhéin vién nhim tang muc d6 hai long va
cam két t6 chiic. Quan tri tot cac tac dong tdm
ly tiéu cuc ctia FOMO khong chi giap giam ty 1¢
nghi viéc ty nguyén ma con cai thién hinh anh
ngan hang nhu mdt noi lam viéc lanh manh va
bén viing.

Tuy vay, nghién ctu khong thé tranh khoi
con ton tai nhiing mat han ché nhu sau:

Thii nhdt, mau nghién ctiu cht yéu la nhan
vién dang lam viéc tai cdc ngan hang trén dia
ban Thanh phé H6 Chi Minh, do dé khong
tranh khoi nhiing han ché vé tinh dai dién. Cac
nghién cdu tiép theo cé thé khic phuc bang
cach thuc hién cac nghién ctiu lap, mé rong va

Tai liéu tham khao
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phan tich tai cac thi truong méi khac nhau dé
mang lai nhiing két luén c6 gia tri hon.

Thit hai, nghién ctu nay chi tiép can phan
tich & goc do ca nhan, cac nghién ctiu tiép theo
c6 thé tiép tuc nghién ctiu & goc do cao hon nhu
nhém (Team Level).

Cudi cting, nghién ctu hién tai chua kiém
soat hodc dua vao mo hinh cac bién trung gian
va diéu tiét khac c6 thé anh hudng dén moi
quan hé gitta FOMO va cac két qua codng viéc.
Cac nghién ctiu trong tuong lai c6 thé xay dung
thém cac bién diéu tiét hoac trung gian nhu:
phong cach lanh dao chuyén quyén, trao déi
lanh dao - nhan vién, bat an trong cong viéc,...
délam ro hon co ché tic dong ctia FOMO.

Bao cao tai trg

Nghién ctiu nay khong nhan dugc bat ky
khoan tai trg cu thé nao.

Tinh kha dung cua dii liéu

Dii liéu sé dugc cung cip khi c6 yéu cau hgp
ly (gtii email cho tac gia lién hé).
Tuyén bo vé sti dung Al

Tac gia tuyén bd khong st dung bat ky cong

cu Al tao sinh nao trong qua trinh thuc hi¢n
nghién ctiu va soan thao bai bao nay.

Al-Shami, S. A., Mamun, A. A., Rashid, N., & Cheong, C. B. (2023). Happiness at workplace on innovative
work behaviour and organisation citizenship behaviour through moderating effect of innovative
behaviour. Heliyon, 9(5), e15614. https://doi.org/10.1016/j.heliyon.2023.e15614

Beyens, I, Frison, E., & Eggermont, S. (2016). “I don’t want to miss a thing”: Adolescents’ fear of missing out
and its relationship to adolescents’ social needs, Facebook use, and Facebook related stress. Computers
in Human Behavior, 64, 1-8. https://doi.org/10.1016/j.chb.2016.05.083

Bodhi, R. (2024). How does enterprise social media use affect employees’ psychological well-being and
innovative work performance? Findings from hybrid approaches. Information Technology and People.

https://doi.org/10.1108/itp-02-2023-0195

Budnick, C. J., Rogers, A. P., & Barber, L. K. (2020). The fear of missing out at work: Examining costs and
benefits to employee health and motivation. Computers in Human Behavior, 104, 106161. https://doi.

org/10.1016/j.chb.2019.106161

Chadi, A., & Hetschko, C. (2018). The magic of the new: How job changes affect job satisfaction. Journal of
Economics & Management Strategy, 27(1), 23-39. https://doi.org/10.1111/jems.12217

108


https://doi.org/10.1016/j.heliyon.2023.e15614
https://doi.org/10.1111/jems.12217

Tap chi Nghién ctiu Tai chinh - Marketing S6 97 (Tap 17, Ky 4) — Thang 08 Nam 2026

Charoensukmongkol, P., Mogbel, M., & Gutierrez-Wirsching, S. (2016). The role of coworker and supervisor
support on job burnout and job satisfaction. Journal of Advances in Management Research, 13(1).
https://doi.org/10.1108/JAMR-06-2014-0037

Chen, C., & Chen, M. (2021). Well-being and career change intention: COVID-19’s impact on unemployed
and furloughed hospitality workers. International Journal of Contemporary Hospitality Management,
33(8), 2500-2520. https://doi.org/10.1108/ijchm-07-2020-0759

Elhai, J. D., Levine, J. C., Dvorak, R. D., & Hall, B. J. (2016). Fear of missing out, need for touch, anxiety and
depression are related to problematic smartphone use. Computers in Human Behavior, 63, 509-516.
https://doi.org/10.1016/j.chb.2016.05.079

Elhai, J. D., McKay, D., Yang, H., Minaya, C., Montag, C., & Asmundson, G. ]. G. (2021). Health anxiety
related to problematic smartphone use and gaming disorder severity during COVID -19: Fear of
missing out as a mediator. Human Behavior and Emerging Technologies, 3(1), 137-146. https://doi.
org/10.1002/hbe2.227

Elhai,].D., Yang, H., & Montag, C. (2020). Fear of missing out (FOMO): Overview, theoretical underpinnings,
and literature review on relations with severity of negative affectivity and problematic technology use.
Brazilian Journal of Psychiatry, 43(2), 203-209. https://doi.org/10.1590/1516-4446-2020-0870

Garg, K., Dar, I. A,, & Mishra, M. (2018). Job satisfaction and work engagement: A study using Private
sector bank managers. Advances in Developing Human Resources, 20(1), 58-71. https://doi.
org/10.1177/1523422317742987

Gillet, N., Fouquereau, E., Forest, J., Brunault, P., & Colombat, P. (2011). The impact of organizational
factors on psychological needs and their relations with well-being. Journal of Business and Psychology,
27(4), 437-450. https://doi.org/10.1007/s10869-011-9253-2

Gupta, M., & Sharma, A. (2021). Fear of missing out: A brief overview of origin, theoretical underpinnings
and relationship with mental health. World Journal of Clinical Cases, 9(19), 4881-4889. https://doi.
org/10.12998/wjcc.v9.i119.4881

Hair, J. F., Howard, M. C., & Nitzl, C. (2020). Assessing measurement model quality in PLS-SEM using
confirmatory composite analysis. Journal of Business Research, 109,101-110. https://doi.org/10.1016/j.
jbusres.2019.11.069

Hair, J.F., Hult, GTM, Ringle, C., & Sarstedt, M. (2017). A primer on Partial Least Squares Structural Equation
Modeling (PLS-SEM) (2nd ed.). https://www.researchgate.net/publication/354331182

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and how to report the results of
PLS-SEM. European Business Review, 31(1), 2-24. https://doi.org/10.1108/ebr-11-2018-0203

Harju, L. K., Kaltiainen, J., & Hakanen, J. J. (2021). The double-edged sword of job crafting: The effects of job
crafting on changes in job demands and employee well-being. Human Resource Management, 60(6),
953-968. https://doi.org/10.1002/hrm.22054

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing discriminant validity in
variance-based structural equation modeling. Journal of the Academy of Marketing Science, 43(1),
115-135. https://doi.org/10.1007/s11747-014-0403-8

Hobfoll, S. E. (1989). Conservation of resources: A new attempt at conceptualizing stress. American
Psychologist, 44(3), 513-524. https://doi.org/10.1037/0003-066x.44.3.513

Hosgor, H., Coskun, F., Caliskan, F., & Hosgor, D. G. (2021). Relationship between nomophobia, fear of
missing out, and perceived work overload in nurses in Turkey. Perspectives in Psychiatric Care, 57(3),
1026-1033. https://doi.org/10.1111/ppc.12653

Judge, T. A., Weiss, H. M., Kammeyer-Mueller, J. D., & Hulin, C. L. (2017). Job attitudes, job satisfaction,
and job affect: A century of continuity and of change. Journal of Applied Psychology, 102(3), 356-374.
https://doi.org/10.1037/apl0000181

Khapova, S. N., Arthur, M. B., Wilderom, C. P., & Svensson, J. S. (2007). Professional identity as the
key to career change intention. Career Development International, 12(7), 584-595. https://doi.
org/10.1108/13620430710834378

Khénh T (2025). Nhan sy ngan hang bién dong: Noi cat gidm nghin ngudi, chd tang cuong tuyén dung.
Access date 12/02/2025, from https://vcci.com.vn/tin-tuc/nhan-su-ngan-hang-bien-dong-noi-cat-
giam-nghin-nguoi-cho-tang-cuong-tuyen-dung

109


https://doi.org/10.1016/j.jbusres.2019.11.069
https://doi.org/10.1016/j.jbusres.2019.11.069
https://doi.org/10.1108/13620430710834378
https://doi.org/10.1108/13620430710834378
https://vcci.com.vn/tin-tuc/nhan-su-ngan-hang-bien-dong-noi-cat-giam-nghin-nguoi-cho-tang-cuong-tuyen-dung
https://vcci.com.vn/tin-tuc/nhan-su-ngan-hang-bien-dong-noi-cat-giam-nghin-nguoi-cho-tang-cuong-tuyen-dung

Tap chi Nghién ctiu Tai chinh - Marketing S6 97 (Tap 17, Ky 4) — Thang 08 Nam 2026

Milyavskaya, M., Saffran, M., Hope, N., & Koestner, R. (2018). Fear of missing out: prevalence, dynamics,
and consequences of experiencing FOMO. Motivation and Emotion, 42(5), 725-737. https://doi.
org/10.1007/s11031-018-9683-5

Minh Nguyét (2025). Nhiéu ngin hang tiép tuc cat gidm nhan su trong quy ddu ndam. Access date
06/05/2025, from https://vietnambiz.vn/nhieu-ngan-hang-tiep-tuc-cat-giam-nhan-su-trong-quy-
dau-nam-2025561222228 htm

Nur, M. F., Suhartini, E., Indriyani, E., & Effendi, A. (2024). The impact of self-satisfaction and distraction
on Kalla Inti Karsa employees’ performance with FoMO moderation. Assets: Jurnal Ekonomi,
Manajemen dan Akuntansi, 14(2), 264-283. https://doi.org/10.24252/assets.v14i2.49166

Oberst, U., Wegmann, E., Stodt, B., Brand, M., & Chamarro, A. (2017). Negative consequences from heavy
social networking in adolescents: The mediating role of fear of missing out. Journal of Adolescence,
55(1), 51-60. https://doi.org/10.1016/j.adolescence.2016.12.008

Przybylski, A. K., Murayama, K., DeHaan, C. R., & Gladwell, V. (2013). Motivational, emotional, and
behavioral correlates of fear of missing out. Computers in Human Behavior, 29(4), 1841-1848. https://
doi.org/10.1016/j.chb.2013.02.014

Reimann, L., Binnewies, C., Ozimek, P., & Loose, S. (2023). I do not want to miss a thing! Consequences
of employees’ workplace fear of missing out for ICT use, Well-Being, and recovery experiences.
Behavioral Sciences, 14(1), 8. https://doi.org/10.3390/bs14010008

Salvucci, D.D., & Taatgen, N. A. (2008). Threaded cognition: An integrated theory of concurrent multitasking.
Psychological Review, 115(1), 101-130. https://doi.org/10.1037/0033-295x.115.1.101

Seppild, P., Harju, L., & Hakanen, J. J. (2020). Interactions of Approach and Avoidance Job Crafting and
Work Engagement: A Comparison between Employees Affected and Not Affected by Organizational
Changes. International Journal of Environmental Research and Public Health, 17(23), 9084. https://
doi.org/10.3390/ijerph17239084

Shen, Y., Zhang, S., & Xin, T. (2020). Extrinsic academic motivation and social media fatigue: Fear of missing
out and problematic social media use as mediators. Current Psychology, 41(10), 7125-7131. https://
doi.org/10.1007/s12144-020-01219-9

Slatten, T. (2011). Antecedents and effects of employees’ feelings of joy on employees’ innovative
behaviour. International Journal of Quality and Service Sciences, 3(1), 93-109. https://doi.
org/10.1108/17566691111115108

Slemp, G. R, & Vella-Brodrick, D. A. (2014). Optimising employee mental health: The relationship between
intrinsic need satisfaction, job crafting, and Employee Well-Being. Journal of Happiness Studies,
15(4), 957-977. https://doi.org/10.1007/s10902-013-9458-3

Tandon, A., Dhir, A., Islam, N., Talwar, S., & Méantymaéki, M. (2021). Psychological and behavioral outcomes
of social media-induced fear of missing out at the workplace. Journal of Business Research, 136, 186—
197. https://doi.org/10.1016/j.jbusres.2021.07.036

Tarcan, G. Y., Tarcan, M., & Top, M. (2017). An analysis of relationship between burnout and job satisfaction
among emergency health professionals. Total Quality Management & Business Excellence, 28(11-12),
1339-1356. https://doi.org/10.1080/14783363.2016.1141659

Thuy Ha (2025). Nhdn sy nganh ngan hang bién dong manh truéc lan song chuyén doi s6. Access date
26/02/2025, from https://www.vietnamplus.vn/nhan-su-nganh-ngan-hang-bien-dong-manh-truoc-
lan-song-chuyen-doi-so-post1014495.vnp

Tugtekin, U., Tugtekin, E. B., Kurt, A. A., & Demir, K. (2020). Associations between fear of missing out,
problematic smartphone use, and social networking services fatigue among young adults. Social
Media + Society, 6(4). https://doi.org/10.1177/2056305120963760

Wang, P., Chu, P., Wang, J., Pan, R, Sun, Y., Yan, M., Jiao, L., Zhan, X., & Zhang, D. (2020). Association
between job stress and organizational commitment in three types of Chinese university teachers:
mediating effects of job burnout and job satisfaction. Frontiers in Psychology, 11. https://doi.
org/10.3389/fpsyg.2020.576768

Warr, P. (2006). Differential activation of judgments in employee well-being. Journal of Occupational and
Organizational Psychology, 79(2), 225-244. https://doi.org/10.1348/096317905x52652

110


https://doi.org/10.1007/s11031-018-9683-5
https://doi.org/10.1007/s11031-018-9683-5
https://vietnambiz.vn/nhieu-ngan-hang-tiep-tuc-cat-giam-nhan-su-trong-quy-dau-nam-2025561222228.htm
https://vietnambiz.vn/nhieu-ngan-hang-tiep-tuc-cat-giam-nhan-su-trong-quy-dau-nam-2025561222228.htm
https://doi.org/10.3390/bs14010008
https://doi.org/10.1080/14783363.2016.1141659
https://www.vietnamplus.vn/nhan-su-nganh-ngan-hang-bien-dong-manh-truoc-lan-song-chuyen-doi-so-post1014495.vnp
https://www.vietnamplus.vn/nhan-su-nganh-ngan-hang-bien-dong-manh-truoc-lan-song-chuyen-doi-so-post1014495.vnp

Tap chi Nghién ctiu Tai chinh - Marketing S6 97 (Tap 17, Ky 4) — Thang 08 Nam 2026

Wieneke, K. C., Egginton, J. S., Jenkins, S. M., Kruse, G. C., Lopez-Jimenez, F., Mungo, M. M., Riley, B. A,,
& Limburg, P. J. (2019). Well-Being Champion impact on employee engagement, staff satisfaction,
and employee Well-Being. Mayo Clinic Proceedings Innovations Quality & Outcomes, 3(2), 106-115.
https://doi.org/10.1016/j.mayocpiqo.2019.04.001

Wolniewicz, C. A., Rozgonjuk, D., & Elhai, J. D. (2020). Boredom proneness and fear of missing out mediate
relations between depression and anxiety with problematic smartphone use. Human Behavior and
Emerging Technologies, 2(1), 61-70. https://doi.org/10.1002/hbe2.159

Wu, F, Ren, Z., Wang, Q., He, M., Xiong, W., Ma, G., Fan, X., Guo, X., Liu, H., & Zhang, X. (2021). The
relationship between job stress and job burnout: the mediating effects of perceived social support and
job satisfaction. Psychology Health & Medicine, 26(2), 204-211. https://doi.org/10.1080/13548506.20
20.1778750

Xu, Z., & Yang, F. (2018). The impact of perceived organizational support on the relationship between job
stress and burnout: a mediating or moderating role? Current Psychology, 40(1), 402-413. https://doi.
0rg/10.1007/512144-018-9941-4

Zakaria, M., Abdulatiff, N. K., & Ali, N. (2014). The role of wellbeing on performance in services sector.
Procedia - Social and Behavioral Sciences, 164, 358-365. https://doi.org/10.1016/j.sbspro.2014.11.088

111


https://doi.org/10.1016/j.sbspro.2014.11.088

	_Hlk151823845
	_Hlk132722738
	_Hlk174216908
	_Hlk152768947
	_Hlk210162789
	_je3amb3cire3
	_k5p498igp9qt
	_yv6kv2t1ueyt
	_iqxi8j9tykub
	_iyb0ifobkh0i
	_p7ykm8v1meyq
	_2uwkksi6evyn
	_6pmm01ivf0se
	_6wb06wghx2vr
	_gab0e68gvqlp
	_m4fsqlr00xz6
	_5e3n8c4no10h
	_pedoviwnerc
	_kpyg3wza6yi
	_v0lkjix243uv
	_u586n7t51hgj
	_Hlk201166321
	_Hlk211378867
	_Hlk211378884
	_Hlk211378905
	_Hlk198336932
	_Hlk198796427
	_Hlk198794532
	_Hlk198797823
	_Hlk190110443
	_Hlk190096923
	_Hlk199786646
	_Hlk199786661
	_Hlk199786667
	_Hlk199786674
	_Hlk212017262
	_heading=h.30j0zll

