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This study aims to evaluate the factors affecting customer engagement and
the moderating role of environmental indebtedness related to the Can
Gio Mangrove Biosphere Reserve, through qualitative and quantitative
research. The qualitative research was conducted through expert
interviews and focus group discussions to clarify the factors affecting
customer engagement. Formal quantitative research was conducted to
test the proposed hypotheses with the data of 709 tourists who had visited
the Can Gio Mangrove Biosphere Reserve. Data analysis using Partial
Least Squares Structural Equation Modeling (PLS-SEM) revealed that
Corporate Social Responsibility (CSR) related to environment and society
positively influences perceived value, which in turn affects customer
engagement. The results also indicated that environmental indebtedness
has a moderating role between perceived value and customer engagement.
According to the findings, this study proposes several managerial
implications that enhance the service and value added for tourists that
travel businesses can implement.
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ANH HUONG CUA CSR DEN SU GAN KET DU KHACH:
VAI TRO PIEU TIET CUA LONG MANG ON MOI TRUONG
Trinh Thi Hong Minh!", Nguyén Lam Nguyén!, Ng6 Gia Han!, Lé Ho My Ngan!,
Nguyén Thanh Nam', Nguyén Dinh Khoi!
"Trudng Dai hoc Tai chinh - Marketing

THONG TIN TOM TAT
DOL: Nghién ctiu nay nham danh gid mic d6 anh hudng cta cic yéu t6 dén

Su gan két du khach va vai tro diéu tiét cua long mang on moéi trudng
trong boi canh khu du tri sinh quyén riing ngdp man Can Gi¢ thong

10.52932/jfmr.v17i2.1012

ff/?; 72}86127; ba qua nghién ctiu dinh tinh va nghién ctiu dinh lugng. Nghién ctiu dinh
T tinh dugc tién hanh dua trén phong van chuyén gia va thdo ludn nhém
Ngdy chapnhan: nham lam r6 cac nhén t6 anh hudng dén su gan két du khach. Nghién ctiu
22/07/2025 dinh lugng chinh thiic dugc thuc hién véi muc dich kiém dinh cac gia
Ngay ddang: thuyét nghién ctiu dua trén bo s6 liéu dugc thu thap ttt 709 du khach da
25/04/2026 tham gia du lich tai Khu du tri sinh quyén riing ngap méin Cén Gio. Két
qua phan tich di liéu v6i phuong phép binh phuong t6i thiéu tiing phan

Tii khéa: (PLS-SEM) da cho thay, CSR lién quan dén moi truong va xa hdi tac dong

tich cyc dén gid tri cdm nhén, ti d6 anh hudng dén su gan két du khach.
Nghién ctiu cing xac nhén rang, long mang on méi trudng co vai tro diéu
tiét dén mai quan hé gitia gia tri cdm nhan va sy gan két du khach. Dya
trén cac két qua dat dugc, nghién ctiu dé xuat mot s6 ham y quan tri thuc

CSR, Long mang on
moi truong, Khu duy tri
sinh quyén riing ngéap
man Can Gio0,

Su gdn két du khdch tién nham gitp cac doanh nghiép l& hanh hoan thién dich vu va gia ting
Mai JEL: gid tri trai nghiém cho du khéch.
M31, Q26, Z33

1. Gi6i thiéu khoang 110 triéu lugt khach, tang nhe 1,6% so
v6inam 2023. Téng doanh thu tii nganh du lich

Trong nim 2024, Viét Nam ghi nhan 17,5 ;40 41y dat khoang 840 nghin ty dong, ting

triéu lugt du khach quoc té, ting trudng 38,9%
so v6i cung ky ndm trudc, theo Cong thong tin
dién tit BO Van hod, Thé thao va Du lich (2024).
Du lich néi dia tiép tuc phuc hoi manh mé véi
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truong 23,8% (Xuan Truong, 2025). Su phat
trién nhanh choéng cta cidc hoat dong du lich
ddt ra bai toan l6n vé moi trudng cho co quan
quan ly va cac doanh nghié¢p. Theo Bao cdo chi
s6 hoat dong moi truong (2024), Viét Nam xép
hang 180/180 qudc gia véi di€ém s6 tdng hop
la 24,5/100 cho thdy, su suy giam dang ké vé
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chat lugng mai truong. Theo Vién Nghién ctiu
Phét trién Du lich (2019), téng lugng rac thai
nhua phat sinh tii khach du lich 6 Viét Nam dat
116.000 tan, bao gom gan 61.000 tan tu 85 triéu
khach ndi dia va hon 55.200 tan tu 18 triéu lugt
khach quéc té (Nhung Bui, 2024). Dy bao dén
ndm 2030, con s6 nay co thé ting gin gip ba
lan, dat khoang 340.000 tan néu khong c6 cac
bién phap giam thiéu hiéu qua (Phuong Anh,
2023). Nham hudng dén muc tiéu phat trién
bén viing, cdn phai thuc hién cac giai phap
toan dién dé€ c6 thé ngin chan tinh trang 6
nhiém ngay cang gia ting, cai thién chit lugng
moi truong theo hudng tich cuc; ndng cao kha
nédng thich ting véi bién d6i khi hau, bao vé su
da dang sinh hoc trudc nguy co suy giam; thuc
ddy chuyén doi sang nén kinh té€ carbon thip
va kinh t€ tuan hoan.

Khu du trii sinh quyén riing ngdp médn Can
Gi6 vé6i dién tich khoang 37.000 ha dugc T6
chtic Van héa, Khoa hoc va Gido duc ctua Lién
hop quoc (UNESCO) cong nhan la Khu du trit
sinh quyén thé gidi vao nam 2000. Day la hé
sinh thai déng vai tro quan trong trong viéc bao
ton da dang sinh hoc, phong chong xdéi 16 bo
bién, luu tri carbon va phat trién kinh té€ dia
phuong (Nguyén Thanh, 2024). Trong do, hoat
dong du lich dugc danh gid 1a dinh huéng phat
trién phu hgp d€ duy tri bao ton thién nhién,
da dang sinh hoc va tao nguén thu nhap bén
viing cho ngudi dén dia phuong. Du sé hiu
nhiéu uu diém d€ phat trién, nhung hoat dong
du lich sinh thai tai Can Gi¢ van chua phat huy
hét nang luc, ty 1¢ du khach quay lai sau lan dau
tién thap do thiéu cic san phdm du lich da dang
va chua c6 nhiéu hoat dong tuong tac véi thién
nhién va van hoéa ban dia (Quoc Huy & Phuong
Nhi, 2023). Phan 16n cac hoat dong van di theo
mo hinh truyén théng, thiéu di yéu t6 ca nhan
héa, chua khai thac dugc cac yéu t6 trai nghiém
thuc té nhu kham pha rling, trai nghiém ngu
nghiép va chua thuc su khuyén khich du khach
chtt dong tham gia vao cac hoat dong bao ton
moi trudng cling va phat trién bén viing. Chinh
nhiing diéu nay lam thiéu hut gia tri thuc tién
va dan dén sy suy giam trong gia tri cdm nhén
cua du khach déi véi diém dén. Viéc thiéu vang
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cac yéu t6 quan trong nhu gido duc moi truong,
dong gop cho nd luc bao ton, tham gia tich cuc
ctia cdng dong ciing khién cho hinh anh vé san
phidm du lich sinh thdi tai Can Gi¢ chua tao
dugc dau 4n r6 nét trong long du khach (Pham
Trung Luong, 2023).

Do dd, nghién ctiu nay dugc tién hanh nham
cung cip nhiing co s& thuc tién c6 gia tri giap
dinh hudéng x4y dung cac hoat dong phat trién
du lich sinh thai phu hgp véi boi canh va diéu
kién thuc té tai Khu du trii sinh quyén rting ngap
mdn Can Gio. Bai nghién ctiu nay sé lap luan vé
cach CSR tac dong dén Gia tri cam nhan cta du
khach, tit d6 dua ra cac khuyén nghi quan tri
nham néng cao su gan két v6i Khu duy tri sinh
quyén rting ngdp médn Can Gid noi riéng va cac
khu du lich sinh thdi rliing ngadp mén tai Viét
Nam ndi chung. Nghién ctiu con ho trg trién
khai hiéu qua cac chuong trinh CSR, truyén
thong va gido duc cong dong, dong thoi dong
gbp vao chién lugc Marketing du lich xanh cho
cac diém dén riing ngap man nhu Cén Gig, Bau
Ca Cai, U Minh Ha. Dé tai gép phan bs sung co
s6 ly thuyét vé vai tro diéu tiét cia Long mang on
moi truong trong moi quan hé gitia Gia tri cam
nhan va Sy gan két du khach. biém mdi cua dé
tai cing dugc ky vong sé hoan thién thang do
CSR trong boi canh sinh thai riing ngdp man va
Su gan két du khach. Két qua nghién ctiu do d6
khong chi mang y nghia thuc tién ma con dong
gop vé mit ly thuyét nhdm ma rong, lam phong
pht hon cac két qua nghién ctiu lién quan trong
linh vuc du lich.

2. Co s6 ly thuyét
2.1. Cdc ly thuyét nén

Mo hinh Kich thich - Chii thé - Phdn ting
(Stimulus - Organism - Response Theory)

M6 hinh SOR dugc nha nghién ctu
Mehrabian va Russell (1974) khdng dinh ring,
cdc thuoc tinh riéng biét cia moéi trudng dong
vai tro 1a tdc nhéan kich thich, tac dong dén
trang thdi tam ly ctia cdc cd nhéan va tu do thuc
ddy hanh vi cta ho (Jacoby, 2002). Theo do,
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kich thich dugc thé hién bang mot tap hgp cac
thudc tinh anh hudng dén nhan thic va trang
thdi bén trong clia nguai tiéu ding (Mollen &
Wilson, 2010). Trong boi canh cta nghién ctu,
nhém nghién ciu mé rong moé hinh SOR vao
béi canh du lich dé nghién ctiu vai tro cia CSR
lién quan dén Moi truong, CSR lién quan dén
xa hoi trong Su gin két du khach tai diém dén
du lich sinh thai riing ngap man Can Gio. Cu
thé, nhdm nghién ctu c6 gang kham pha liéu
CSR lién quan dén Moi truong, CSR lién quan
dén xa hoi c6 anh hudng dén Gid tri cam nhan
cua khéach du lich, ti d6 goi ra Su gin két du
khach hay khong.

Ly thuyét Binh ddng (Equity Theory)

M6 hinh SOR déng vai tro mo ta trinh tu
ctua qua trinh nhung khong giai thich dugc co
ché chuyén d6i cac hoat dong CSR thanh gia tri
cam nhan ctia du khach. Ly thuyét Binh dang
dugc st dung dé€ ly giai sdu sic mo6i quan hé
nay, lam ro gia tri cdm nhan khong hinh thanh
mot cach ngau nhién ma do 1a két qua ctia mot
qua trinh so sanh tdm ly vé su cong bang. Ly
thuyét Binh dang xudt phét tii tim ly hoc xa hoi
(Adams, 1965) cho ring, cdc cd nhan danh gia
su cong bing dua trén ty 1é gitia nhiing gi ho
dong gop (inputs) va nhiing gi ho nhan dugc
(outputs) so v6i nguoi khac trong cung boi
canh. Khi doanh nghiép thuc hién CSR, khach
hang sé so sanh lgi ich ho nhin dugc véi nhiing
gia tri doanh nghiép da tao ra cho moi truong
va cong dong (Oliver, 1997). Trong nghién ctiu
nay, Ly thuyét Binh ddng dugc 4p dung d€ gii
thich moéi quan hé gitia CSR lién quan dén Moi
truong, CSR lién quan dén xa hoi tac dong téi
Gia tri cam nhan cta du khach. Ly thuyét nay
cho rang, du khéach so sanh nhiting gi ho nhén
dugc v6i nhiing gi doanh nghiép dong gép cho
xa hoi va moi truong, tii d6 anh hudng dén gia
tri cdm nhéan ctia ho (Mohammed & Al-Swidi,
2019). Khi cac cong ty trién khai CSR hudng
dén bao vé moi trudng hoac cai thién chat
lugng cudc song ctia cong dong, du khach cé xu
hudéng danh gid mic d6 cong bing gitia nhiing
loi ich doanh nghiép mang lai va lgi ich ma
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ca nhan khach hang cé dugc khi st dung san
phdm hodéc dich vu.

Ly thuyét Bdn sac dao diic xa hoi (Moral Social
Identity Theory)

Nham lam r6 hon dong luc thac ddy su gan
két du khach, nghién ctu st dung Ly thuyét
Béan sic dao dic xa hoi nhu mot co ché diéu
tiét va ly gidi nguyén nhén cudng do gan két
du khach lai cé su khac biét giia cac ca nhan
du c6 cung miic gid tri cdm nhan. Quan diém
cta Tajfel va Turner (1979) vé Ly thuyét Ban
sac dao dtic xa hoi cho rang, mdi cd nhan khong
chi c6 mot ban sic cd nhan doc 1ap ma con hinh
thanh mot ban sic xa hoi dugc phan anh qua
cac nhom ma ho thudc vé. Ban sic xa hoi la
niém tin ctia mdt ngudi vé vi tri ctia ho trong
cac nhom va cac moéi quan hé xa hdi ma ho hinh
thanh va duy tri (Black & Veloutsou, 2016). Ban
sac dao dtic 1a quan niém vé nhén thic cua ban
than dugc t6 chiic xung quanh mot tap hop cac
déc diém dao dic (Nguyén Hong Quan va cong
su, 2023). Ban sac dao diic xa hoi ¢ vai tro giai
thich tdm quan trong cta cac quyét dinh dao
dtic khi mot nguoi thuc hién hanh vi va la dong
lyc trong cdc nhéom va cong dong (Sun va cong
su, 2022). Nhom nghién ctiu dya vao ly thuyét
Ban sac dao dtic xa hoi dé€ danh gia yéu t6 diéu
ti€t ciia Long mang on moi truong doi véi dich
vu du lich tai Khu du tri sinh quyén rling ngap
mdn Cén Gi6. Nhom nghién ctiu sé tim hiéu
nhiing khach du lich c¢6 nhén thtic dao dic vé
viéc mang on thién nhién c6 thuc ddy viéc tao
ra hanh vi du lich tai diém dén du lich sinh thai
hay khong.

Nhu vay, ba ly thuyét khong hoat dong doc
lap ma cong hudng véi nhau. M6 hinh SOR
cung cap cau tric co ban, dinh huéng cac moi
quan hé truc tiép. Ly thuyét Binh dang dao sau
vao dong luc nhan thic gia tri tii cac hoat dong
CSR, giai thich tai sao CSR lai quan trong doi
v6i Gia tri cdm nhan cta du khach. Cudi clng,
Ly thuyét Ban sic dao diic xa hoi giai thich co
ché diéu tiét manh mé cho thdy, cach ma cac gia
tri dao diic ca nhén thuc ddy su gan két sau sic
hon v6i diém dén. Cach ti€p can da ly thuyét
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nay cho phép nghién ctiu ti viéc chi mo ta hién
tugng sang giai thich cac co ché tam ly phtc tap
cua du khach, qua do gia ting ca tinh chat ché
vé ly thuyét lan gia tri Ging dung thuc tién.

2.2. Cdc gia thuyét nghién ciiu

Moi lién hé gitia CSR lién quan dén moi trudng,
CSR lién quan dén xd hoi va gid tri cdm nhdn

Chuang va Huang (2018) lam r6 rang, CSR
lién quan dén Moi truong la cac hanh dong gin
gili moi truong do cac cong ty thuc hién nham
giam thiéu hodc ngan chdn nhiing tac dong tiéu
cuc dén moi trudng do cac hoat dong san xuat,
thuong mai gay ra, lién quan dén hiéu suat moi
truong, do tin cdy va quan tri. CSR lién quan
dén xa hoi la cac hanh dong ma doanh nghiép
thuc hién d€ dong gép vao su thinh vugng cua
xa hoi, nang cao doi sdng cong dong va cai
thién moi trudng tu nhién, bao gom viéc thuc
hién hodc dong hanh cung cac hoat dong tu
thién, bao v¢é tai nguyén, thuc ddy cac sing kién
van héa va xa hoi. Cac hoat dong nay khong
ngling lai & viéc tao ra lgi ich cho cdng dong
ma con gitp doanh nghiép giy dung mdi quan
hé tot v6i khach hang va cac bén lién quan
(Mohammed & Al-Swidi, 2019). Theo Zeithaml
(1988) dinh nghia Gia tri cdm nhén ctia khach
hang 1a sy ddnh gid tdng quan ctia ho vé viéc
trai nghiém san phdm dua trén nhén thic vé
nhiing gi dugc cung cip va nhén lai. Trong boi
canh du lich, Gia tri cdm nhan la sy danh gia
cua du khach d6i v6i mét san phdm du lich, dya
trén mot so tiéu chi nhu chat lugng dich vy, gia
ca, su két noi cam xuc va cac yéu to xa hoi (Liu
va cong sy, 2014).

Ly thuyét Binh diang nhin manh sy dénh
gid vé tinh xiing dang, su ding dan hay cong
bang ma mot cd nhan dua ra vé nhiing gi ma
ho nhén dugc, Gia tri cdm nhan la mot phuong
phap ma khach hang danh gid sy cong bang
hoac hgp ly trong cach phuc vu cia mdt cong ty
(Oliver, 1997). Maignan va cdng su (1999) cho
rang, viéc cung cip cac san phdm chét lugng
dap ting yéu cau ctia nguoi tiéu dung la pht hop
v6i trach nhiém xa hoi cua doanh nghiép, dac
biét 1a lién quan dén trach nhiém kinh té€ cta
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ho. Néi cach khac, khi doanh nghiép thuc hién
trach nhiém x3 ho6i ciia minh sé lam cho khach
hang cam nhan gia tri cao ctia san phdm va dich
vu cta cong ty dem lai. Diéu nay dac biét ro
rang trong cic dich vu kinh doanh, ching han
nhu du lich vi khach hang luén c6 nhing dé
nghi va ho thuong sé cé nhiing danh gia khach
quan vé chat lugng dich vy, cac yéu t6 khac
ctia doanh nghiép ma ho cam nhan dugc trong
qua trinh st dung dich vu d6. Mohammed va
Al-Swidi (2019) da chi ra rang, CSR lién quan
dén Moi truong khong chi giap khach hang cé
nhan thuc t6t hon vé tinh céng bang ma con
gop phan tang gia tri cdm nhén tdng thé cua
khach hang déi véi doanh nghiép, qua d6 anh
hudng tich cyc dén gid tri cdim nhan. Khairy va
cong su (2023) da bs sung co s6 nham ching
minh rdng, cac hoat dong CSR lién quan dén
Moi trudng giup giam thi€u anh hudng tiéu
cuc dén moi trudng, thuc ddy su bén viing va
c6 moéi quan hé tich cuc véi gia tri cam nhan
xanh. Trong khi d6, nghién ctiu ctia Tingchi Liu
va cong su (2014) da chi ra rang, CSR lién quan
dén Moi trudng va Xa hoi la nhan t6 anh huéng
manh mé dén Gia tri cdm nhén cua khach hang
trong nganh du lich, dya vao qua trinh nang
cao nhén thic vé cong bang, trach nhiém dao
dtic va chat lugng dich vu. T co s6 trén, nhom
tac gia dé xuat cac gia thuyét sau:

Gid thuyét H1: CSRlién quan dén moi truong
6 tac dong tich cuc dén gia tri cam nhan.

Gid thuyét H2: CSR lién quan dén xa hoi co
tac dong tich cuc dén gia tri cam nhan.

MGi lién hé giita Gid tri cdm nhdn va Su gan két
du khdch

Su gan két du khach trong du lich phan anh
muc do tham gia va két n6i clia mot ca nhan
v6i mot t6 chuc, bao gom su chu ¥, tham gia
nhiét tinh va két noi xa hoi (Hollebeek va cong
su, 2019). Binh nghia vé Su gan két du khach
con nhiéu tranh cai (Rather va cong su, 2022),
nhung phan 16n cic dinh nghia vé Su gan két
du khach déu duya trén Ly thuyét trong dich vu
(SDL) va cach ti€p can nay dugc chiing minh
la phu hgp trong boi canh du lich, noi khach
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hang tuong tac truc tiép va thudng xuyén véi
dich vu (Rather va cong su, 2023). Brodie va
cong su (2011) cho riang, Su gan két du khach
la trang thai tdm ly cta khach hang khi trai
nghiém tuong tic vé6i thuong hiéu. Rather va
cong su (2022) mo ta Su gin két du khach la su
dau tu ty nguyén cua khach hang vé cdc nguon
Iuc ma ho c6 thé kiém soat (nhin thic, cam
xuc, hanh vi, kj nang va kién thtc xa hoi) vao
cac tuong tac voi thuong hiéu trong hé thong
dich vu. Trong khuon khé nghién ctiu nay, Su
gan két du khach dugc xem xét dudi quan diém
da chiéu, gdbm cac yéu t6 nhan thtc (cognitive),
cam xuc (affective), va hanh vi (behavioral),
ké thuia tii cac cong trinh nghién ctu trudc
day trong linh vuc du lich (Rasoolimanesh va
cong su, 2019; So va cong su, 2021). Trong do,
Su gan két nhan thiic dé cdp dén muc do xu ly
va phat trién tu duy cta khach hang trong cac
tuong tac v6i mot thuong hiéu, Su gan két cam
xuc biéu thi miic d0 cadm xtc ma cad nhan dé
cam két trong tuong tac v6i thuong hiéu cta
minh (Rather & Hollebeek, 2021) va Su gan két
hanh vi phan anh muc d6 ning lugng, su nd luc
va thoi gian ma khach hang cht dong danh ra
trong qud trinh tuong tac véi thuong hi¢u cta
minh (Harrigan va cong su, 2018).

Khi khach hang cam nhan dugc gia tri cao
ti san phdm sé ctng ¢ su gan két ctia ho
(Elizabeth va cdng su, 2024). Muc d6 gan két
c6 thé xdy ra khac nhau, tii viéc gan két vo thuc
cho dén gan két c6 chu dich (Luo va cong su,
2024). Gia tri cdm nhén ctia san phdm dong vai
tro then chot trong viéc anh hudng dén quyét
dinh lya chon sdn phdm, tit d6 dan dén sy gan
két va long trung thanh (Servera-Francés va
cong su, 2020). Theo Leckie va cong su (2021),
Su gan két cua khach hang c6 thé bi tac dong
bdi Gia tri cdm nhan va ngugc lai. Khach hang
thuong sé suy nghi vé hinh anh va nhiing dac
diém c6 thé tin tudng khi giéi thiéu san phdm
hay dich vu cho nguéi khac (Itani va cdng su,
2019). Khi gia tri cdm nhan vé chat lugng dich
vu tang 1én, Su gan két ctia khach hang sé trg
nén manh mé hon (Elizabeth va cdng su, 2024;
Xie va cong sy, 2022). Dong quan diém do, Yan
va cOng su (2024) chling minh ring, Gid tri cdam
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nhan xanh c6 anh hudng tich cuc dang ké dén
su gan két lau dai ctia khach hang, tuong dong
v6i vé6i phat hién cua Fianto va cong su (2020)
trong boi canh nghién ctiu tai cac ngan hang
Héi gido tu nhan & Indonesia. Do d6, nghién
ctiu dé xuat gia thuyét sau:

Gid thuyét H3: Gia tri cdm nhén c6 tac dong
tich cuc dén su gin két du khach.

Su diéu tiét cia Long mang on moi trudng trong
mdi lién hé gitta gid tri cdm nhdn va sy gan két
du khdch

Long mang on moi truong la sy bu dip cho
nhiing cam xdc vé moi trudng ctia mot ca nhan.
Nhiing cam xtic phd bién thuc ddy hanh vi nay
la quan ngai va cam giac t9i 16i (Naman va cong
su, 2021). Theo Strandvik va cong su (2013),
su quan ngai vé mdi truong déng goép quan
trong vao viéc xay dung mdi quan hé tot dep
v6i thuong hiéu. Nhiing ngudi dung cé dao dtic
sé quan tam rang, liéu quyét dinh st dung san
phdm hodc dich vu c6 giy anh hudng tiéu cuc
dén moi trudng hay khong. Ho sé c6 hanh dong
chong lai cac cong ty tac dong tiéu cuc dén moi
truong hoac khong git diung 16i hiia vé viéc
gin gifi tai nguyén thién nhién. Sy quan ngai
vé moi truong cé tac dong dén long tin thuong
hiéu thong qua hinh anh tuong dong dugc cam
nhan béi nguoi st dung déi véi thuong hiéu
(Klabi & Binzafrah, 2022). Long mang on moi
trudng co6 vai tro trong viéc hinh thanh cach
ngudi tiéu dung phan ting vé6i cac hanh vi tiéu
dung xanh, dac biét khi xét dén nhan thuc gia
tri va su gan két véi san phidm, dich vu. Viéc
dua Long mang on moi trudng vao moi quan
hé gitia Gid tri cdm nhan va Su gian két du khach
cho thdy rang, du khach c6 cam giac t6i 16i véi
moi trudng cao hon c6 kha ndng chuyén déi cac
ich 1gi chtic nang, cam xuc hodc xa hoi cua dich
vu xanh thanh sy gan két cam xdc va nhén thtic
v6i dia diém du lich. Ly thuyét ban sac dao diic
x4 hoi cho rdng, nhiing ca nhin c6 nhén thic
dao dtic manh mé sé c6 xu huéng thay d6i hanh
vi ctia minh d€ pht hgp véi chudn muc dao diic
ctia cdng dong. Cam giac c6 16i khi khong thuc
hién hanh vi tich cyc cho méi truong gan két
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v6i khia canh dao dtc, khién nhiing du khach
c6 trach nhiém xem viéc tham gia git gin tai
nguyén thién nhién khong conla nghiavumala
su phan dnh ban sic dao dic cua ho. Nhan thic
vé nghia vu dao dtic nay ciing c6 anh hudng ctia
Long mang on moi truong, diéu tiét sy tham gia
manh mé hon cua du khach vao cac hoat dong
than thién v6i moi trudng, lam sau sac thém
mdi quan hé cdm xuic cua ho véi diém dén. Co
thé thdy, Long mang on moi trudng co vai tro
gia tang anh hudng cac yéu té6 cam nhan va cam
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xuc. N6 tao ra su két ndi gitia Gia tri cdm nhan
va Su gin két du khach bdng cach diéu chinh
cam xuc cua du khéach véi cadc cam két dao duic
cua ho, tao ra mot moi lién két sau sac va bén
viing. Trén co s& d6, nhdm nghién ctiu dé xuat
gia thuyét sau:

Gid thuyét H4: Long mang on moi trudng
diéu tiét tich cuc anh hudng cta gia tri cam
nhan dén sy gan két du khéach.

Mo6 hinh nghién ctiu dé xudt

____________________________________________ S
1 '

Ly thuyét binh ding

Hinh 1. M6 hinh nghién ctiu dé xuét

3. Phuong phap nghién ctiu

Quy trinh nghién ctiu dugc xay dung két
hop gitia phuong phéap dinh tinh va dinh lugng.
Trong giai doan dau, nghién ctu dinh tinh
dugc trién khai nham lam sdng to cdc khai niém
trong tam cua dé tai. Dong thoi, viéc diéu chinh
ngon ngii, ndi dung va s6 lugng bién quan sat
dugc ké thua ti cac thang do da dugc kiém
chiing trudc do6 cing dugc thuc hién d€ dam
bao phu hgp véi dac diém thuc tién tai Khu du
trdt sinh quyén riing ngdp médn Can Gi¢. Nhom
nghién ctiu da 4p dung phuong phap 16i ké
thong qua phong van su v6i 3 chuyén gia nham
cung c6 va diéu chinh mo6 hinh nghién cttu ban
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dau, dong thoi hoan thién hé thong thang do
va cac bién quan sat. Ti€p theo, phuong phap
hién tugng hoc dugc van dung thong qua thao
ludn nhém véi 12 du khach ¢6 trai nghiém du
lich sinh thai tai Can Gio trong vong mét nam
gan day, nham khai thac sau siac hon nhiing
cam nhén va hanh vi thuc tién ctia doi tugng
nghién ctiu. Cac thang do dugc phat trién tii cac
nghién ctiu trudc bao gébm CSR lién quan dén
Maoi trudng va Xa hdi (Mohammed va cong su,
2019), Kién thtic du khach (Polas va cong su,
2021), Gia tri cam nhan (Pefa va cdng sy, 2012;
Shen va cOng su, 2021) va Su gan két du khach
(Rather va cong sy, 2022); Long mang on moi
truong (Sun & Xing, 2022).
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Trong nghién ctu dinh lugng so bo, doi
tugng khao sat dugc lya chon theo phuong
phap chon mau thuan tién. Yéu cau dai tugng
khao sat la nhiing du khach da tham gia trai
nghiém du lich sinh thai tai Khu dy tri sinh
quyén rting ngdp man Can Gid trong 1 nam
tro lai day, do tudi tii 18 tré 1én va c6 kha néng
tu quyét dinh tham gia khao sat ma khong phu
thudc vao nguoi khac. Nhém nghién ctu ap
dung phuong phap chon mau c6 chu dich bang
cach tiép cén tryc tiép cac du khach tai cac diém
tham quan thudc hé sinh thai rling ngap man
Can Gid. Ngoai ra, bang cau hoi khao sat con
dugc phan phat tai cac sy kién du lich va nhiing
khu vuc tap trung dong du khach nhim ting
kha nang tiép can doi tugng muc tiéu. D€ dam
bao tinh kha thi trong thu thap di liéu ciing
nhu dép ting yéu cau vé c¢6 mau, nhom nghién
ctu da tién hanh phat téng cdng 168 bang khao
sat. Sau quad trinh ra sodt va sang loc di liéu, c6
150 phiéu hgp 1é d€ phan tich so bo; 18 phiéu
con lai bi loai do nhiéu cau tra 16i bi thiéu va
khong hop 1lé.

Véi giai doan nghién ctiu dinh lugng chinh
thtic, nhdm nghién ctu ti€p tuc ap dung phuong
phap chon mau phi xac sudt, cu thé 1a ky thuat
chon mau thuén tién. Di liéu cho nghién ctu
dinh lugng chinh thtic dugc thu thip thong qua
bang khdo sat. Bang khao sat dugc tao trén nén
tang Google Form cho cac du khach dé dang
thuc hién tra 1oi. Bang khao sat dugc thiét ké
gom hai phan chinh. Phan dau tién la cac cau
hoi sang loc nham dam bao chi nhiing du khach
da tham gia du lich tai riing ngdp man Can Gio
trong vong mdt nam trd lai day va c6 do tudi
tu 18 trd 1én. Phan thi hai la cac cau hoi chinh,
dugc thiét ké dya trén thang do Likert 5 diém.
Bén canh viéc phat phiéu khao sat qua cac kénh
truc tuyén, nhom nghién ctu ti€p can du khach
truc tiép tai cac diém du lich, trung tdm thuong
mai va cac su kién du lich lién quan. Cac tiéu
chi lya chon doi tugng khao sat dugc gitt nhét
quan v6i giai doan khao sat so b, dua trén tong
6 26 bién quan sat v4i yéu cau ¢d mau téi thiéu
14 130. Tuy nhién, nhdm nang cao d¢ chinh xac,
tinh tin cdy ctia két qua va phuc vu cho phan
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tich da nhém (multi-group analysis), nhém
nghién ctiu quyét dinh chon ¢& mau lén hon.
Dua trén cac nguyén tic vé SEM va PLS-SEM,
nhom nghién ctiu chon khao sat 720 du khach
da tham gia du lich tai rting ngdp médn Can Gio
trong vong 1 ndm trd lai day va c6 do tudi tu
18 trg 1én. Sau qua trinh ra soat va loai bd cac
phiéu khong hop 1§, s6 lugng mau hgp 1¢ st
dung cho phan tich la 709. C& mau nay khong
nhiing dap tng yéu ciu t6i thiéu vé thong ké ma
con dam bao do tin cdy can thiét cho cac phan
tich chuyén sau trong nghién ctiu.

4. Két qua va danh gia
4.1. Két quad nghién ciiu
Két qud thong ké mo td

Duya vao két qua khao sat tii 709 dap vién
cho thdy, ty 1¢ dap vién tuong do6i déu nhau véi
47,7% la nam va 52,3% la nt. D0 tudi ctia phin
16n dap vién thudc thé hé Z va cuoi thé hé Y,
véi trinh d0 hoc van Dai hoc chiém da s va cé
thu nhap & mtc ti 10 dén 20 triéu dong mot
thang. C6 thé nhan thdy, nhom dap vién cta
nghién ctiu phan 16n nguoi tré ti 18 dén dudi
35 tudi (64,45%) vdi trinh dd hoc van 1a dai
hoc (46,1%), c6 cong viéc v6i thu nhép trong
khoang tu 10 dén dudi 20 triéu dong (28,2%)
(xem Phu luc 2 online).

Két qua danh gia mo hinh do ludng

Két qua cho thdy, hé s6 tai ngoai (outer
loading) cé gia tri nho nhat 1a 0,682, duéi miic
khuyén nghi cta Hair va cong su (2017). Tuy
nhién hé s6 tai ngoai tu 0,4 dén dudi 0,7 van
c6 y nghia quan trong trong nghién ctiu do dé
chatlugng ctia cac bién quan sat trong moé hinh
nghién ctiu van c6 thé dat yéu cau. Két qua kiém
dinh d¢ tin cay Cronbach’s Alpha va d¢ tin cay
tong hop ctia cac bién trong mod hinh nghién
déu dat v6i miic gia tri lén hon 0,7. Phuong sai
trich trung binh (Average Variance Extracted)
cta thang do dao dong tii 0,568 dén 0,810, dam
bao tinh hdi tu theo khuyén nghi cia Hock va
Ringle (2010). Chi s6 Fornell-Larcker dya trén
viéc so sanh hé s6 cidn bac hai AVE cho thay,
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hé s6 cdn bac hai AVE 16n hon cac hé s6 tuong 13 Gia tri cdm nhén va Su gan két du khach c6
quan con lai, do d6 thang do dam bao tinh phan  gia tri 14n lugt1a 0,411 va 0,313 cho thay, bién
biét (xem Phu luc 3 va Phu luc 4 online). doc lap CSR lién quan dén Mai truong, CSR
lién quan dén xa hoi giai thich dugc 41,1% bién
Gia tri cdm nhén; cac bién doc 1ap CSR lién

Hé s6 VIF ctia mé hinh déu nhé hon 5, do  quan dén Moi tru6ng, CSR lién quan dén xa hoi
d6 mé hinh nghién cttu khéng vi pham da cong va Gid tri cam r}hén,giéi thich dugc 31,3% bién
tuyén (xem Phu luc 5 online). Hai bién phu thudc phu thuoc Su gan két du khach.

Két qud danh gia mo hinh cdu triic

Bang 1. Hé s6 xdc dinh (R-Square value)

R? Muiic d9 chinh xac trong du bao
PV 0,411 Cao
CE 0,313 Cao
Kiém dinh gid thuyét B = 0,303. Vai tro diéu tiét ctia Long mang on

moi trudng dén Gia tri cdm nhan dén Su gan
két du khach dugc chdp nhan véi p = 0,092. Gia
tri 2 cho thdy, yéu t6 CSR lién quan dén Moi
truong tic dong trung binh dén Gia tri cam

Két qua phén tich cho thay, cac gia thuyét
H1, H2, H3 va H4 c6 y nghia thong ké & mtc
95%. CSR lién quan dén Moi trudng, CSR lién
quan dén xa hoi tac dong tich cuc dén Gia tri nhan, trong khi Long mang on moi trudng va
cam r}hén voi bé s6 hot quy ,Ch‘,lﬁn héAa (‘3) lﬁi,n Gid tri cdm nhan ctia du khach cé mtic tac dong
lliAc_)’t la 9,522 va 0;143. Glil tri cam nhar} co tafc. nhé dén Su gin két du khach.
dong tich cuyc dén Sy gan két du khach voéi

Bang 2. Két qua kiém dinh Hé s6 tac dong va Path Coefficients

Hé s6 héi quy chudn hoa (O) Gia tri P f?
H1: CSRe > PV 0,522 0,000 0,175
H2: CSRs > PV 0,143 0,009 0,013
H3: PV > CE 0,303 0,000 0,088
H4: EI*PV> CE 0,092 0,030 0,040
4.2. Thdo lugn két qua nghién ciiu cam nhén cta khach hang trong linh vic ngan

hang va du lich. Tuy nhién, két qua nghién ctiu
48 < . s tic done déne K cting da cung cip thém co s& d€ khing dinh su
quan dén Moi truong co tac dong dang k& ;4 quan trong moi quan hé tich cuc gitta CSR

va tich c1ic de:r.1 Gla, :[1‘1 cam Phan (‘,3 - (‘)’5%2)’ lién quan dén Moi truong dén Gia tri cdm nhan
tuong dong vdi nghién ctu cta Khairy va cdng o qu khach

su (2023) va c¢6 mtc tac dong manh hon so véi

gia tri p = 0,350. Trong nghién ctiu ctia Wu va CSR lién quan dén xa hoi c6 tac dong tich
cong su (2025) cing két luan CSR1ién quan dén  cuc dén Gia tri cdm nhan nhung c6 hé so6 tac
Mai truong tac dong tich cuc ctia dén Gia tri ddng thdp hon so véi CSR lién quan dén Moi
cam nhan xanh v6i B = 0,090 thdp hon so v6i  trudng (B = 0,143), phan anh trong nghién ctiu
két qua nghién ctiu c6 thé do su khac biét vé  hoat dong bao vé moi truong cua doanh nghiép

Két qua nghién ctiu da xdc dinh CSR lién
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dugc du khach danh gia cao hon. Tuy nhién,
nghién ctiu cia Mohammed va Al-Swidi (2019)
xac dinh khong cé su tac dong ctia CSR lién
quan dén xa hoi dén Gia tri cam nhén, sy khac
biét nhu vay c6 thé bat nguén tu van hoa cta
mot quoc gia hoi gido la Malaysia va thoi diém
nghién ctu dan t6i suy nghi, cdm nhén cta cac
du khéach vé cac hoat dong CSR lién quan dén
xa hoi. Cac hoat dong du lich khong chi gop
phan bao ton thién nhién, st dung tai nguyén
hop ly, khong gay hai dén dia phuong khai thac
dich vy, ma con goép phan phat trién van hoa,
kinh té, tao viéc lam cho ngudi dan mot cach
bén viing.

Gia tri cam nhén c6 tac dong tich cuc va
dang ké dén Su gin két du khach véi hé s6
B = 0,303, cho thdy, khi du khach cam nhan gia
tri cao tu trdi nghiém du lich, mtc d§ gan két
ctia ho v6i diém dén cang tang 1én. Két qua nay
pht hop véi nghién ctiu ctia Elizabeth va cong
su (2024) véi B = 0,18, Yan va cOng su (2024)
v6i P = 0,389 c6 chénh léch véi Xie va cong su
(2022) (P = 0,989), do su khac biét vé boi canh
xa hoi gitia Trung Qudc va Viét Nam. Két qua
c6 su trai ngugc voi két qua nghién ctiu cta
Fianto va cong su (2020) véi B = -0,336 trong
linh vic ngan hang Hoéi gido tai Indonesia,
nhdn manh sy khac biét gitia cac nganh va yéu
t0 vé van hda trong ton gido c6 thé dan dén dén
két qua nghién ctiu c6 su khac biét.

Long mang on moi trudng véi vai tro diéu
tiét trong nghién ctiu véi hé s6 tac dong khong
qué cao (B = 0,092) nhung van cd y nghia thdng
ké. Nghién ctiu cta Sun va cong su (2022)
cling cho thdy, sy diéu tiét ctia sy tham gia moi
truong trong cac mdéi quan hé tiéu dung xanh
va hanh vi bdo vé moéi trudng. Nghién ctiu ctia
Sreen va cong su (2021) cho thdy, nhan thtic vé
moi trudng c6 thé diéu ti€t hanh vi tiéu dung
xanh, qua d6 anh hudéng dén sy yéu thich doi
vOi cac san phdm thién nhién. Khi du khach
nhan thic dugc gia tri cua diém dén, cam giac
mang on moi trudng cé thé khién ho c6 hanh
vi tich cuc hon dé€ bao vé va duy tri tai nguyén
thién nhién.
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5. Kétluan va hamy
5.1. Két lugn

Duya vao md hinh S-O-R, ly thuyét Binh dang
va ly thuyét Ban sac dao dtic xa hoi, nghién ctiu
da danh gia tac dong cta yéu t6 CSR dén Su
gan két du khach déi véi trai nghiém du lich
tai Khu duy trii sinh quyén riing ngdp mén Can
Gi0, Thanh phé H6 Chi Minh. Két qua thé hién
rang, tit ca cac gia thuyét H1, H2, H3, H4 déu
c6 y nghia thong ké 6 mtic 5%. Ca hai yéu to6
CSR lién quan dén moi truong va CSR lién
quan dén xa hoi déu co tac dong tich cuc dén Su
gin két du khach véi vai tro trung gian cua Gid
tri cdm nhén. Long mang on moi trudng cé tac
dong diéu tiét gitia Gia tri cdm nhén va Sy gan
két du khach, cam gidc mang on v6i moi truong
khién du khach nhin nhan gia tri cta cac hoat
dong du lich sinh thai mot cach tich cuc hon
va gin két hon. Nghién ctiu nay da bs sung vao
cac ly thuyét vé vai tro diéu tiét ctia Long mang
on moi truong va phan tich vé Gia tri cdm nhan
dén Su gan két du khach.

Két qua tac dong gitia CSR lién quan dén moi
truong va Gid tri cdm nhan manh mé hon so véi
CSR lién quan dén xa hdi cho thay, nhiing hanh
dong bao vé mai truong ctia doanh nghiép cé
hiéu qua tich cuc va ro6 rét hon dén cdm nhan
clia ngudi tiéu dung vé gia tri san phdm va dich
vu du lich. Trong khi d6 cac viéc lam dong gop
vao su phat trién ctia cong dong dia phuong thi
c6 tac dong it hon. D€ cai thién Gid tri cdm nhan
cta du khach thong qua CSR lién quan dén moi
trudng can uu tién cac van dé, hoat dong giup
bao vé va duy trli moi truong (Mohammed &
Al-Swidi, 2019), ching han nhu diu tu xay
dung hé thong nang lugng sach tai cac co sé luu
tra, thiét ké cac co s& vat chat phuc vu du lich,
sti dung cac vat liéu tai ché hodc dugc san xuét
theo quy trinh c6 trach nhiém vé6i moi truong,
st dung dung cu an u6ng c6 thé dung nhiéu lan
hodc st dung chat liéu tui thién nhién. Ngoai ra,
can minh bach trong viéc tiéu thu nang lugng,
xt ly nguon nudc va chat thai ti kinh doanh
du lich (Khairy va cong su, 2023) dé du khach
nhan thdy, dugc cu thé trach nhiém ctia doanh
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nghiép trong viéc bao vé moi truong. Cac cong
ty cung cép dich vu du lich ¢6 thé xay dung mot
chiing nhan du lich xanh n¢i b tai dia phuong,
két hop viéc ra soat thuong xuyén nhdm tao
cam gidc an tam cho du khach.

Nhidm gia ting Gid tri cdm nhé4n cta du
khach vé yéu t6 CSR lién quan dén xa hdi, can
dua ra cac hoat dong cai thién doi s6ng nguoi
dan ban dia, dong goép cho ngusi dan va thuc
ddy phat trién kinh té, nang cao doi séng dan
cu. Cac hoat dong dy bao gdém ho trg phat trién
gido duc, y té, bao ton van héa ban dija va thic
ddy cac chuong trinh nang cao phuc lgi cong
dong. Doanh nghiép c6 thé cho phép khach du
lich dong gop truc tiép cho dia phuong qua viéc
trich mot phan doanh thu hé trg gido duc cho
tré em, tao dau ra cho mot s6 nghé truyén thong
nhu lang chai, lang chiéu, chung tay xay dung
thu vién cong dong khuyén khich van héa doc.
Bén canh d6, doanh nghiép c6 thé hé trg hoc
phi cho nguoi theo hoc cac nganh phuc vu hoat
dong du lich dia phuong (huéng dan vién, quan
tri dich vu du lich, nha hang, khach san,...), sau
doé ho sé trd vé dia phuong lam viéc cho doanh
nghiép. Diéu nay viia ting gia tri déng gop cho
xa hdi cua doanh nghiép, viia tao ra ngudn
nhén luc chuyén nghiép nhdm néng cao gia tri
dich vu tai Can Gio.

Gia tri cdm nhan c6 tac dong manh mé dén
Su gin két du khach, khi du khach cdm nhan
gia tri cao tu trai nghiém du lich tai Khu du tri
sinh quyén rting ngdp man Can Gig, mic do
gan két ctia ho v6i diém dén sé tang lén ro rét.
Dé thuc hién t6t muc tiéu trén, can thay doi tich
cuic moi trudng dich vu va tdng cudng su tuong
tac hiéu qua ti phia nhan vién, gép phan truc
tiép vao viéc cai thién gia tri cdm nhén va qua
do6 lam gia tang su hai long ctia khach du lich
(Xie va cong su, 2022). Theo Yan va cOng su
(2020), cac doanh nghiép trong nganh du lich
sinh thdi can chu trong dén trai nghiém dich vu
xanh va bdo vé moi truong nhdm ting cudng
gia tri cdm nhén cta du khach, tu dé xdy dung
su gan két bén viing gitia hai bén. Can tap cha
y dén viéc nang cao chat lugng dich vy, nhu cai
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thién khong gian thu gian, tao khu vuc nghi
ngoi thodi mai va hoa hgp véi thién nhién dé
tao ra trai nghiém hai long cho du khach. Cac
doanh nghiép nén thiét ké nhiing hoat dong du
lich sinh thai chuyén nghiép, hdp dan d€ gitp
du khéch dugc tim hiéu siu siac vé hé sinh thai
riing ngdp man, quan sat cac loai dong thuc vat,
hoc hoi vé vin hoa, lich st dia phuong. Nhim
thuc hién danh gia hiéu qua gin két du khach,
nén ap dung két hgp cac khao sat nhanh tai
diém dich vu va khéo sat tdng quat sau chuyén
di, stt dung AI d€ t6ng hop di liéu, danh gid
phan hoi mdt cach truc quan, giup nha quan
tri du lich dua ra cac giai phap phu hgp trong
tuong lai.

Két qua nghién ctiu cling chiing minh Long
mang on moi trudng cé tac dong diéu tiét gitia
Gia tri cam nhan va Su gan két du khach. Tu
do6 goi y rang, khi doanh nghiép du lich c6 thé
kich thich cac gia tri dao dtc lién quan dén moi
truong ctia khach dulich, thicdm nhén caaho vé
diém dén sé dugc tac dong manh hon, thuc ddy
su gan két vé nhan thic va hanh dong. Nham
kich hoat yéu t6 dao dtic trong moéi ca nhan,
cac doanh nghiép c6 thé ap dung cac chuong
trinh quang ba qua mang xa héi lam ndi bat cac
no luc bao ton thién nhién, sang kién xanh va
ndi dung giau cam xac d€ du khach hiéu dugc
tam quan trong va y nghia ctia viéc bao vé moi
truong. Noi dung do ngudi dung tao ra nhu
thuat lai trai nghiém diém dén, kién thtc lién
quan dén Khu du tri sinh quyén rtng ngip
mdn, vé dep nguyén so ctia khu riing sinh thai
ciing c6 la khia canh quan trong nhdm khuyén
khich chia sé trai nghiém va su tham gia chua
dong ctia du khach (Sultan va cong su, 2020).
Ngoai ra, cac trai nghiém du lich sinh thai c6 su
gan két du khach véi cudc sdng dia phuong gop
phan hinh thanh thai d¢ tran trong thién nhién
va xay dung dich vu du lich tich cyc (Huynh
biic Hoan va cong su, 2024). Trai nghiém du
lich nay giap du khach trai nghiém mot phan
thuc té doi song dia phuong, hiéu dugc nhiing
loi ich nguoi dén co dugc tu viéc gin gitt moi
truong va c6 nhiing tiép xuc, trai nghiém sau
sac hon loai hinh du lich thong thuong.
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5.2. Han ché ciia nghién ciiu

Nghién ctiu c6 mot s6 han ché c6 thé duge
chu y hon trong cac nghién ctiu tuong lai.
Nghién ctiu nay giéi han doi tugng khao sat la
du khach tai Khu duy trii sinh quyén rting ngap
méan Can Gid vi thuan tién tiép can. Nhiing
nghién ctiu khac véi kha nang tot hon c6 thé
tham khao moé hinh nghién ctu nay dé thuc
hién tai cac ving khac c6 san phdm du lich bén
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viing. Bién diéu ti€t Long mang on moi trudng
van con la nhiing khdi niém nghién ctiu mdi,
can danh gia yéu t6 nay nhu mot bién doc lap
dé cling 6 hodc phan bién cac két qua hién tai.
Hoat doéng du lich ndi chung van con nhiéu
nhan t6 anh hudng dén quyét dinh st dung dich
vu va cam nhan cta du khach bén canh CSR.
Nghién ctiu tiép theo c6 thé danh gia tac dong
cta nhiing khia canh khac dén trai nghiém du
lich sinh thai ctia ngudi tiéu dung.

Tai liéu tham khao

Adams, J. S. (1965). Inequity In Social Exchange. In Advances in Experimental Social Psychology, 2, 267-299.
https://doi.org/10.1016/50065-2601(08)60108-2

Black, I., & Veloutsou, C. (2016). Working Consumers: Co-creation of Brand Identity, Consumer Identity
and Brand Community Identity. Journal of Business Research, 70, 416-429. https://doi.org/10.1016/j.
jbusres.2016.07.012

Brodie, R. J., Hollebeek, L. D., Juri¢, B., & Ili¢, A. (2011). Customer engagement. Journal of Service Research,
14(3), 252-271. https://doi.org/10.1177/1094670511411703

Chuang, S. P., & Huang, S. J. (2018). The effect of environmental corporate social responsibility on
environmental performance and business competitiveness: The mediation of green information
technology capital. Journal of business ethics, 150(4), 991-1009. https://doi.org/10.1007/s10551-016-
3167-x

Cohen, J. (1988). Statistical Power Analysis for the Behavioral Sciences. Lawrence Erlbaum Associates.

Curras-Pérez, R., Dolz-Dolz, C., Miquel-Romero, M. J., & Sanchez-Garcia, 1. (2018). How social,
environmental, and economic CSR affects consumer-perceived value: Does perceived consumer

effectiveness make a difference? Co rporate So cial Re sponsibility an d En vironmental Ma nagement,
25(5), 733-747. https://doi.org/10.1002/csr.1490

Elizabeth, Margono, Rohman, F., & Hussein, A. S. (2024). The determinant of reconsumption intention: A
study of Indonesian traditional herbal medicine consumers. Cogent Business & Management, 11(1).
https://doi.org/10.1080/23311975.2024.2422567

Gilal, F. G., Chandani, K., Gilal, R. G., Gilal, N. G., Gilal, W. G., & Channa, N. A. (2020). Towards a new model
for green consumer behaviour: A self-determination theory perspective. Sustainable Development,
28(4), 711-722. https://doi.org/10.1002/sd.2021

Harrigan, P., Evers, U., Miles, M. P., & Daly, T. (2018). Customer engagement and the relationship between
involvement, engagement, self-brand connection and brand usage intent. Journal of business research,
88, 388-396. https://doi.org/10.1016/j.jbusres.2017.11.046.

Hollebeek, L. D., Srivastava, R. K., & Chen, T. (2019). SD logic-informed customer engagement: Integrative
framework, revised fundamental propositions, and application to CRM. Journal of the Academy
of Marketing Science, 47, 161-185. https://doi.org/10.1007/s11747-016-0494-5

Itani, O. S., Kassar, A. N., & Loureiro, S. M. C. (2019). Value get, value give: The relationships among
perceived value, relationship quality, customer engagement, and value consciousness. International
Journal of Hospitality Management, 80, 78-90. https://doi.org/10.1016/j.ijhm.2019.01.014

Jacoby, J. (2002). Stimulus-Organism-Response Reconsidered: An Evolutionary Step in Modeling
(Consumer) Behavior. Journal of Consumer Psychology, 12(1), 51-57. https://doi.org/10.1207/
S$15327663JCP1201_05

Khairy, H. A., Elzek, Y., Aliane, N., & Agina, M. F. (2023). Perceived environmental corporate social
responsibility effect on green perceived value and green attitude in hospitality and tourism
industry: The mediating role of environmental well-being. Sustainability, 15(6). https://
doi.org/10.3390/su15064746

74


https://doi.org/10.1016/S0065-2601(08)60108-2
https://doi.org/10.1016/j.jbusres.2016.07.012
https://doi.org/10.1016/j.jbusres.2016.07.012
https://doi.org/10.1002/csr.1490
https://doi.org/10.1080/23311975.2024.2422567
https://doi.org/10.1002/sd.2021
https://doi.org/10.1007/s11747-016-0494-5
https://doi.org/10.1016/j.ijhm.2019.01.014
https://doi.org/10.1207/S15327663JCP1201_05
https://doi.org/10.1207/S15327663JCP1201_05
https://doi.org/10.3390/su15064746
https://doi.org/10.3390/su15064746

Tap chi Nghién ctiu Tai chinh - Marketing S6 95 (Tap 17, Ky 2) — Thang 04 Nam 2026

Klabi, F., & Binzafrah, F. (2022). The mechanisms for influencing green purchase intention by environmental
concern: The roles of self-green image congruence and green brand trust. South Asian Journal of
Management, 16(1), 76-101.

Leckie, C., Rayne, D., & Johnson, L. W. (2021). Promoting Customer Engagement Behavior for Green
Brands. Sustainability, 13(15). https://doi.org/10.3390/su13158404

Liu, J., Qu, H., Huang, D., Chen, G., Yue, X., Zhao, X., & Liang, Z. (2014). The role of social capital in
encouraging residents’ pro-environmental behaviors in community-based ecotourism. Tourism
Management, 41, 190-201. https://doi.org/10.1016/j.tourman.2013.08.016

Luo, X., Cheah, J. H., Hollebeek, L. D., & Lim, X. J. (2024). Boosting customers’ impulsive buying tendency in
live-streaming commerce: The role of customer engagement and deal proneness. Journal of
Retailing and Consumer Services, 77. https://doi.org/10.1016/j.jretconser.2023.103644

Maignan, I., Ferrell, O. C, & Hult, G. T. M. (1999). Corporate citizenship: Cultural antecedents
and business benefits. Journal of the Academy of marketing science, 27, 455-469. https://doi.
0rg/10.1177/0092070399274005

Mehrabian, A., & Russell, J. A. (1974). An approach to environmental psychology. The MIT Press.

Mohammed, A., & Al-Swidi, A. (2019). The influence of CSR on perceived value, social media and loyalty
in the hotel industry. Spanish Journal of Marketing - ESIC, 23(3), 373-396. https://doi.org/10.1108/
SJME-06-2019-0029

Mollen, A., & Wilson, H. (2010). Engagement, telepresence and interactivity in online consumer experience:
Reconciling scholastic and managerial perspectives. Journal of Business Research, 63(9-10), 919-925.
https://doi.org/10.1016/j.jbusres.2009.05.014

Naman, S., Amandeep, D., Shalini, T., Teck, T. M., & Fatimah, A. (2021). Behavioral reasoning perspectives
to brand love toward natural products: Moderating role of environmental concern and household
size. Journal of Retailing and Consumer Services, 61. https://doi.org/https://doi.org/10.1016/j.
jretconser.2021.102549

Nguyén Hong Quén, Nguyén Lé Ngoc Ha, Hoang Linh Chi, Phan Thi Thanh Hau, Dang Thi Phuong Hoa &
Ng6 My Binh Phuong (2023). Anh huéng ctia van hoéa noi lam viéc dén trach nhiém xa hoi ctia nhan
vién qua vai tro diéu tiét ban sic dao duc: Nghién ctiu tai co s6 gido duc ing dung vin héa truyén
thong Dé Tt Quy. Tap chi Kinh té va Phat trién, 317, 70-82. https://doi.org/10.33301/JED.VL.1172

Nguyén Thanh (2024). Can Gig: Phat trién rting ngap mén gin véi giam ngheo bén viing. Bdo Tai nguyén va
Moi truong. https://baotainguyenmoitruong.vn/can-gio-phat-trien-rung-ngap-man-gan-voi-giam-
ngheo-ben-vung-376244.html

Nhung Bui (2024). Phat trién du lich bén viing nhin tii cau chuyén rac thai trén vinh Ha Long. Bdo Ddu
tu.  https://baodautu.vn/phat-trien-du-lich-ben-vung-nhin-tu-cau-chuyen-rac-thai-tren-vinh-ha-
long-d212254.html

Oliver, R. L. (1997). Satisfaction: A Behavioural Perspective on the Consumer. McGraw-Hill.

Pham Trung Luong (2023). Phat trién du lich xanh va bén viing & Can Gio. khoahocphothong.vn. https://
khoahocphothong.vn/phat-trien-du-lich-xanh-va-ben-vung-o-can-gio-250882.html

Phuong Anh (2023). Khach du lich xa ca tram nghin tin rac thai nhya méi ndm. VnExpress. https://
vnexpress.net/khach-du-lich-xa-ca-tram-nghin-tan-rac-thai-nhua-moi-nam-4571495.html

Quoéc Huy, Phuong Nhi (2023). Vi sao khach “kén chon” Khi dén Can Gio va it ghé Lai? Bdo dién
ti  Dan  Tri. https://dantri.com.vn/xa-hoi/vi-sao-khach-ken-chon-khi-den-can-gio-va-it-ghe-
1ai-20230312113156538.htm

Rasoolimanesh, S. M., Md Noor, S., Schuberth, F., & Jaafar, M. (2019). Investigating the effects of tourist
engagement on satisfaction and loyalty. The Service Industries Journal, 39(7-8), 559-574. https://doi.
0rg/10.1080/02642069.2019.1570152

Rather, R. A., & Hollebeek, L. D. (2021). Customers’ service-related engagement, experience, and behavioral
intent: Moderating role of age. Journal of Retailing and Consumer Services, 60. https://doi.
org/10.1016/j.jretconser.2021.102453

Rather, R. A., Hollebeek, L. D., & Rasoolimanesh, S. M. (2022). First-Time versus Repeat Tourism Customer
Engagement, Experience, and Value Cocreation: An Empirical Investigation. Journal of Travel
Research, 61(3), 549-564. https://doi.org/10.1177/0047287521997572

75


https://doi.org/10.3390/su13158404
https://doi.org/10.1016/j.tourman.2013.08.016
https://doi.org/10.1016/j.jretconser.2023.103644
https://doi.org/10.1177/0092070399274005
https://doi.org/10.1177/0092070399274005
https://doi.org/10.1108/SJME-06-2019-0029
https://doi.org/10.1108/SJME-06-2019-0029
https://doi.org/10.1016/j.jbusres.2009.05.014
https://doi.org/https://doi.org/10.1016/j.jretconser.2021.102549
https://doi.org/https://doi.org/10.1016/j.jretconser.2021.102549
https://doi.org/10.33301/JED.VI.1172
https://baotainguyenmoitruong.vn/can-gio-phat-trien-rung-ngap-man-gan-voi-giam-ngheo-ben-vung-376244.html
https://baotainguyenmoitruong.vn/can-gio-phat-trien-rung-ngap-man-gan-voi-giam-ngheo-ben-vung-376244.html
https://doi.org/10.1080/02642069.2019.1570152
https://doi.org/10.1080/02642069.2019.1570152
https://doi.org/10.1177/0047287521997572

Tap chi Nghién ctiu Tai chinh - Marketing S6 95 (Tap 17, Ky 2) — Thang 04 Nam 2026

Rather, R. A., Raisinghani, M., Gligor, D., Parrey, S. H., Russo, 1., & Bozkurt, S. (2023). Examining tourist
citizenship behaviors through affective, cognitive, behavioral engagement and reputation: Symmetrical
and asymmetrical approaches. Journal of Retailing and Consumer Services, 75. https://doi.
org/10.1016/j.jretconser.2023.103451

Servera-Francés, D., Fuentes-Blasco, M., & Piqueras-Tomas, L. (2020). The Importance of Sustainable
Practices in Value Creation and Consumers’ Commitment with Companies’ Commercial Format.
Sustainability, 12(23). https://doi.org/10.3390/su12239852

So, K. K. F., Wei, W., & Martin, D. (2021). Understanding customer engagement and social media activities
in tourism: A latent profile analysis and cross-validation. Journal of Business Research, 129, 474-483.
https://doi.org/10.1016/j.jbusres.2020.05.054

Sreen, N., Dhir, A., Talwar, S., Tan, T. M., & Alharbi, F. (2021). Behavioral reasoning perspectives to brand
love toward natural products: Moderating role of environmental concern and household size. Journal
of Retailing and Consumer Services, 61. https://doi.org/10.1016/j.jretconser.2021.102549 Strandvik,

T., Rindell, A., & Wilén, K. (2013). Ethical consumers’ brand avoidance. Journal of Product &

Brand Management, 22(7), 484-490. https://doi.org/10.1108/JPBM-09-2013-0392

Sun, C. W., Obrenovic, B., & Li, H. T. (2022). Influence of virtual CSR co-creation on the purchase intention
of green products under the heterogeneity of experience value. Sustainability, 14(20). https://
doi.org/10.3390/su142013617

Tajfel, H., Turner, J. C., Austin, W. G., & Worchel, S. (1979). An integrative theory of intergroup conflict.
Organizational identity: A reader, 56(65).

Tingchi Liu, M., Anthony Wong, I, Shi, G., Chu, R., & L. Brock, J. (2014). The impact of corporate social
responsibility (CSR) performance and perceived brand quality on customer-based brand preference.
Journal of Services Marketing, 28(3), 181-194. https://doi.org/10.1108/JSM-09-2012-0171

Wu, H., Ahmad, N., & Zakaria, N. (2025). Green banking initiatives: The role of CSR in aligning with
the SDGs and shaping sustainable consumer choices. Acta Psychologica, 258, 105-195. https://doi.
org/10.1016/j.actpsy.2025.105195

Xie, L., Guan, X., He, Y., & Huan, T. C. (2022). Wellness tourism: Customer-perceived value on customer
engagement. Tourism Review, 77(3), 859-876. https://doi.org/10.1108/TR-06-2020-0281

Xuédn Truong (2025). 2024—Néam khdi sac cta du lich Viét Nam. Cong thong tin Dién tii Bo Vin
héa, Thé thao va Du lich. https://bvhttdl.gov.vn/2024-nam-khoi-sac-cua-du-lich-viet-
nam-20250102081702859.htm

Yan, D., Wang, C., Sun, T., & Wen, D. (2024). The impact of service experience on sustainable customer
engagement: The mediation of green perceived value and customer satisfaction. Corporate Social
Responsibility and Environmental Management, 31(3), 2175-2194. https://doi.org/10.1002/csr.2685

Zeithaml, V. A. (1988). Consumer perceptions of price, quality, and value: a means-end model and synthesis
of evidence. Journal of Marketing, 52(3), 2-22. http://dx.doi.org/10.2307/1251446

76


https://doi.org/10.1016/j.jretconser.2023.103451
https://doi.org/10.1016/j.jretconser.2023.103451
https://doi.org/10.3390/su12239852
https://doi.org/10.1016/j.jbusres.2020.05.054
https://doi.org/10.1016/j.jretconser.2021.102549
https://doi.org/10.1108/JPBM-09-2013-0392
https://doi.org/10.3390/su142013617
https://doi.org/10.3390/su142013617
https://doi.org/10.1108/JSM-09-2012-0171
https://doi.org/10.1108/TR-06-2020-0281
https://bvhttdl.gov.vn/2024-nam-khoi-sac-cua-du-lich-viet-nam-20250102081702859.htm
https://bvhttdl.gov.vn/2024-nam-khoi-sac-cua-du-lich-viet-nam-20250102081702859.htm
https://doi.org/10.1002/csr.2685
http://dx.doi.org/10.2307/1251446

	_Hlk196211349
	_Hlk169334914
	_Hlk169334072
	_Hlk169334969
	_Hlk169355983
	_Hlk203119177
	_Hlk206622067
	_Hlk206600586
	_Hlk206600619
	_Hlk206600634
	_GoBack
	_Hlk206596006
	_Hlk206612658
	_Hlk201328421
	_Hlk202896606
	_Hlk206595901
	_Hlk206595932
	_Hlk206595977
	_y58qs1ur8cq9
	_h0es028xgzn3
	_ulgcozbww1pi
	_x6hxcicnks3o
	_n6gbt65pr6d2
	_1jre7ovydifj
	_jlmvwjqcwt9c
	_783d624y3928
	_sb804wg02mcc
	_g8h76e2upe0j
	_u1yr28su29al
	_sly5vf79ox7i
	_pw6ip3jodwfe
	_415l9pw7yz6w
	_mfcl8v1mjf30
	_j1t8fhp5bgcz
	_6pyv8dos19bm
	_670gfz2ffcga
	_e1roumv997rr
	_o4trzbemh3ud
	_Hlk206227501
	_Hlk206232734
	_Hlk206234154
	_Hlk197316224
	_Hlk197316288
	_Hlk197316341
	_Hlk197316399
	_Hlk197316441
	_Hlk197316469
	_Hlk196140852
	_Hlk197316540
	_Hlk197316613
	_Hlk197316640
	_Hlk197316661
	_Hlk197316693
	_Hlk197316716
	_Hlk197316815
	_Hlk197316854
	_Hlk197316892
	_Hlk197316958
	_Hlk197317036
	_Hlk197317055
	_Hlk197317223
	_Hlk197317295
	_Hlk197317386
	_Hlk197317477
	_Hlk197317614
	_Hlk197317639
	_Hlk197317841
	_Hlk197443339
	_Hlk197515121
	_Hlk197515186
	_Hlk197419146
	_Hlk197518318
	_Hlk197515502
	_Hlk197518590
	_Hlk197515538
	_Hlk197519406
	_Hlk197521305
	_Hlk197516092
	_Hlk197532166
	_Hlk197526682
	_Hlk197530327
	_Hlk197515471
	_Hlk197420605
	_Hlk197517710
	_Hlk197530110
	_Hlk197530079
	_Hlk197531714
	_Hlk197519804
	_Hlk197519940
	_Hlk197418924
	_Hlk197520064
	_Hlk197515425
	_Hlk197530682
	_Hlk197515700
	_Hlk197515602
	_Hlk197417218
	_Hlk197531027
	_Hlk197530138
	_Hlk197530300
	tvpllink_gwoitfxprw
	_Hlk190768726
	_Hlk188456711



